By Pat Murphy
wlaf! writer -

You don't study ceramics as art

under Charlie Blosser, professor of

. ceramics technology at the Royal
0ak Campus of Oakland Community
College.

You study ceramics ax poltery, a
vocallonal pursuit that moay some

. day bhelp you make a living.

That distinction is important,
Blosser stresses to the 270 students
enrolled in his claxses this semester,
1t’s the difference between and artl-
stand a craftsman, And, be definitely
wants them Lo be among the latter,

“Artlsta sce clay as 4 medium for
expression,” Blosser sald. “Crafts-

men see clay as a medlum for fune--

tion.” -
To {llustrate the distinction,
Blosser drew this analogy. Both the
artist and the craftsman may pro-
duce . an zesthetically pleasing
teapot. But the craftsman’s teapot
holds tea. . .
Blosser talked about the distine-
tion last week as he and his students
prepared for the 16th Annual Potters
Market this weekend In Madison
Heights,

THE MARKET attracted 8,000
ple’ last year, S they

Gaynett of Farmington Hills, said
ahe plans to have about 800 Items In
the display, including Jewelry and
sculptures.

CAROLE BERHORST of Bloom-
field Hills 3aid Blosser’s approach —
and the polters market — are funda.
mental for asplring potters who plan
to be something other than ama-
teurs,

Berhorst, who has a master's de-
gree from Wayne State Unlversity in
socinl work, said she got interested
In pottery about 12 years ago.
Prompted by curiosity, she took an

IN RECOGNITION of bow well

“Potter of the Year” honors, along
with Lynn Gray a Blrmin, resi-
dent who subsequently moved to
Texas. .

“We were named Potters of the
Year because of the aggressive way
we made a buslness out of our hob-
by,” sald Berhorst. “And I attribute
1t to the methods and techniques In-
stllled by Charlie Blosser.”

Whlle Berhorst respects Blosser'’s
skills as a potter and teacher, she
doesn't necessarlly agree that crafts-

“‘Now, he (husband Jerry) is very
understanding and supportive. But at
first, he didn’t understand how
commiitted | was to making this a

business.’

- Carole Berhorst

adult education course in ceramics
and cyentually got actlve in the Blr-
Bloomfield A

bought a little more than two items
eack,

“I expect it to be blgger this
year," said Blosser, who designed
and helped implement the OCC ecc-
ramles program. He included the
potters market as part of his eurrie-
ulum to develop craftsmen who can
also turn a protit.

That's part of the inclustve nature
of the OCC program, sald George
Cartsonls, the school’s spokesman.
""“A ot of schools teach ceramics. We

teach ceramlcs, as a vocation . . .
and that includes marketing your
work." .
. But the Potters Market Is more
than a chance to hawk your warcs,
said Linda Savell of Blrmingbam,
one of about 140 OCC students, or
former students, who plan to display
a varlety of ltems Including stone-
ware, coffee mugs and hollday oma-
ments. :

“I's a chance to develop the net-
work needed to be a. successful
potter,” explained Savel), who has
been interested In pottery for about
25 years and plans to display “at
least 200 ltems” In the show,

. Another typieal student, Julle

rt Assocla-
Uon,

“By then 1 was hooked,” sald
Berhorst, who Inevitably enrolled In
the OCC program under Blosser.
Now, she estimales that she spends
as many as 70 hours a week [n her
home studlo.

It started out as a hobby, she sald.
But It quickly "“took over my house
«+ + took aver my garage,” much to
the dismay of her husband, an engl-
neer at Chrysler,

“Now, he (Jervy) Is very under- .

sianding and supportive,” she said.
“But at fIrst, he dldn't understand
how commltted I was to making this
a buslness.”

He's a very orderly and organized
person, Berhorst sald of her husband.
Back when she was starting out, he
dién't seem to understand that a tan-
gible business could cvolve from the
scattered clutter of her studio.

“'He does now," she sald. “We have
an understanding.”

Berhorst declined to specify how
much she makes in her pottery busl-
ness. In general, however, she says
potters can make between $20,000
and $100,000 annually, “depending
on how well they develop thelr busl-
ness and the contacts they make."
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manshlp ‘excludes artistry. “Our
teapot holding tea doesn't mean it
can't be a work of art.

"But I guess that's a matter of
perspective,” -

Indeed, the questlon of whether
pottery should be more functional
than artistic has been debated withln
the field for decades, according to
John Glick of Farmington Hills, who
regularly writes for pottery maga-
znes and fs considered an expert.
“And 1 think It will always be.”

Glick — whose wife, Susle Sy-
mons, teaches ceramics at Cran-
brook — Is not assoclated with the
Polters Market. But he Is aware of
the OCC program and Blosser’s em-
phasis on potters being craltsmen.

“Unfortunately we've gotten away
from that concept over the last 20
years or so,”" he sald. “It's under-
standable when the potter Is Inter-
ested In the abstract. But I thiak It
{the potter as craftsman approach) ts
important.”

The Potters Market will be at the
Unlted Food and Commercial Work-
ers Hall on Horace Brown Drive,
two blocks south of 13 Mile Road be-
tween Stevenson Highway and John
R h :

'The hours are 10 a.m. to 8 p.m,,
Friday; 10 a.m. to 6 p.m., Saturday;
and 10 a.m. (o 5 p.m., Sunday.

Thur .DM. iber 5, 1801 OLE

OCC prof wants pottery as functional first

‘the Potter's Market. Belo:

Bernadine Crawford, Teft
Southfield displsys some
the pottery she will show

at:

OCC: prof Charles Blosses:
and student Linda Savell of.-
Birmingham discuss the up~.
coming show. '
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