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Cost and location are among tho top factors for choosing m{ office slte. But other loss obvious factors such as prestige, address and even proximity to th

befora a lease is signed. Abovo are Soven Mile Crossing {left) and Victor V, both located in Livonla.

¢ CEQ's home aro often considered

Subtle factors influence choice of office location

Iéasé hiad exﬁlrcd. the company con- ° ty fo the road network —‘ﬂrm‘s need
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The economy is slow, and there is
1litie growth — we know that.
Offlce leaslng Is flat ~ we know

that. i
Any leasing that ia going on Is just -

a.result of a lease explring — or to
put It In the vernacular, it’s all mus!-
cal bulldings — we know that. .

What we don't know is why.onc |

building is chosen over another.
. Price 1s Important, but how Im-
portant? ' -
:. Locatlon, location, location s crit-
{cal in every real estate transaction,
but location in relatlon to what?
Developers spend  thousands -of

dollars on architects for plans, but .

how important is that?
A tony Birmingham zip code adds
distinction for a house, but does it
- mean anything to an office?

According to Jerome L. Relss; an
alflce speclalist with Burland, Retss,
Murphy & Remblesa Inc. in South-
ticld, prospectlve tenants want effl-
clency, not necessarily price. . |

In any glven market, competltlon

between - offlces  governs . leaslng .

prices, he sald. “Price wil) seek Its
own level.”"” Lo

Since most - buildings will have
slmllar leasing rates, Relss ex:
plalned efflclency is a better deter-
miner of what spzce will lease.

Efficiency In an ofilce buildlng
means several things, Reiss said.
Naturally, the offlec should have
cnough space to meet tenant present
and future needs,

Cost still
factor in

By Gerald Frawloy
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No matter how nice a building
Tocks, no matter where it's located,
no matter what othcr pergulsites an
office buliding has (o offer — the
greatest concern of all potential
{enants is cost, sald Steven Chaben,
_executive vice president at Farbman
Steln'& Co. In Troy.

“Today, there'are (wo things
motlvating people Lo move — num-
ber one is downsizing, number Iwo is
cconomics,” he said.

Wlih companles cutting thelr work
force, they ohviously don't need as
much space, he said.

Economlcs, naturally, speaks for
\sell. The .tenant wants the most
space and best address and ameni-
tles for his dollar, he sald, Right
now, (hat 13 the overriding concern
of tenants looking for offlce space.

In a competlilve market, compa-,
rable bulldings would bave compara-
ble lease rates, which means that
other, non-flnanclal consideratlons
might make a difference in how an

" offlee bullding Is Jeased,

~- BUT IN A competitive, overbuilt
market suffering from a recesston,
there are other factors at work. Two
Identical office bulldings In the same

*area may have drastlcally ditferent
lease rates. N

Lately, there has been & steady

" thelr paym

‘For a growing company, . that
means toom to expand. For a ma-
ture company, that means space to
meet existing needs. It ‘also means
how adapable a property Is to needs,

.Efficicney also means _locatlon,
but it's not neccssarily an addrest or
2ip code that attracts tenants, he
sald. . P

“Locatlon means broxfmlty to the
{irm’s cllents ~ (o many flrms that

is the most Important factor.”?

STEVEN CHABEN, executlve

. vice president of Farbman Stein &

Co. In Troy, said the type of office
also enters into the space equatlon.
Is the offlce going to have cllents
visiting, or do sales ple-use the
office as a central headquarters?

 clients visit, potential tenants
*- want an office that is easy to find -

and accessible (o clieats, That means
access to roads and-alrports, good

- parking, and casy to find. " .

“A business that has (requent visi-
tors may also want a more glitry

building (o put on its best face for *

clients, he sald. If a.tcnant uses the
office as a headquarters, hut mostly

. works Inthe fleld, a flrm ‘can.do .

without the frills and be more con-
cerned with space and baslc needs.

Chaben siressed it's difficult” to
speculate what ‘a potentlal” tenant
1ooks for in an offlce butlding. “Each
potential tenant has specific needs

- and speclflc wants.”

REISS OF Burland, Reiss, Murphy
& Rembiesa agreed. An upscale
community or building ls Important
for some; for others, iU's not.

biggest

leasing
siream ol forcclosures hittlng the
market,

Aflicr a bullding owner defaulis on
a loan, the lending Institutions Lakes
control of property. The lending in-
stitutlons' primary concern (s to
break even and collect on the deht,
nat make a profll that s necessary
to pay of a loan.

Therelore, .the lending institution
can undercut other bullding owners
who need the protit margin. The re-
sult: More tenants go to the less ex-
pensive buildings. -

Bullding owners either- lose
tenants and cannot make thelr loan
payments or théy try te match the
lendlng Institutions rates and bave
full buildings but sUll can’t make
ents.

“More than llkely, the en-

trepreneur I3 golng Lo lose hls prop-'

erty,” he sald, adding this will lead
to more foreclosures,

“it's a domino effecL” As more
lenders “foreclose on buildlngs, the
rates are dropplng below levels
where building owners can compete,
hesald. .

" “After he (the prospective leoant)
has worked the competitive Julces of

‘the market and it comes to apples- -

and-apples comparisen, It's all up'to
the indlvidual needs and wants of the
‘company,” he said.

*If you get beyond that, your talk-
Ing non-economic factors and that's
“l:uy not worth editorlnlizing
about” g

- tige can be very important.”

.functional offlce bullding. - % . .
.- Several- years. later,” when. that-~

A l‘an’y address-and architectural .

flourishes are’ gencrally. more -im-
portant for firms sccking prestige.
“Alj other things belng equal, pres-

Reiss related a-story of an adver-.

- tising firm’ he set up In a prestiglous .

ofilce bullding. - " " - .-
“Basically, they didn't” want "a

high-prestige’ Image anymore —. '
they didn't want to have better quar- "
" ters-than (heir customer,” he said,

Reiss'sald he found them a plaln, but

tacted him about another.move —'
this time to nicer quarters .
“Therc was a chaoge in manage-

,ment philosophy = they went from
less expensive Lo very expensive be- -
. caise they lelt the nlee offices would -
help.them to attract. new clients,”
Relsssald. , .. S
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'PAT PULKOWNIK, president of -

the Patrician Group, safd In her ex-!
perlence ‘it s still” location that’;
leases office space. Proximity to cli-
ents, proximily to afrports, proximi-*

10 be near ¢llents.
. But ane factor thal lsn't often dls-

cussed, but which Is Important con- .

cernlng location, 18 convenlence for
the chlef cxecutive of the company.
“Daily drive time for the CEQ can

make the difference. ~ he always
wants a, Jocation':that IS closer -to

home: T .

. “One of the things I do In the first
Sntérview is fInd out where the (chief
executive) lives,” Pulkownlk sald..

Many' companies are also'com- .
! ¢erhed about where employees live

" landlord. -
. “Tenants want to see how easy the
. landlord s to live with. I want the

_when consldering an oftice move, |

Less disruption.for the employces
rr;cand less' disruption in' the work-
ace, '

: _+The third critical arca to conslder

Is the landlord. Early on in the pro-
cess, Pulkownlk sald she likes to set
up a meeting between the tenant and .

tenant (o be satisfled,” she said. “1f

-he's not, the tenant’ will badmouth

" “Plopsa turn 1o Pago 2

YOU KNOW WHAT THEY SAY
WHEN BUYING A HOME.

TS LOCATION, LOCATION....

Somerset-Noith,

your whole fomily.

1 you've been thuse Ixunrfng for your fomily, you knaw how
hard it is 10 find the perfect house in the perfect neighbothood.
Dan't compromise. You'lllind whot you'se looking for ot

The typica Somerset Noith buyet hos 3.2 dhildren, six bicycles
and extremely good taste, Somerset Noith Jeotuies benutitul,
Tour- bedroom homes, on spacious lots wilh spectocular
landscaping. Best of ofl, it bos the bighest quality schools for
your children and somé of tha best shopping in the state for

Stop by Somerset Horth today ond discover the Iesiyle you've )

£

Homes storting o1 $260,000 # 11/2- ond Zstory
exiesiot homes © 2,800 to 3,800 sq. b
» 2 1/2 bathiooms © full basements « fiseplace @ ceramic tife
» side-cnitonce gorage ® ity sidewalks ® wooded sites

*.4 hedrooms

Homes offered by:

Olympia Homes, lnc (313} 362.0020

American Hama Corp. {313) 3620479

Seawell Homes, Inc. (313) 362-4788 .
L.C Homos, Inc. {313) 3622272

Encote Custom Homes Ud. (313) 362-3070

: . Divine Home Assot. (31‘31 637~3|_ 11

Models open daily 16 om (dosed Thirsdoys.)

Somerset

North -

(onlidnje Rood
just Horth of Big Beaves

been fooking for. New models are open now.

Troy, Mithigon

Over 100 Yots gvaikoble. Brokers welome.

.




