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Dip mt
bucket of

“tasty smelt,

1long for these wondertul *
spring days. Gorgeous watm days -
sprinkled with the rays of the sun
and cool nights, just right for a,

. long, hearty after dinner stroll.

I also love this time of year
because days Jike these beacen -
the prollfesous smelt, long a

. delicacy of any Michlg:n
. sportsman.

. 1naddition to belng a tasty dlsh .

that can be prepared in a

* multitude of ways, smelt are also

* amajor budget streteher. They,:
can allow the cook to prepare &
meal for a large farmlly and s1ll)
"have enough money left over for -
those delayed payment options |
now appearing from Christmas

* past. Expect to pay about $1.50

- per pound for fresh smelt.

ANYW] IIEI\E ALONG the -
Great Lakes n the metro area
‘where you can find a beach, you

- “can expect to see smelt d!ppers
Our weather thls year has been
- nothing short of perfect.
Department of Natural

Resources spokespeople say if the

weather holds out, this should be -

another bumper crop for the tiny R
- delicatics.

© Smelt are already appcarlng on
- ‘many local grocers and
- fishmongers shelves, but [n' lhl!

- sportsman's eye, a bucket just
dipped from the stlll frigld -
waters, cleaned In the mornlng’
and fricd in the evening, can’t be
beat. "

Catehing afew pounds of lrmh
'smelt at your local grocery siore
will never beat the excitement of
netting your own, Smelt dipplog -

- docs not necessitate the'
expericnce and Investment that
regular hshing jncurs.

. \'MTEIH'HOCF WADERS and -
a fine seine net, coupled with the
abillity to withstand a spring night

- chill are all that's neededto -
guarantec a good catch. Granted,

"Mother Naturt docs have .
something to say about weather

“conditions, but when the word,
gets out that “the smell are
runoing,” a net and waders are;

* allthat’s required. No boats, no
poles, no bait, no lines, no lures.

. Whercasa Tlashlight and/or
tantern'are optional equipment,
you won't be alane, If the night Is
right, and the moon shines ful,
expect to fill those buckets | wllh
mlnnr effort.” " ° .

- When It comes to preparation,
sri 1tare just about as easy to -

. preparc as they are to'catch. A .
. bucket can casily be eleaned in no,
longer than the tlme It takesto -,

_cook them. Simply remove the

ead behlnd the gills and slit the
belly removing the entralls, rlnse
and cook. Of course, smell
purchased {rom your local .
market will probatly have the
first two tasks taken carc of.
James Beard once said he .

prefecred his smelt deboned, but
1o any Great Lakes angler, the
‘bones are so tiny that it seldom

" necessiiates deboning. .

MELT FREEZES well and to

h
drunk of their contents and filled
wilh smell and water, and then
. {rozen for many a Felday smelt
fry.
Smelt :rc in my opinlon, best
- wihen coated with fine cracker
crumbs and lightly frled for a few
minptes Ia hot ofl, For the more
" health consclous, they can bo
baked or brolled with mlnlmal

" cellort.

Anyone who coruldcrs
themselves a smelt aficlondo
knows about the tasty smelt frys. -
avallable at the legendary.
Bluebird Jan In Leland. There, the

.. smelt Is dipped [n a lighter-than:
air batier and fricd until golden. .
With the recipes inslde, you, too,
can make a delectable pan iried
or batter fried smelt, again, -
keeplng costs down nnd cfforis
minimal.

* 7 Look for smelt feys’ nnw bclng

¢ olfered at various churches and
restaurants. A little closer to
homne, and a personal !nvornc of

* minc, Is Frank's Bar In
Wyandotie which alsa speclalizes
in'a wonder{ut pan fried perch.

1t's a shot and beer joint, and
they only serve on Fridays. s’
well worth the wait,

See recipes inside.
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- IEN HELEN." Barries
N  wants 1o slogk up .on
b Cheerios and- frozen

T B chicken . breasts,

day 1 remember mllk cartons

Armed with & ahupping list and pencll lo calculule prlcoa, Helcn Bnmen
N slucks up on cnrcnl, iuilel paper and other gro:orieo at the Wnruhouso

e

. The sk

Autd !

- Industey,

3 .note: Weathering the
' recession, worsctied by the auto

_. sales stum and planncd closinp of .

the Willow Run assembly plant in
Ypsilaiti, is not casy, but we'd
ke to hélp, Our series continies
srmmnuu m u~an'hausu-

clubs.

By Arlsne Funke '
i speclol writér

she
| shom a, the \Varehuuse Club near,

True, mnny wlncs are too expen- - |-
! shc What historlcally was the com- “|*

.| tnon man’s beverage, winc has taken .

|- on value-laden sterms- llke “premi-

-, um” —crediied to' the Callfornia *
* wine industry. Once every cork-fln: .

.Ished bottllng dcqulred the pame

R premium, the “super-premiums™ be-
: 1 came the sought-afier pours.

"} Today, there are so' many supcr-

1 premiums, that- the chic 1890s term

1% "ultra-premium.” Are these terms
“ i a.guaranice of high quality or mere- .-
- ly a sales glmmlck? Are these load- -

edsales terms persuasive marketing
| dévices for

wlncdllnkcr‘

~OUR ANSWI'.H is "y(s" bccnusc

o wilh each succeeding” tler. of sup-

posed quality, the price rises slgnifi-
tra-premium -pricing - that. is fre-’

premlum taste. | .

What has happencd to ah everyday
wine - the stuff we used to call jug
wine? First af a)l "jug” Is & wine ref-

As Americans, we don't want to pay
a lot, but we don't wanl {o.appear
cheap!

Today's prcminm ‘wines are yes-
terday's jug wines: They are cork:
finlshed and the good news is that
there's a host of good ones available
Iocally. In today's tough economic
Usnes, 1t 13 still possible to please

A
&\E? P 5%&&.

Snopplng at'a unrehousc can bc
. both'convenlent and economlcal.

rnrcslxmng upr .
® Make sure the nMrllIs val~

ume shiopiplng concept’ suits your
Ii(esly]onnd tastes, K

A-few points te kccp in mind be- "

We|gh advantages of volume buymg

“items.

.. \\ll! )nu slmp Dtmn.l:nnugh ta*

pay a membershlp fee? Visit the ¥

“a _rca;annhhimnnunl of - time, or

- ean store adequately. ¢ L .
® You' must be [flexible, Al

warchouse and Jook around bc(un:
sigoingup,

& Bring )our shopplng luv. and

. be-prepared “to break down the.
price when buying mulll-pack

- Bu only. hal you can use in

though .warchouse stores . carry

- many items, hrnnd se]r:clinns may |’
. bclimxl\.‘d

her lud{onl homo .

' TDarnes, who does much of “the -
shopping (or her {ive-member house.
hold, likes to get her tnoney’s worth,

““For the most par, it's cheaper,”
Barn

wm such -as Warchuu.lc

.-,| fresh cherry aramas characterls-

"|.is soft- and. supple with hrlnh('

the uninlllnlnd.‘

cantly. A $40 chardonnay? That's ul-.

“quently not bncked by ultra--,

* erence that makes us sound cheap.
- old "Cobetckoe™ label. Now that the

\\II\L SELECIIO\S
* OF TIiE “’FEK

A white winc lmm the Colcs de
aromas and a’solid laste’treat,”
1950 Domalne de” Fauy. ($6), This
wine can be found only ‘at Clo-
verteal, Market In. Southfield.
1989 Cypress Merlat’ (37) has
ilc of the merlot grape. The wine

fruit ﬂa\ ors. ..

bou: palalc Ami puﬂr. '
“‘High-quatity §5 bottles of wlnc are

" few and far, between, so ‘we're look-

Ing at palate pleasure all under $10
in - our -recommendations: . We've
placed the real winners as Wlnc Se

.lccllon:nllhnWeck i :
To 'heighten” your- splrlu we're b

starting off with two Latvlan bub-

blies; produced like the best French:

champagres and “Californfa "spar-

‘klers from grapes grown in the..

Crimes. Riga Brut and Riga Bravo
(both $9) are not only tasty sparkling
pours, bul the mgn Brut still has the

Soviet Unlon is dissolved and Latvla

has regalndd Independence,-the bot- -

tic ks a collector’s ltem!

WHILE WE champlon the: "buy |

American” sentlments, we have to
Iny some of the blame for the high
price of domestlc wines squarely on

sald, “I llkc lo campare prle- o

Gascogne thiat's crisp with cltrusy |

- .Club and’ PACE-Membershlp Ware- .

house dne.; appeal 1o people who

- shop for qnnnmy and value, foresak-
Ing frilts. Customers rhust apply {nr, v
. tnembership 1o shop there. .

Warchouse Clib’s’ Redford: locas

tion is kn a former industrial bullding -~
on Pl)moul)’ Roaa wcﬂ of Tel&»

».i_Stretch wme do!Iars W|th values

i ‘By Elaanor and Ruyl{u’d
| spndnlwrucrs oo

lne shou)dm of California prodnccrs

.and thelr myopic vicw of wine pur-
- chasers, The majority of North Coast

wine’ producers have gencrally ig”
- fored the-segment of the .market
" seeking wincs under 310 per battle.

. This Is ot truc of: The Monterey

: V:nt‘y ard. Hcreslghu are focused on
_this majority sectlon of winedrink-
“ers. The Classic- White and Classic
* Red ‘wines are Il:worlul and genee-

ous for around $6.50, . The Monterey
Vineyard varletally Jabeled botttings

* can be purchased.for around $3 and
. represent truc “expressions: of the

mnpe variety.’, .

The same can be sald of Bel Ar-
bors wines, Fetzer Vineyard's second
1abe). The reds in the Bel Arbors line

“are. the best buys.. Equatly qually-
- price, conscious are the offerings
+from Foppiano Vlncyards bottled -
* under its «ccond label ™ mvcrslde»
: Farms.

French connlry wines or “Vin de
Pays” are some of the best values
nvallabic They origlnate principally

*tn {he ‘region known as”the Lan.

guedoc-Rousillon and carry the fol-

. lowlng major viticultual reglons on
.the label —

Coteaux du Languedoc,
Cotes du Roussitlon,. Vin-de Pays

d'0c, Corbicres and Minervols. The . |°

1989 and 1990 boltlings from these
regions are very Lasly buys.,
White wines (1990 vintage) from

" the Cotes de Gascogne (Gascony re-

glon of France) are crisp and deli-
ciotis, Drink these wines young be-

ness.

‘land,’:
- Madison Helghts. -

raph Other !ncal outlets nru in
Hazel Park and Allen Park. :

PACL LOCATIONS include Weat-
Farmington,. ‘x’psllanlt

" Neither ‘company ‘Sccepls: mafiu-
(acluren coupons. Shoppers won't

and:

104 JAGOFELD/812™ photographer

Club near her Rndford homm Barnol, whn does much ol :he =hoppmg lur
her tamily, likes to compare prlco-. .

N@ ﬁws warehm&ses '&hfrlﬁﬂ sh@m@@m

{ind the v1m-z\ o{ brands avaitabl
in chain markets” . .
Packages gcnvrally .1n hr;:c. or

 multi-pack: L
“You don't have, to Im) a case.

said Buddy Lee, director of markel
ling at Warehouse Club" Ql.okic Ul
ncadqu-\rmn .

“You may have to buy- lnc or slx
- cans ‘of green beans, or three p.’lc)t
ages of Ultra SlimFast,” Lee said.

PACE, which has an in-store tnl(
ery, has ‘its ‘own brand of garlngc
bags and laundry soap, \\ar(hun\c
+Club carries name-brand items. © *

- Doth steres also seil an kinds; 0[
other merchandise.:

"Today, Barnes Is shvppmg lar pa-
 per toweling. cranbecry-apple drink,
_cereal and frozen chicken breasts,

* Barnes, 73, has a direct-sales busi-

Ploaso turn 10 Page2 .

cause they qulcxly lose thelr lruh- :

Winc savings add up with 1891 Cypress Marlol (Iou) and 1990

Domatine de Pouy.




