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_Even’ the - most :‘xpcrlenccd of.

buslnessman can't know everythlng
about “his’ customers’ wants and

"needs,

*Or to put it in another way: Glve

the people what they -want -and’.

they'll beat a path to your.door; iry

to glveé them what they. don't ‘wani
" and they 'wom't cven kmow your

name. . .

Buitders have learned this lesson’
the hapd way. In the past, they might -
* hiave bullt homes they thought were

good examples of everythlng a tar-
get audlence could possibly want;

" but once the home was bullt he found
- fow takers, Lo -

Bullders commonly say their cus-
tomers are more sophisticated today

than in the past — the problem for -’
them s finding out what these more
'wpm:uca»ted customers want. -

Some work by trial and error and
qut’feclings. Some. use projects that
were successful In the

Some hullders use focus groups.

- DEEN HYDE, marketing directar -
with Pulte Home Corp: In Blrming:
ham, sald the bullding campany has

been using focus. groups for years

and they have gone & long- way -

toward helping ‘them design thelr
homes, e

+ Focus groups have been helplul ta
Pulte — onc of the nation's largest

*home bullders = In a number of
ways, {rom evaluating adverilsing,’

‘gauging customer’ perception and

* evaluatlng products, Hyde sald,

_For the home builder, the most

valuable -use of focus groups Is In’.
. helping them evaluate products.
... “The problem with homes Is peo-
ple buy -them before ever using-.

them.”.

. Becauss of that, problems that
may be inherent in the deslgn are pot -
immedlately evident to eliher the-

bullder, the archltect or the potential
buyer. ' N i
For ezample, one of the houses
Pulte sells In several of its develop-
ments, started out with a much
smaller kitchen, “But what people
told us Is they needed more room.
People gravitaie to the kitchen,” -

past and mod- .
. iy them slightly using sale follow-up
questlonnalres and surveys. «

‘Builders sharpen
focus on customer
“choice in houses |

Dullders have long been told that

.. kilchens aregathering points and

that has’ become - Increasingly cvi-
denl through the focus group.

*“The. breakfast nook Is no longer |

sufticlent”

. KITCHENS TODAY arc larger,
have fireplaces, space for ‘couches,
island bars "that . people . can eat

around, 1clevision nooks, and bullt-in . "
“desks.- ° L P
«" Focus groups alsé have beea telle

ing PPulfe to return to the formal lv-

Jing room and dining room. .

“They may never: use iherm, but
they want them.™ " : e

Some younger.familles are still in-
terested In the greatroom’ concept,
she sald, but many mare’ want that
‘room that s used Infrequeritly und

Xept clean: “Someplace ta take the ) °
insurance man or a salesman away | .

from the mess.” .-
Placement [of master. bed and

. bathroom - suites, “upstairs :versus -
" downstatrs Jaundry, twostory entry

foyers, butlt-in shelves. art and plant
arcas '— these and many other fear

{ures are pui Inte yroduction be- )
- cause people.demand thetn, shesald. * '

“When people -ar: home buylng,
they go to a Jot of diff "
Hyde sald. “A good b

“thesesqurees, - .
“We try to take those features In

the expensive homes, the. mansions;

‘and —.where possible — incorporate

then Into the loss expensive homes,”,
she said, “That glves the homes val-

. ue to people.” . -

Hyde olso sald that one of ihe
more popular features these days is,
the back stafrway '—'n feature that

*" Is'drlven by the plethora-of televi-

slon sitcom famliles.

" *On televislon sets, It's a practical. |

matier — It's a way to get the actors

-on and off the set, but people really

1ixe jdea. Everyonc ‘uses the -back
stalrcase, and that leaves the front
“staifcase nice for visl{ors.”, “

STILL, MANY fdeas will slll b

bullder-driven, -she. sald. Non-build- [
. crs can’t alway$ see how a ‘concept

will Jook $n real ife, or how an art
rendering translates into -a . real

room. :
An_cxample might be the patla
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YOU KNOW WHAT THEY-SAY ~

CCWHEN BUYING.A HOME,

TS CLOCATION, LOCATION .. -

[

hard it is 10 find the pedect house in the perdect neighborhood. -

Don't tomnamise. You™l hnd whait you're Jodhang for f
Samensel Hotth, !

= lhe n'u;(.nl Sometset Houh l;uym has 3.7.(Iuldmn, ix butyelos -
.-ond exticmely good Ioste. Somerset Naith features beoutdul, -

fou bedroom komes, on spacious lots with spectaculor
tondscoping, Best of ol it fas the highest quolity schoots for

* your cher tnd some ol the best shoppiag in the state for
 your whole [amily. . B RS

Slop by Somerset Hatlh today unﬁ discoves the Hestyle you've

been fooking for. New models ate open now. - .

Homes offered by:” =~ -
Olympia Homes, Inc {313) 362.0020
‘American Home Cerp, {313) 3620479

" Seawell Homes, Inc, (313} 362-4788

LC. Homes, In¢. (313) 362.2272

- Entote Custom Homes L1d, (313) 362-3070 °
* Divine Home Assot, {313) 637-3155

Models open dody 1- & i {closed llvul;»'rinvi )

0ver 100 Jats ovailoble. Brokess welome.

Homes storting a1 5260,000 « 1 1/2- ond 2stony buich - -
extetior homes « 2,800 1a 3,800 sq. 1. » 4 bediooms .

7172 batrgoms » full basements » fireploce * ceramu the
 sideentionce garege ® ity sideanlks wooded sites” .
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