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: Coﬂllnuud from Pu%o 1 a
asement. er than a walkout

. basement ‘or .a' rcgular -basement
with the small windows near the

. celling, some sites lend themselves

{0 full-size windows that extend all .

: the way down the wall,
"That can really’ make-a dllfcr-'

- ence when It comes to how people
- _smnl[crbcdfoom

use lhc b:semenl "

“What do you th|nAk about

| Ilkﬁ and dhllku nbnul lh: plnn xm:

ny Gorald Fuwlnr
| statfwrlter .

Although the process can change-

* depending on what results the build- .

serls mklng, focus groups lavolve,

Bt "focus groups, are helpful in

poln\lng out where bullders’ ‘fdeas :

are lmpractical. *
“Sometimes thin

cldent," Hyde said.

when bullding a house for a recent

~ Homearama, a declston was made to -
cut.a hole in the wall between the

masier bedroom and a u-cond

Typlc.‘ll]y, -the bullder then uku "

ithe focus group report, evaluates the

suggestions and comments, and then ©
.lncorpﬂrn!u lhcm AInto the huu;o :

" getting ' group-of people together ' - plan.

", who evatuate house plans the butlder |

is- proposing for productlon, Pulie

. Home Corp. mnrkcllng director
" .Deen Hyde sald.

J"AMter the architect designs. the

* house, we walk them through each

room {on the drawings).!” she sald.. .-
Borrowing from iis own. experi-

ences, the focus group’ then makes -
N sugguuom ror change or polnts out

Readers respond to survey |

Obscrvcr & Bcccnlrlc readers
forined their own focus group of
sorts - when they respoded- to the

* Landmark ° Designs l992 Drl::lm
Home survey:

More than 100 readers made thelr
new house preferences known by fill-
ing in l_.andmark's‘survny that was

Then: he bullds a prowlype !hc -
sald. Once completed, the builder ln- -

“vltes the focus group back to-view

the ©house -'and makc additional |

- Suggestions.
‘Those suggestlons are then incur-

+ porated Into the flnal design that s

then put into productlon.

Building a prototype that pcop!c,

m;\y or may nul like may seem like’

printed In the Obscnn:r & Eccentric’

,InJanunry

lluulu of the survey will be car-
ried In next-Thursday's editfon along

* with color sketches of three houscs
- drawn up by Landmark archltects
based on the newapaper surveys,

ALess iy .nllm;xmg Voorheis Lake,
fahlaus clos
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-CLOSE-OUT

- MODELS OPEN DAILY 18

. Br snel nesy, ewtsy lwm;,wmlmmmum\ nranch
“aned 132 Mory lot stylesavith Beach Associatran

Ashabout our

ot Incentaes, low linanang and.-

* nnmwli e occupaney frons the 31200

Locaied ot doshn R sapmx 2 mies ot of 175 ©
. 391-2221 or 335-8900 -

Nowpoper usos
rocyclod nowspdnt
whoneve It can,

‘280-5070

[ . 1 Rocyclod nows- - .
o % dnt Is just 1
: )nucﬂou CLIATIGER | frnttshot ono of

£4 «€Ol
@ﬂomu%

Experlence the Premlei Luxury

Housing Community of Northvlile

2650-3100 sq. ft.:
NORTHVILLE SCHOOLS!
"NORTHVILLE TOWNSHIP

STARTING AT $ Y’ 99,9@@

Open Dally 4.6 p.m,, Closed Thursday

/: atle W. af Haggerty, Enter 8, on G Mie “
L By MU D133 20 ¢  Loprcolohomes ¢ f ]

products made
{rom old nowspa- |
pots: Rocycling
koops 1ho Nowspa-
poryou're reading
from the landfll.. .
And It holps us all

happen- by ac-
For "cxatuple,

1o save menoy.

e people loved it she said
“They wanted 1o use [t as o sltilng. .
area of 'a computer r0om = S0 now
. we include that as an optlon.”. "

JOHN B ), exccutive - vice
president of The Brand Consulting
Group, sald just about.any lype of
business can use the Informatlon
.cvlled from locux groups {0, Improvc
thclr buSlncss

an n:xpcns)ve pruposllia , she sald,
! hu& that’s not.necessarily -the -ca:

run” Hydesald. . " .

. Biilldlng a-home Based on  the per-
cepllons, wants and nceds of actual
+home buyers will result In a bome
that selis.-“Otherwise, we'd get
house that a- committee of, bullders
1lke, but maybe no one else, o
“There’s nothing worse than i
vesting a lot of time and moncy nto
something that no one likes,”: Hyde
sald, “If we bulld four or five of

we'dhavea prob!em

We actually save money In the Tong .

focus group Is to understand ‘why,’

~l!rand sald. “Why they' lke-somes.

. thing, why they hate something, wby
lhcy buy here, why they buy there”
. Each {y]

"l'hu Imy um oh}ectlve of any

of company wll) have n"‘

fBunderé glean llkA'e-s d:ISI-Ike.S from foCUs gro'ups‘

100ks at |he repor( 'But u you know

that, why. wemn: you_dolng some- - *

thing about 42*-

The focus group dues encﬂy what
It says — [t helps.company mana-:

gers ‘focus on_what ‘is Important.
get caught

. diﬂcrunt "P:hy" they nced
Brand sald. The lypc of people In Uu:
focus group: will change depending

“ on’ what the company s " u'ylnx to

. determine,” -

-“There’s’ a ‘saylng: if thé :!Icnl !
wints to market something to people -
exclusively with square belly but- .

tons, well, we'll find them,” he sald, -
In the case of the bullder hat why

house’ isn't {or [s) selllng: or why a
sales pra;;mm dmnl wurk (or
“works).

“Sometlmes * you, can .sec thesé

.-sald. It's not unusual to see a mana-
ger say, ‘We- know lhal” when he

them and no one. buys them, uwn .

Chelsea Exit N, Mile to

Left One Block.

(313) 475-7

2.3 bedrooms, 2 batl
full basement, cent
q detuxe foor covering, pi atio de

' me
Assoclation ducs: §65
. "A Lluyd Blldgns Duvnlop

Bo]lan Bmldun Co.

welcomes

The Flowers of Sprmg'

“Tour our thrée model homes, Ln]()v '
. the beautifal homes
floral displays provided by 2 of the
: ili‘L‘l'\i mp silk floral 1rr.mg,u's'

2 » llh
“MEADOWILARK"
Ranch Madel

Seo'the. .
“MEADOWIA
' Colonial Mod

I ray mnl

DO\vsllt(i()K“
plivColonial Madel

_ Ntk flarad :h-xmm by Mttsic
Im; and, I(lnlmmlmm

.G Izw. i I l\ursd.ny

o |-

NI

Nools TR()Y

-

and the beautiful-

1754 sq. ft. |)rlu.d from $157 ‘)(l()
SHE flieal dosipns by Destgnsmiths of Claskston

2212 sq. ft, priced from S 169, ‘)()() M
Nk ﬂum/ designs hy Misste's l)uumlln\' 0/

" 2423.5q., [t priced.from $187.900.
s Pecoraling of

MODTL/SALES OFF lCE HOURS

e .\lnml 1y lhnl Friday 110 7 pm
S I to 5 pm
A2 10.6 pm

for Sales lufurm_ul!{m Call:

. 828-8070

Located in Innu 1ake Meadams ‘nlvdlmmn
_} 1ong lake Rd. (18 Mile) E. of jokn R

Brldgetown
“‘LOCATED IN THE QUAINT
‘VILLAGE OF CHELSE.

15 Miles West of Ann Arbor on 194,
Models open 7 days 12 noon- 5 pm,

Colonial & Rianch Models -
Some With Walkouts
2ear garage,”
£ buflt-ing.

119,900

0 per month
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810.

ck lk mare,

ment” -

could be one of two things: why &

things without the focus groups,” he'.
5 eam . groups have becp an integral part of ©
. mation?"”

upla &hlnplhnlarclmmmnlwwc
.company, but they lose slght of -

things that are impnrunt to the cus.-
tomer.”

lhey do lhc things they do,” he said.

problem solving for several reasons,
but perhaps: the greatest feason 1s
that:they produce Ideas that.might
not come lo llghl oﬂmrwbe

I:LI.EN WIITEFIELD, market-

.ing director: for. the Sclectlve Group
jn Farmington  Hills,. said " focus.

he company's marketing .strategy

“People don't always know why .

Focus groups are helpful tools In ",

-almost I;IICC the' -:omp:ny bégan. .
“We' use them- typlcally n. two

ways,” she sald. “In pre-marketing, -

we want to know I the plan we In-

tend to provide 1s.appropriate ror

that cnmmunuy

C mAfter the 3alé, we want to know
did we do what. we planned 1o 'do,”
she sald. “We mlgm doa focus group

after {a project I3 completed) it a
‘communlly lsn't taking off.”, . -

- Becausé ‘communlties are dmcr

ent; a bome 1n oug community may

not sell well in anothier, she satd.
A’ builder’ .may also use focus

groups to hielp determine why a par. . -

ticular - sales ‘program worked or

N _du_!nl work,” she sald: “Why LIt -
they came to vislt a partlcular mod-
el? Did they like the 2d? Was: it in- |

Was It-pot inf

enough .-md lhcy ncedm.l more Inlar. -
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