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Empty nest ;..u.0r

“Twenty percent of buyers now
want three-car garages. It's an addi-
tional hotding area for a bont, work
shop, golf cart, children's bicycles.
It's & temrific value for $5,000-
$7,000," hess'.

Square footage in and of itself
isn't as important to thia buying
segment as quality amenities,
Whitefield sald,

“They want two walk-in closcta
maybe with some built-ins in the
master suite, a luxurious bath,
whirlpoel, perhaps a separate show-
or stall,

“Maybe they want a library where
they can do some work. They're not
looking for just a blg dining room,
but one large enough to accommo-
date the family for holiday
dinners,” she said.

Volume space — something ather
than a fiat, eight-foot high cciling
— wsella in this market, Robertson
soid.

“They're looking for lots of win-
dows, a very nice master bath with
tub and shower, room for two sinks
and a big, walk-in closet,” lic said.
“They're willing to compromisc an
bedrooms and they’ll give up square
foatage if you give them high ceil-
ings.”

Lifestyle is more important than
inveatment possibilities in this buy,
Robertson raid. Golf courses, lakes,
hiking/jogging trails, pools, clu-
bhouses and tennis courts sell well.

About 35 percent of Selective’s
buyers in this category have no chil-
dren living ot home. Lifestyle,

FEATURES EMPTY NESTER
AND SINGLE BUYERS WANT .

Here's the foatures these buyers

rather than finoncial

August a building bonanza

AP — Constructlon of new homes
and npartments posted tho ateepest
advance in 18 months in August,
reported, but ana-

b o prime p
maotivator, Whitefield sald.

But that's not to say that value
appreciation is
builders are willing to deal with
specia requests,

“We would design houses for that

market (double income, no kids) ex-
actly the same o8 houses for chil-
dren,” Silverman sald. “They may
be thinking about having children
or the home may have to be sold to
people with children.”

Tastes constantly evolve,

“I can see the buyer has becomo a
little more traditional,” Whitefield
said, “They've gone back to some
basics — wood cabinets, dark wood
floors, wood trim. In the mid 80, it
seemed like everybody was contem-
porary.

“1 see us dolng more things to
mnke their lives easier,” she added,
“Recycling has prompted some var-
iations in kitchen plana.”

Computer options and wiring al-
lowing automation ike the Smart
House also will become more avail-
able, Whitefield predicted.

“People will want it not becauso
it's new. What people aro looking at
is what will it do for me? Will it
sove me money, time?""

“The change I've seen is peaple
aren’t buying more house than they

lysts predicted thot activity will
level off for the rest of the year.

“The Commerce Department said
housing starts surged 10.4 percent,
wljusted annuel rate

toa
of 1.24 million, up from 1.12 million

Except for the Northeast, all re-
gions reported gaina including the
South, where some analysts had ex-
pected construction to bo curbed in
arens drenched by Hurricane An-

Analysts said the big increase
wos due to mortgoge rates that
dropped below B percent ‘n Auguat
for the first time in two decades,

"It seemed to unleosh some peo-
ple who were walting in tho wings,”
ist David F. Seiders of

want and the percentage who think
they should be standard.
Featurs Parcont
hasi Flreplaco 86% the g
High ceitings 84%
| Bay window 80%

ignored. Many Mierowave 0%
Separate tub and showar 76% 11
Ceiting fan 73%
Two-car garage 69% in July.
Skylight
Grilitop range
Walk-In panlry
Water purifier T
His-and-her—iosers 51% drew late in the month.
Hot water dispenser 51%
Double aven 49%
Spico rack %%
Ceramlc tle entry floor 35%

Saurte: said

need,” Robertson said. “They'tl
give up a bedroom and ather things
a8 long as they have volume apace
and feel good ahout the apace they
In

n.

“Everyhody wanta to own real e6-
tate but nobody wants to maintain
it any more because they don't have
time for it,” he said. “I see more
servicing arrangements being of-
fcrcxl."

the National Association of Home
Builders.

But Seiders contended the weak
lsbor market will restrain housing
activity during the remoinder of
1992, “We certainly won't sce 10
percent increases month  after
month,” he aaid.

Sciders snid there appears to be
little speculative construction and
that builders “are apparently trying
to build right to the demand side of
the market.”

EThe August Increase w
starts shot up 19 percen

the flrst since a 10.1 percent galn last May.
They had fallen 2.4 percent In July and 4.1 per-
cont In June, a decline that was attributed to

wet weather. In addition

August rebound was helped by bullders trying
to catch up with rain-delayed construction.

as the largest since
t In February 1991 and

to lower rates, the

He pointed to n slight decline in
August in the number of building
permits, which often are a barom-
cter of future nctivity, Thoy dipped
1.6 percent, to a 1.06 million annual
rate, aler a 4.7 percent advancoe in

uly.

Lenard Mills, an economist with
the Federal National Mortgage As-
socistion, pgrecd the August ad.
vance cannot be sustained, even
with continued low mortgage rates.
“Missing still is job growth,” he

said.

Still, the August increase was tho
largest gince starta shot up 19 per-
cent {n Februnry 1991 and the first
since a 10.) percent goin last May.
‘They had fallen 2.4 percent in July
ond 4.1 percent in June.

Mills wuggested the June ond
July decline was caused in part by
wet weather. In addition te lower
rates, the Avgust rebound was
helped by buildera trying to catch

up with rain-delnyed construction, |

he snid, :

Starts in August also rose to thet
highest level since reaching a 1.34]
milllon annual ate tn March, The!
increase helped boost new construc- |
tion 20.2 percent above that of the;
first eight menths of 1091, :

Single-family starts, which.
dropped 2,7 percent in July, jumped .
8.5 percent a month later, to a 1.06;
million annual rate. 4

Apartment construction soared
30 pereent, to 148,000, after remnin- *
ing unchanged in July. Analysts
said the pace in this volatile sectory
could not be sustained. H

Regionally, starts rose 15,2 per-;
cent in the Went, to a 311,000 annu-
al rate; 14.6 percent in the Midwest,
to 308,000, and 9.8 percent in the
South, to 506,000. But bullding ac-:
tivity fell 6.7 percent in the North-
east, to a 112,000 rate.

Kitchens: where the heart is

AP — Fer many familics the kitchen is tho heart of the
home. 1t's the place where the family gathers to cat, to talk,
ond to shnre experiences. But creating a warm, welcoming
kitchen involves more than the right look.

You must create feelings of coziness, comfort, and srecurity,
‘That may saund difficult, but it's not. Kitchen nnd Bath Ide-
as mogazine suggests the following ways to put “heart” into

- your Kitchen:

M Fit furnishings to people. One measure of homeyness is
hospitality, the ability of a kitchen to he phyaically accommo-
dnting. Physical comfort promotes psychological comfort. Sit.
ting arcas ahould be furnished with an casy chair or two, s0
guests can vary their positions to maintain comfort, Arrange
cocktail tables so yottr guests can retricve a glasa or coffee cup
without undue stretching or acooting.

. B Cater to the nesting instinct. Despite the common long-
ing for Inrge kitchens, there is such a thing os too much space,
Vast space ean jeopardize feelings of security. Often, the pro-
ple who occupy o large room are left feeling insignificant and
expased. Befare yau settle on an overscale kitchen and family
room combination, consider what puts your family at case.
Not all open floor plans are bad if consideration is given to
" cteating cozy people places. Maybe you need an extended
“kitchen with defined arens for dining and relaxing. Those
:nreas should be user-friendly — the furniture should be com-
: fortable, and quiet conversation possible. .
.- Small rooms, cozy nooks, and alcoves cater to our nesting
instincts in a way large rooms almost never do.
. B Warm it up. Like space and furnishings, finishing mate-
rinls on the floor, walls, counters, and cabinets cvoke emotion-
al respanses. Sleek materiuls such as metal, granite, marble,
.and laminate are often regarded as cold, formal, even glamo-

rous. Wood, tile, slate, brick, and butcher block cvake a warm
and casual feeling. N

That docan’t mean you shouldn't use the formal materials,
Their effect con be tempered by combining them with materi-
uls that have a warmer [mage. I you prefer granite counters,
Dbalance their stone-cold character with a woed floer. If you've
selected lominate cabinetry, warm it with wood trim, butcher-

. block countertops, or tile backsplashes.

B Color nlso can enliven a kitchen, Greens, blues, warm
reds, buttery yellaws, teals, and jewel tones are the kinda of
rich hues often associated with at-heme clegance and graci-
ousness,

B Enclose for comfort. It's no accident that large windows
nnd sliding glass patio doors are being supplanted by divided
windows and scts of Frenzh doors. Architects, designers, and
hamvowners are coming to the renlization that large, undivid-
cd expanses of glass preduce a fecling of being expased. On the
other hand, large windows and doors that feature muntins
(narrow framing members that divide the panes of glass) scem
to provide o renssuring sensc of enclosure.

Those divided windows and French doora also creste cot-
tage-caliber charm.

® Highlight your interesta. A kitchen, no matter how grand
and stylish or how efficicntly designed, is not likely to feel
homey if it's devoid of signe of life. What gives a Kitchen char-
acter and identity are telltale signs thot real people — with
their own tastes and preferences, interests, and eccentricitics
— actually live there.

Heirlooms, collections, souvenira, family photographs, and
other objects thot are personally meaningful need to be on
exhibit, where they can be seen and appreciated every day.

HOMEARAMA MDDEL
AVRILABLE

+ Novi Schools
« 2 Story, 3 Bedrooms, 2'2 Baths

« Decorated by Englander's

+ Landscaped with Sprinklar System
-+ Security System and More!
$235,400

FOR ALL THE DETAILS CALL:

347-4710
| COHEN ASSOCIATES, INC.

Saturday Oct. 10 & Sunday Oct. 11

“Tour Our Fabulous Model Homes and
Saddle Club During Our Premier

Hay Rides
Donuts
Cider
Clowns
Popcorn

Celebration at

e

BERWYCK -

XPrvate Tgmiviom Commarnty

Patio Homes
of

Fairiane Woobs
Doarborn, Michigan

The Pallo Homes aro tho showcase of the 110 aco
Fairtana Woods Planned Residential Community,

Each site provides malure trees and a tranquil setiing
surroundod by caretully manicured landscaping.
Choose from 3 now plans.

Each olfering vaulted coilings, largo windows, gourmet
kitchens, and many olher cuslom amenities.

CANTON
Stewarts Woods
OPEN SAT.

This natural wooded seitiog s in the very
heart of o vibring suburban community pro-
viding convenient access o work, shopping.
receeation and  excellent schoolst Yet the
in tranquil: cach custam de-

Only 18 L Sites
Plans stariing from $321,775.

FOR INFORMATION - hckind

313/547-3200  §|%lie) g.i
£ 8
HABARO DA

UZNIS - DENEWETH COMPANY
BUILDER-DEVELOPER

signed home in set thoughtfully within the
landlscape 10 ensure both privacy and scenic
views,
Chaice Waoded Sites Still Available
Priced from the $1:40's.

—— | CHERRY HiLL,
._a'_3< 5 =
BRANDT il i §
GROUPRINC. 1 FRCHER

HUILTIRY AND OCVELOPEAS

Model: 397-9397  Office: 344-8222

Ony X

Site Features Include:

* Adjacent to 14-acre Park with
Nature Walkways

« Outstanding Location, Central 1o
‘Work, Shopping & Recreation

* Premium Walk-Out Sites Available

* Exrlusive Resort Class Pool

0 Point Financing Available®*

o

3 HomEs REmaINING!

‘Traditional ranch and 2-story townhomes with pond and wooded views.

Home Features Include:

« Soaring Cathedral Ceilings

* Private Courtyard Entries

« 2-Car Attached Garages

« First Floor Laundry

* Wood Burning Fireplace

* Premium Finished Lower Levels Available
* Skylights Available

A Priv‘mc Residential Community
Adjacent to Kensi park. 21 ,J .
Priced From $169.900 Brookside C‘Omm'OHSl - "
e R oo Lcated an the west sk

Condomirims

995-8980

Realtar PacpicIpation trwited

of Maln St., Vs mile nonh
of Elseahower Ril.

Open Daily | pm-6 pm
Sat, & Sun. 1 pm-$ pm.
Closed {l 3

I}
=z ]um Located on Milford Rd. at Buno

Rd. Just two miles north of 1-96

s (Exit 185)
] :*c);’{g. (313) 684-2600
& @

[BUINE Another Distinctive Irvine Community




