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Action! Local film industry thrives quietly |

Ho'a not a Hollywood mogul,

™ ‘This is one of the i

oldest and buslest

but- Ted Acheson s a majore areas In the country [(;
lenguo film producer. (for fllm producing).’ [

Seated in his third-floor office :
on ‘Maplo in Birmingham, the Shelby Newhouse e
only cameras in sight are a collee- Shana Corp. owner

tion of antique wood and brass
relics.

Acheson is owner of Adam Pro.
aet] hough ho

40 years ago working

ne., an
has a full-time staff of only five
. people and his offices are in a
quaint house, ho produces nation-
ally recognized film productions.
“We do national dealer TV pro-
grams,” he said. “We shoot, du-
plicate and distribute national
dealership broadeast material.”
Translated: He hires produc-
tion people to shoot a variety of

footnge showing cars in different.

settings, such as rolling down a
trec-lined road or on a beach. The
footage, usually about 70 minutes
long, i8 then sent to advertiaing
agencies across the country and it
is cut into individualized com-

with the old Jam Handy commu-
nications company In Detroit.
That has evolved into the current
Sandy Corp. on Big Beaver in

Troy.

“It geems like the market is as
great a8 ever,” said John Rusche,
vice president of media produc-
tlon.

Sandy mainly producea train-
ing films for the nuto industry.
Although the market ls strong,
competition I8 tough, Rusche
soid. .

“Thete are many more competi-
tors,” said Rusche. A principal
rcason 18 that sophisticated

merciala,

It may not sound exciting, but
it'a'big business. In fact, area film
makers do a multi-million dollar
business.

The metro Detroit aren is one of
the.biggest film production arcas
in America, ranking with New
York.

Products include industrinl
films, training films, commercials
and-even a few feature films,

. “There is 0 ton of people in the
film, business locally,"” said Ache-
son, Somo operate out of their

_houses, others work in gophisti-
cated studios, But the successful
ones produce high-quality work
that is nationally recognized.

Acheson Is ono of tho successful
ones. In husiness 20 years, 11 on
his own, Acheson was named the
Department of .Defense Cinema-
tographer of the Year in 1969 for
his coverage of the Vietnam War.
1t was often featured on network
news.

Like most local producers, ho
hires support people for cach
project. A typical shoot includes a
director, camera operator, sound

. mixer, grips {people who move

equipment) and gaffers (electri-

cgnsh _ . .
. _“Most crews run from 16 to 20
“*people,” Acheson said.

Some producers occasionally
work alone, but that docs not af-
fect the quality of the finished
product.

Remember the “Crunch Bird?”
That cartoon was produced in the
early 19708 by West Bloomfield
artist and_producer Ted Petok
who owns Crunch Bird Studios.

The cartoon won an Oscar.

1t was o thrill to win an Acad-

is readily availablo in
a variety of formats from VHS te
“D.g” o superior professional
quality videatape,

There i equipment for any
hudget, aaid Ruache.

Sandy deals with the ‘*pro-
sumer,” the “profesaional” con-
sumer, and its work is not usually
seon by the general publie.

Not so with the work of South-
field-based Castorri and Compa-
ny. If you've seon the commercial
with “actor James Whitmore
strolling down en aisle speaking
of the virtues of the aren Meijer
store, you've aeen their work, The

also dacs tal

for Perry Drugs, Kmart and ‘Total
Health Care, and hos worked with
such notables as actor George
Kennedy, comedian Phyllis Diller
and profesaional basketball play-
era John Salley and Isinh Thom-
as.

Most of the commerciala are
done locally with arca actors.

“Unfortunately, Detroit is a
well-kopt mecret,” said exccutive
producer Pat DuPont, referring to
the general lack of awarencss of
how large end sophisticated the
local film preduction industry is.
She said Hollywood atudios are
old while the Detrolt studlos are
new and capable of doing top
quality work.

Like most local production
companies, Castorri has a small,
permanent stalf,

Most of the production people
and actors are hired on a per-job
basis. Actors usually arc hired
through local casting agencies,

“Every job is different,” Du-
Pont said, Some commercinls can
be shot in a day, some in three
days and some in a week.”

machine in their studic in Farmington Hills.

“You can hit three birds with
one stone,” suld Shelby New-
house, owner of Shana Corp.

Newhouse's products include
ads, promotionni films and docu-
mentaries, Ono of his films, a doc-
umentary on Chrylser Corp. made
for Channel 56, won an Emmy.

“This is onc of the oldest and
busiest oreas in the country (for
film producing),” Newhouse said.
Shona Corp. is capable of pro-
ducing projects that can take film
crews anywhere in the world.

“Lost year we shot In Zurich,
Switzerlond, and Rome,” aaid
Newhouse.

Unique Video and Tape boasts
onc of the most up»to-.dnl? film

STAFY PHOTOS BY SHARON LeMIZUX

Cuttingup: Christa Kindt and Andy Thomsen of Unique Film and Video operate a sophisticated film editing

editing machines in the
“The cutting cdge of technology
is here," paid Newh He said

"

Unique owner Christa Kindt has
edited all of his pmduct?. al-

Fiim masters: Film producer Shelby Newhouse (left) and his son, Dana, often work
t on film projects from their shared office in Farmington Hills.,

though she works for p
around the country.

Newhouses son, Dana, oper-
ates Dana Newhouse Music,

*“We do music for TV commer-
cinls and corporate and industrial
videos,” he said. An accomplished
composer, he either hires musi.
cians as needed or does compos-
ing himself on computerized
equipment.

Although it isn't Hotlywoad,
there is o bit of glamour in the
business.

But Birmingham's Acheson
cautioned would-be film makers.

b RELAX IN
ﬁ%:g:::;'uﬁ:g;::wéolz:c:{:: Newhouse Dana in Farmington “This is onc of the touphest —_—
his award the same :nr Charli Hills offers a full spectrum of ser-  businesses to get into,” he said,

C}Enplln was hnnnrcd.y . vicesto produce all types of films. gompcgitian is t‘ierce 1’ulnd the in- CARDIGAN
H N . Newhouss Dana is actuglly Gustry 18 very vuraeases Lo reced-

p Nhough, e eied s b hves st comparin haring $5005 Cesols su s o f i COMFO

wifrked for ad agencies. a single building. The companies  p ery or forced them to do part- ._Fﬂ

VIE it's o small job, I do it
myself, If it's larger 1 have some
people who work with me,” he

said.
Petok started in the animation

Music — with daog: Dana
Newhouse, owner of Dana
Newhouse Music, occa~
ionally plays for his dog,
‘Nova, while he composes
film scores.

offer complementary scrvices.
Shana Corp. specializes in pro-
duction; Unique Film and Video
does editing; and Dana Newhouse
Music does composing and scor-
ing.

time work out of their houses,

Acheson said he wasn't trying
to discourage anyone from going
into the field. But he added, “Be
prepored for a lot of heart break.”

For work or weekend, we have
this season’s wardrobe
prerequisite. A washable,
acrylicrcotton cardigan, perfect
Jor cool offices or evenings
out. Gold button detail and
longer length goes great
with skirts or panls.
White, black or red.
S-M-L, s88.

Jacobsons

STEPHEN CANTRELL
The producer: Ted Acheson is an award-winning cinema-
tographer who now produces films for the auto industry
from his Birmingham office where he displays his an- . !
tique camera collection. He is one of many film producers ANN ARBOR ¢ BIRMINGHAM » DEARBORN * GROSSE POINTE ¢ LIVONIA » ROCHESTER *
in this area, which isa national center for film produc- Shop until 9 p.m. on Thursdsy and Friday, Until 6 p.m. on Monday, Tuesday, Wedn: and Saturday.
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tion. . Sunday Noon to 5 p.m, Jacobson's Charge, MasterCard®, ‘American



