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| Suburban Stars highlights promotions, transfers, | i1 "}e"w def .

:| hirings and other key personnel moves within the | 1 signed by Ed ;

‘'t suburban business community. Send a brief bio- Shinn were
graphical summary - including the townu of resi- completed.

dency and employment and a black-and-white
photo, if desired - to: Suburban Stars, Building
& Business, Obscrver & Eccentric Newspapers,
36261 Schooleraft, Livonia 48150, Our fax num-

ber in 313-681-7279. v

Joseph G. Horonzy of
Bloomficld Hills has joined
Plante & Moran, a Southfield
CPA and management consult-
ing firm, os director, focusing
on strategic planning and mar-
keting. He hnd been exccutive
vice president at Comerica
Bank in Detroit.

Gregory J. Barbor of
Westland has joined Schmaltz
& Co., a Southficld-based firm
of CPAs and consultants, as an
engagement executive. A mem-
ber of the national and state
CPA professional groups, he
has scven years of experience
serving closely held businesses.

Cynthia M. Dickinson of
Livonia was promoted to vice
president of operntions at
Schwartz Investment Counsel,
a Bloomficld Hills-based regise
tered investment adviser. A
.| member of the Financial
Analysts Society of Detroit, she
Jjoined the firm nine years ago.

Ronald W. Monchak of
Rochestor Hills was named
publisher of Troy-based
Momentum Books Ltd., a gen-
eral book publisher. He'll de-
velop Avonstroke Press, an
- imprint for privately published
books. He retired as chairman
of D'Arcy Masius Benton &
Bowles, a Bloomfield Hills ad

By Doua FUNKE.
BTAFP WRITER - -
ust a8 a new wardrobe
. miko fora new parsonal image,
.- W8¥ 8o can an exterior renovation
do for a small, tired shopping stuip.
Ed Shinh, who bills himself as

An abundance of space still available in newer
. shopping centers' makes it especially important
for the owners of older strips to refurbish in or-
-der to remain competitive, Ed Shinn specializes -
- in making silk purses from sows’ ears.. )

His most recent effort, a 22,000+
aquare-foot center on Eight Milo,
just cast of Middicbelt, in Livonia,
has drawn good reviews from ton-,

reds, turned posts into columns,
ded the lighting and applied

nta, Sttt .- R
Shinh added peaks, splashes of

curb, .o
The beast became a beauty of
sorts - and all for about $80,000.
*“It's added a lot of class,” said
Dianne Reardon, manager at

Wate-Man, on exercitic cquipment. |

retailer in tho center, “I've been

here about 15 years. I'm extremely |

pleased, .
*“I'vo had many people mention,
‘Gee, I never saw you before.’ The

sign just popped out at them,” she -
added. . oot .
.. Lynn Himebauch, regional re-

tail for Pepperidge Farms, soid
she's experienced the same thing

Droopy shopping'Center_rejuvenated |

*“We've had a lot of comments,”

Himebauch said, “He'’s done a won-'

derful job keeping it clean and
leoking nice.”
* I think it's tremendous,”

. Sneary sald. “Tho londlord has

done a helluva job." :
.. Shinn's assessment before he
got involved with the center about
a year ago: “It was pretty ugly.” |

Tho shopping strip was builtin

the Into 19708 and acquired by . .

** 'WLB Properties in a distressed ',

property sale in December 1892,
“My approach to the project, my.

" phitosophy behind it, was to cstab-

B!

agency. \! or in Rédford, knows  a light taupe paint. - - with a bakery thrift store in the, . lish an identity separating it from *
Monchak X . Hec also suggested trimming . _center and Dave Sneary, too, with LI 2

. - futbishi i - some large g trees at tho + 'Caopital Optical: e o UiSoo DROOPY, 2F
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European flavor graces
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Tom and Grace Poyma, Farmington Hills
idents, describe th lves ns creative

. people,
© " Grace said she's always been interested in
: nature and flowers. “I've personally been in
. thfdﬂcrnl industry more than 20 years,” she
- said,
° Tom snid he spent upwards of 16 years in
* the hospitality business, “In the restaurant
*field, you can ace instant satisfaction,” he
. said. “You do o good job, the poyoll is there.
. Same in this busincss.” °
Sixteen months ago, the husband-wife
- team opened Twigs Floral Gallery in Weat
: Bloomfield, -
A European style of selling, where fresh
> flowers are displayed in vases in the center
of the store rather than behind glass dm.:rs of

N

What's the scope of your business?

Tom: I would have to say'it's mostly an
even mix botween walk-ins, events - any-
thing ranging from a wedding to a gala - and
corporate accounts.

Grace: Filty percent of walk-in and phone-
in orders we do ot Christmas, Easter, Mather's

“ coolers, is the cor of their b
- marketing strategy.
The couple alao s working to develop a

! home, office and special events decorating .

* clientle.

»  The Poymas invested an aggregate of
+$125,000 - their own money and that of fami-
Iy members and fricnds - to open their shop,

: " They said they made a profit during the
; first year of aperation and have applied for a
. Smali Business Adminatration loan to help
-¢ fertiliza futuro growth

¢ Following are edib;:d excoerpts ‘fram are-
+ cont interview:. .
! How are you different from other.
i florista?

;" Grace: We'ro pretty diverse. We go boyord

: what the typical flower shop does with walk-

:imFulnd vln.-‘;ldlngs.i ) dcomi ;ml of Madison Huigl{:{u. Waé:lsu a coupl;e of ./ * Fireplace .. e
oral decornting im an up-and-coming in-state growers, ount Clomens Roae' 3 N to
trend, ing o nat b in o ans. ' b - » Large kitchen with breakfast nook

ny
type of home regardleas of what the design is,
Tam: A lot of people in glaas and sateel
.towera all day are lending nano-second

- lifestyles, Whgt they're trying to do is de-’

:stress the soften tho envi
ment with fresh-cut flowers, planta.

Grace: In Europe, tho consumer has grown-

1up living with flowers on a daily. basis.

+Florists display in carts rightout in open.
Tom: We try to involve our guests in our

“.store as much as possible. Whon they can’ -

‘come in and exporicnce the fragrance and
‘beauty of blooms, they become involved,
 When poople get involved, included; their en-

- - thusiasm spreads and they realize the value
- of flowers.

Dnylr’md other holidays. The cther.50 percent *
are birthd, 7 ddings.. -
Tom: We're doing anywhere, from sny, on

a slow day $700 to a busier day $2,000-$3,000
in gross sales. That includes everything. -

Why did you happen to set up shop *
where and when you did?

Tom: The morket research we did showed
opportunity was there. West Bloomficld ia
virtually an untapped market. I knew if we
didn't open when we did, someone else would.

People were looking for trend-setters, We
came in and filled a void. Peaple came into
our atore, looked around and eaid, ‘Finally,
somcone different.’

Where do you get your fresh flowers?

Tom: We have a_couple of local whole- -
galers, Wo go through Century Floral Supply
in Dotroit. We do a lot of direct buying®
through o company called Irport Connection

The flowers come from The Netherlands,
South America, Hawaii, Australin, Now
Guinea, .

.. How do you divide the workload?
“Grace: Tom and I each have aur expertise,
Tom has an cxcellent business mind, an ox-

Grace: Noture is a natural inspivation. We .
uso wonderful reforence books. Our cus- !
tomers inspire us, changing trends in interi- "
or deaign, - SN

They can have anything they want, You
don't have to spend a fortune to add decora- -
tions to the home. .

Tom: We don't turn down anybody. Som:
peopls come in and say ‘Can you rofresh my
wreath? I only have a few bucks to epend.” _

1

Others come in with a house that’s very high
tech and say, ‘This is phase one, that is
phase two.’ It could be thousands of dollars.

Do you have any employoes other
than yourselves?

Tom: We do have Jim Tucker. He’s our
primary designer. He completed a floricul-
turo program at Michigan State University.
He's one of the best designers I've seen. .

Where do you want to go with the
business?

Tom: We would like to do more gala-type
events,

Grace: Home interiors, corporate interiors.

Tom: I'd like to expand here, maybo open
a second store,

Grace: The real feeling of success for mo is
to make:a comfortable living, but have
clients who enjoy and respect your work.

DaN DEAN/STAFY mmwunmr‘
Selling point:: Tom and Grace Poyma prefer a Eu

ropean
method of displaying fresh-cut flowers. .

Picture your life at .
Fairway Pines. ..

And you'll find yourself in the perfect home with the p;:rfccl location. This new golf course
community is located in the center of one of south

Within walking distance is a library, outdoor amphitheater, walking/bike trinls,
‘with fishing lake/picriic areas, and the soon to o

castern Michigan's hottest areas...Canton Twp.

soccer fields, community park
peh community recreation center. | ; o
These 2 story and 1% story plans offer:
- «Three and 4 bedrooms, 2/4 baths

« First floor laundry

downtown Detroit

* Private masfer suites

» Easy access to 1-275, 1-96, 1-94, 1-696, M-14
« 20 minutes from Metro Airport, Ann Arbor,

If o community is a reflection of its r:oplé. then Falrwoy
Pines is a perfect reflection of your i

. - [underatand that you have a diffor- cellent marketing strategy. I'm moro & cre- icture.
nt way of selling freah-cut flowers from  ative director. I do design. . ) N -and put yoursclf.lp the picture. . .
‘our store. CLT ‘Where do you get your ideas? : v

. Pn‘cez{ fro{p $2]9.900 : .
FAIRWAY PINES
" Phone: (810) 397-9105°

. Realtors Welcome i
Hornelloe Builder 1D N\nh:r» 4348 .

festyle. Visit today

Daily From §2:6 .
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