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: At the opposite end of the mall,
;6 Haagen Dazs “Sweetory” sells
.lce cream and cool beverages in
‘the front comner of the Burger
‘King restaurant. It's hard to tell
which counter was busler — the
,burgera or the ice cream,

: “On weckends it's non-stop,”
«one Hangen Dazs clerk sighed, “It
seema like the mall's food count-
rera are busicr than the stores.”

.. Chuck Johnson directs market.
dng at Troy-based Mr. Bulky’s
ihased. The company recently
-came to the attention of Forbes
:Magazine, which is planning to
:publish a story about the opera-
stion in o few weeka.

: “We sel a wide variety of candy
in bulk and giRt items,” he sald.
“Is business good? In two years
.we've gone frem 40 stores to 120
stores and 90 franchisce in 42
states, Qur best seller ia the Sour
Patch Kids candy. We sel}, on av-
eroge, 70 pounds, a week.”

Shoppera also like Mr, Bulky's
malt balls, which are made to the
company’s specifications in a
triple dip of chocolate process.

“I load up on them whenever
I'm out at the mall," said Jean-
nette Johnson of Troy. “I keep a
jor of malt balla on my desk at
work to get me through the day.”

Cream vs, yogurt

Don lsenbarger of Troy has
been dispensing ice cream at An-
toine’s in the Oakland Mall for
nine ycars. He laughs ot the
thaught of losing business to the
frozen yogurt competition down
the aisle. “Our Ashby's jce cream
in a home-made waffle cone can't
be beat,” ho zald,

Neighbors Bonnie Voss ond
Sue Smith of Rochester stopped
to buy a few fresh roasted al-
monds from a counter near the
J.C. Penney store,

“The smell just grabs you,”

et
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Voss insisted. ' always stop and
Luy a bag. They're delicious.”

But the smell of cinnamon from
the nuts counter can't compete
with the walta of cinnamon that
fill an end of Lakeside Mall in
Sterling Heights letting shoppera
know The Cinnabon Store is com-
ingup.

*My husband and 1 come in
every Sunday after church when
we visit the mall,” said Diane
Beard of Mount Clemens. “The
cinnamon buna smell so good,
end they taste good, too. It's one
good reason 1 give my husband for
golng shopping.”

Healthy treats

Specialty drinks, cookies,
pretzels, confections, nuta and
popeorn aren't for everyone. But
even the eat-for-good-health folks
can find snacks at the matl.

In Hudson storea with Market-
places, sparkling waters, pasta
salads and fresh fruits are now
available, At the General Nutri-
tion Centers in most molls,

Tigor's Milk energy bars and Car-
boforce health drinks aro bestsell-
ers, Kelli Summers at the GNC in
the Wonderland Mall in Livonia
said it's not unusual for people
heading to & mall movle to stop in
f?r healthy anacks before show-
time,

At Wonderland's Pretzel Ped.
dler, Dawn will aell as many as
350500 pretzels each Saturday.
“Pretzels are a great snack.
‘They're low in fat,” she said.

But hot pretzel competition
comes from the Frostyogurt coun-
ter where this cool treat haa an
endorsement from the Henry Ford
Hospital Heart and Vescular In-
stitute.

Punk Pop

Teens at Wonderland Mall are
big on the “Punk Pep.” This fro-
zen beverage cambines layers of
Pepsi, Mountain Dew and
strawberry pop for a drink that’s
“really cool and delicious," ac.
cording to Molly Grant, 15, of
Garden City.

Cafe caramels and cafe mochas
arc the best-sellers at Piccola’s
Cafe, slso ot Wonderland, Co-
owner Don Salva sald he enjoys a
steady business as the mall's only
specinlty coffee counter.

“You can keep all those new
fancy snacks,” said Alice Bannon
of Livonia, “When 1 go shopping,
1 always top off the day with a hot
fudge cream puff from Senders.
1t's tradition.”

Her granddaughter, Tiffany,
waa sharing one with her, and she
nodded in agreement.

“When shopplng in

1

QOuks in Novi, R
“We like to atroll around the
mall, you know, to get out nnh;
house for a while, and then breal
for coffes,” Dick said. “Maybe you
can't afford all the beautiful
things you see at the center. Bul.
you can always afford something
toeat” .

Elaine Kah, marketing director
at Twelve Oaks, said the market
drives the kind of eateries and
snack counters that get space in
the mall, .

“Qbviously if these busi

Detroit was popular, 1 always
stopped into Sander’s on Wood-
ward before coming home. Almost
everybody did. Then I enjoyed
cream pufls at the Enatland Mall
Sander's atore in Harper Woods
in the 1970s. Now, here in the
'90s, you can atill find Sander's
cream puffs — but in the mall's
food court.”

Retirces Dick and Lealle Ham-
lin of Farmington enjoyed a cup of
coffee from Gratzi’s at Twelve

weren't prospering, they wouldn't
be here,” she sald. “Cur Jeasing
agents take Input from customers
about the kinda of food items they
would like at the center, and
trends play a big part. Remember
when croissants were popular?
Now Jt's bagels, whole-grain muf-
fins, frozen yogurt. We attempt to
provide a variety of fooda. Since
we are a family mall, a family’s
needs are a major conaideration in
our leasing mix.”

attended the Culinary In.
stitue of America at Hyde Park,
N.Y. He's worked in his parents'
restaurants since the age of 10.

Enstside Mario's has baorrowed
the best ideas from other success-
ful family dining rooms in the
area and added to them with o
apirit of fun and good times,

The dessert menu Ia perused

- through red, plastic viewfinders
and patrons eagerly hold the
gadgets up to ceiling lighta to
check-out pictures of cannoli,
*tiramisu, gelati, cheesecake, and
. the chocolate akyacraper.

Rocina  DeMatrco of Clinton
‘Fownship came to try out the new
restaurant and its ravioli.

“I wanted to see just how ltal.
jon this place was,” she said.
“The food was very good. Very
tnsty, Lots of garlic.”

Lance said dinera must try the
bruschetta — bread topped with

olive oi), chopped tomatoes and'
other herhs and spices.

*Most people expect this to be
served hot and sre surpriscd that
the topping is cool. It’s a favor.
ite,” he said.

*l thought the spaghetti sauce
was o little too watery," Frank
DeMorco offered. “But it was
very, very pood. Maybe they
didn't drain the pasta enough be-
fore they pourcd on the sauce.
‘The minestrone soup was very
delictous, I'll be back.”

In addition to Italian dishes,
East Side Mario's service burgers,
gourmet pizza boked in a wi
Lurning brick aoven, rotisseric
ronsted chicken and steaks and
riba. The prices are moderate,
$4.95 to $11.25 for Steak Par-
mesan, All entrees come with frec
refills on the soup or salad, and
bread. .
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CLOTHING
DISCOUNTS
20-50% OFF

VIO

« 1994 Snowmobilles
« Trallers

« Clothing

« Accessories

THUNDER CATS, 580 ZR

[ T1995 |
ARCTIC CATS

| ORDER NOW |

SAVE TO *1500
L_Whh $200 Deposh_l

ARCTIC CAT

World Class Snowmobiles™

LABARON'S SPORTS INC.
‘34711 DEQUINDRE 1 BIk. S. of 15 Mile) TROY
1-810-585-3535
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101t Birthday
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So Thr’éi:gh\rhe End Of February
EVERY DITTRICH FUR

IS AT THE LOWEST PRICE EVER

22 to 7X% Savings

% :Over 100 Years, Four Generations ...

bo. Fur

Save $$% on your weekly grocery bill when you
se the coupons that we're going to insert in
this Thursday's horhe-delivered

@bgerver 55 Eccentric

£ NEWSPAPERS
N

I hey told me | was slow. Called me mentally
retanded. And hid me from the world for
30 years. Then [ was on my own, and scared of
being different. But | leamed I could do many things.
Now } am a builder, Actor. Baseball fan nnd friend,
And [ tell myself and everyone wha s different,
“We ate people first.”

Make a difference, join us.
T h e

Because We Care
The Dittrich Family & Staff . .
Y Detroit Boomfuld 3605 )
5L eVt o D ETROIT ARC 831-0202
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