Dovo Fuske,
BUILDING & BusiNess wurren
933-2187 N

‘THURSDAY, APRIL 20, 1996

@he Farmington Observer

This column
hirings and other koy personnol moves within
the suburban business community. Send a brief
biographical summary — including the towns of
residency and employment and a black-and-
wnlla phato, if desired — to: Smfs, Bullding &
Obsarver & E

36251 Schooicralt, Livonla 48150, Our fox
number s (313) 591.7279.

Kaothloen Mlarecki Bi.
enkowski, formerly of Farm.
ington Hills, was nppointed
director of now business devel-
opment with Coea-Cola in At-
lanta, Ga. Bicnkowski will bo
respansible for developing new
busincss services such as out-
sourcing and training. She had
been with Talent Tree Staifing
Services.

Penelope Serafim wan pro-
wmoted to director of pharmacy
operationa for Arbor Brugs Ine.
in Tyoy. She had been a phar-
macy supervisor. As director of
pharmacy operationa, Serafim
coordinates the company’s re-
gional pharmacy supervisory
program.

Dean Massab of Rochester
Hills was appointed director of
aales, automotive division,
with Percaptron Inc. in Farm-
ington Hills. Massab has more
than 10 years of experience in
the positien, He haa worked
far Genera! Moters Corp. and
been national sales manager
for both F, botics N.A.
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Houses
sprout

next to
fairway

& Robertson Brothers has
constructed residential com.
munities aronnd golf cours.
es in Bloomfleld Hills and
Doarborn. fimilar circum. -
stances have drawn the
buﬂdertoCanton. .

'Bfl)ouul-‘lmn

sop, precursor to
bortsen Brothors
Community Dovel-
. opars, startod build-
ing houscs more
than 5C years ego noar Phoonix
Lake in weatern Wayne County.
The family-owned company,
¢urrontly headquartored in Bloom-
fiold Hills, hadn't returncd to
“western Woyna County since that
:initial venture uatil now, But it's
back in a big way wita Pinowood
-of Canton, 55 loto on 30 acres.
R o subdivision, off Beck Rond
wouth of Cherry Hill, wraps
around thres holes of a public gelf
courss, also currently under con-
struction. .
- *[ have never secn & publiciri-
. vato project dene cn a magnitude
as well a2 this has teen done,”
Paul C, Robertson Jr. said of

" Covort Robort-.

4 feutuma plen!y of living apuce on the main level wnth a famdy

room, dmmg room, lmmg room and den. ibur bedrooms are upstalm

welll Pinewcod
In Canton

Ford
Saks
He

4 s
‘i 12

course — you've got. Everything ia
hero within two equare miles.

*I got 8o excited with what Can-
ton was doing hers, I cut a doal to
buy all tho lots (in Pinewood),” ho
added,

Robertaon offers four fioor plans
with 2,600 to. 2,950, uquen Im of -

Carkn Q.

.

All contain an ntuched. twm
g:nxmplnu, first floor.loun-.
t.v, ment plis rango and dis-
washer. Air conditioning and
decks are expected to be popular
uptions.’

Prospoctive buyers can browso
through two modcls.

‘Tho ‘Thoroughbred, a 2,700-
square-foot two atory, placea all
four bedrooma upstaire. Tho mos-
ter features o scparate tub and
shower, a doublo sink vanity with -
sitting area and walk-in closet,

‘Tho three other bedrooma shar:

o full bath,

. The living room nnd dming
room are off either side of tho -
main foyor. A den, l'nmlly room

“ﬂuy 500 the lta!s in back, pic-

‘ture windowa and roally get excit

od, Acound the corner iz the family
room and kitchen/nook. They eat it
up.”

The sodel price ia $234,900.

‘The Mustang, 2,650 square feet,
fenturos the samo clemente as the
Thoroughbred with a different lay-
out.

The dea {3 at the front door, the
living roem and dining yoom flow
togethar and the family reom is ofl

: the other end of tha kitchen/enting

neok,

‘The kitchen foatures an island
and built-in desk, tho maoster a
slopod ceiling. .

Four bedrooms and two full

with high ceiling, kitcl
nook and half bath complote the
maia level,

The etaircase ia placsd woll.
a bridgu

baths are
“What pooplt really like ia the
dlua living room and dining
roam,” said Jan Roborteon, sales
-manager and Paol's wifo. “They

back from the:foyer and
averlooks ﬁmﬂym ‘-—ltko -the.openness. of.the.. nmlly .
luulrbym-. [ room and, ut this price runxc.
*Paople co e in the foyer, d.\uy
ko tho fonl " Robertson nmi Seo PINEWOOD, 2F

Pheasont - Run  adjacent to  living. epace Yangiug

Pinawood. “Everything you want $228,000 to:$149,800. | nro {a o
{n a commuaity —library, am- --16.000 pn‘mlum for golf courxe
" heatsr, sporte lex, golf ot

_and Schlamr Inc.

Face-to-face promotion powers firm
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The best advertising approach is
tho direc, personal contact.

That's how Cathy Metry, a
Rochester resident who atarted AD
XL Prom ut fivo yeara ago,
goes about her work.

Metry’s concept is simple.

Sho first inesses to
offer their goods et a discount. Then
she prints invitations or gift cortifi-
cates promoting the offoring and
sells tho certificates in person to oth-
er businees peoplo.

‘There's no obligation to the client
until the cortificates get rodecmed.
AD XL koepa all the money from the
sales, Customera get a chance to
sample 8 new product/service at a
geod price.

Ef you miss Zhis,
you've mally mlssed out,

and did overything from soliciting
bids, working in tho warehouse,
pitking up supplica. .

My dod, Richard, is in sales, gen-
eral manoger for Eatate Motors. My
mother, Dinna, is in real estate.

1 think it was natural,

Toll me about face-to-faco

marketing,

Matry: Past (advortising) efforts
used radio, TV or newspapers. Those
are still effective, traditional, but

» 27, runs the business with  thoy don’t offer & guaranteed con-
the bclp of Laura Curls, mcuﬁva sumer. 'l'hcy don't offer & porsonal
'ivico de Yvonno oo Wiedoma proach. ¥ Word of mouth ia still tho NI — . .
ca president, and Rose Hanlon, moo ve,
offico manuger. * 'Our apgroach is to take your sor- Last call to buy a besutiful new home
?allnwinx are odited excerpts vice directly to a new customer and from 8.R. Jacobson in Vintage
from o recent interview with Motry.  show them how great you are, It's o Estates. A limited but extraordinary
* How did you heppen to settle livo remains, finely crafted and
onthisssa It'l almost like a live commorcial, designod for ‘00s living. Spaclous

‘They’re wold, 20 thoy'ro guaranteed
to come.
I would think some busincss

floorplans from 2,850 to 3,600 sq. ft.

cas?
l -urud by lclllnu busi.
for Elegant appotntments, high collings,
B AP N

promotlng a comedy club. I met

mm many poople who sald, ‘Can you do owners would resent an unane. O e
Resourceful pramoter: B(;:‘nrn for moe?" nounced intrusion with your master suita with whirlpool tub.
P }r':al 1 recognized there was a niche n  trying to sell them somothing. Most with $-car garkges, 2 fireplaces,
Metry useaa d‘m perso this market. There's @' noed for face-  Metry: Wo pick nut specific target Wo've got your etyle.
‘ouc’l' o drum up b nM.ﬂnly wuudmdu!n, but many sl kl‘ busi dn it ovur)y‘ Don't miss your ¢ !
o8, ly t single businoss, and wo approac!
for clients ! » servics businesses. poople (awners and emglnyun) Speciat Close-Out Pricing
: At - Northwood friendly, enthusiastically, From *309,000
. (University), thsy al- Ninety-nine psrcant aro rocop-
% W ” ways tsught us, tive. They'ro fricudly, equally eathu.
k for a niche. slostic becauss - thoy've been
e .- 'I'bu dr(l!od thtt Tgproachad wo profossionally.
; gver and ovo: ore’s an honoat approach. Poopla
C] aS S] e lc dmmloped f’wm rocognize that right away.
L that. Bpecific (sales) numbors, § can't

You come from quots. The more polluvc your atti-

o ° © a selling/business tuds, the morn positive tha result.
£ @0o-844), - 3 ) -7 Wewon't approach a shy
EMPLOYRENTEROS2) _Fac 4 lim:c' 1 hf‘d : : W}:’m some of thy gudnm
o wer (300626 - o marketing) ge- *  Metry: This hn't 8 concopt thet
HOME 8 SEAVICE GUDE (1298) unum 2 tailors to & busineas just atarting

other,’

My mud.m out. We look for great stafl, great
Jnlllnu Kaselits, v o

‘service, great attitude. We want to
) ono of the first - meke surs clients are great so our
own & con-  customaers we'rs umng are nnllr
aloctrlul going to grest p!
‘{ used to
work In u.e om«

 temett;
3 wipr)




