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1. Clve the reader tpecific
information. Pretend you are
someone reading the classifieas,
What would you like to know
about the Item, service of job
you are advertising? Be sure to
a0d detalls such as color, size,
condition, brand name, age,
features ana benefits. Be
accuratel Don't embellish your
ad with misteading information.
Stick £0 the facts and reap the
rev/ards!

Writing a classifled ad that gets results—whether it be
for real estate, employment, the personals,
transportation, or merchandise— Is easy If you follow

the guldelines below.

2. Inciude the price. Don't
waste your time or 3 potential
buyers time, If you advertise the
price of the Item or service you
offer, the people who respond
to your ad will be those who are
genulnely Interested. Surveys
sShow that readers are more
Interested In those (tems and
services they know are within
their price range.

3. Avold abibreviations. bon't
make a potential customer work
00 hardl Aithough you may be
tempted to cut down on the
€ost of your ad by using
abbreviations, surveys incicate
that many people don't
understand such abbreviatlons
as EIX teat-In Kitchen) or WSwW
tv/hite side wath) tires and won't
take the time to figure them
out, A confused reader Is a
disinterested reader, Get the
most for your,money and use
complete words.

4, include phone number and
specify hours. Be sure to let

and where to call. Surveys show
that even If a person I very
Interested in your item or
service, he or she will not cafl

you Indicate you will be
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5. Run on consecutive days.
Your ad will not get resul:s ir
people don't see itt Therefore, it
Is Important to set up a
consistent and consecutive 3¢
schedule with your tetephone
salesperson or outside sales
representative.

potential custgmers know when

back after the first attempt. Stay
near the phone during the hours

avallable. pon't risk missing a
sale!
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4644-1070 OAKLAND COUNTY _591-0900 WAYNE COUNTY

852-3222 ROCHESTER-ROCHESIER HILLS
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7 METRO DETROIT'S

RIS

"200 WINDSTARS IN STOCK
= 80 MUSTANGS IN STOCK

: TRUCK LEADERSHIP

SALE

94 F-150

ONE PRICE SALE

! 3 TO CHOOSE FROM
! Auto, air, 302, V8, XLT, ¥ Conversion
N 741343, #48193, #48037

! STICKERS FROM
7 *19,783 TO *21,602

vy 515,550

PAY

1985 WINDSTAR

| s arnas srice
|- was $21,308
l . YOU PAY
:

’1 7,368
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1995 RANGER m“
XLT
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_A!r,;h:m. ‘whedals, speod control, Ift, power
win

awsfockn, sllding reer window,
anti-theft remots entry.
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YOU
COME SEE OUR VAN DISPLAY

We're sure you’ll agree we have the

BEST QUALITY AND

THE BEST PRICE
SEE THE

ALL NEW 1995

ECLIPSE VAN
CONVERSION

2 WEEKS

THE BEST QUALITY FOR THE MONEY

OUR @'UTSTOME% SAY IT'S |40
‘800

(3 $1500 Rebate!!

NO REASONABLE OFFER REFUSED
« 50 CONVERSION VANS. . .IN STOCK! - OWNER OF ECLIPSE HERE TO MAKE DEALS!.

EXPLORERS
AVAILABI.E

WAS $17,210 24 320. LEASE

13,805 228

1995 PROBE SE

JUST AREDUCED *1850
b wibomLioctn.

Aexitem whecth, &F CoudXioting.
Crotze, (R cnsatis. S 043284,
WAS 17,780

YOU PAY 24 MO, LEASE

$14,296° °229"

#1 CAR IN AMERICA
1995 TAURUS GL

ONLY

ToTAL¥CUTEL RAISED NINTENDO COLOR
l"‘...,"".'.‘".a.ﬂ.‘H ROOFS H GAMES H TV'S Hp

VIDEO

VNERS H LEATHER |

il . ‘windowt. focks, tulap, 10,
o eeten e 33 S LA

1895 ESCORT 3 DR. 1T’S 1995
VA, A

SHO TIME

Ak, ﬂ‘". cassette,
WAS $12,330

YOU PAY MO. LIASI"
39589. 133
'OUNO BUYER $9189°* 4 AT THIS PRICE

dower
WAS $19,910 OR 24 MO, LEASE
YOU PAY

: . +15,397° 296
BlI.L Bnown FORD

cneum CREDIT‘I CHEDIT’I
NOW YOU CAN BUY A CARt
* LOW/NG DOWN ENT & LOW PAYMENTS
+ BANXAUPT, GAD ON BLOW CREOIT
21-7000

INSTANT CREDIT PROGHRAM 4
= Crodl( Holllno Only nl Elll Brown Ford




