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Import Fighter
Silences
Critics with
Quality

When Chevrolet first
asked us to “get ta know”
Geo, many were skeptical.
But this line of small,
affordable vehicles made
through joint ventures
with Japanese carmakers
has scen to it that the
doubters now have egg on
their face.

Chevrolet dealers also
have embraced the Geo
line of specialty vehicles
because they've sold well.

Since Geo's introduction
in 1989 as 1890 models,
only the Prizm has
enjoyed a redesign. This
year, its the Metro's turn
at new sheet metal and
refinements.

The Metro is now only
available in the two-door
coupe and four-door
sedan. Until this year,
when it was supplanted
by the Honda Civic, the
Metro was the automobile
industry's fuel economy
{eader. It's still there in
the top five and rates as
Chevrolet's lowest-priced
model.

The 1985 Metro is

i Road Test
By Anne
Fracassa

longer, wider and taller
than last year’s model,
which allows premium
interior front head room
and a 3-inch increase in
rear leg room. Safety fea-
tures have been increased,
including standard dual
nir bags, daytime running
lamps rear-door child
safety locks and optional
anti-lock brakes.

There's a new 1.3-liter
70-horsepower fuel inject-

ed four-cylinder engine
standard in the sedan.
The coupe is powered by u
1.0-liter 66-horscpower
three-cylinder engine.
Both can be mated to a
four-speed automatic
transmission.

Interior refinements
include a soft four-spoke
steering wheel, a new
instrument panel,
improved interior seat
fabrics, headliner, carpet-
ing and folding rear scat-
back. There’s also a new
console with cupholders
and storage tray and door

storage bins.

The Metro is manufac-
tured by AMI
Automotive Inc. in

Ingersoll, Ont., Canada, as
Enrt of a joint venture
etween Chevrolet and

Suzuki Motor Co. Ltd.
The Prizm enjoyed a

redesign in 1994 and was

introduced at Detroit's
North American
International Auto Show
last January. Production
of the 19956 Prizm began
in August.

For 1995, the Prizm hus
new seat and door trim
fabrics with Scotchgard
protectant, an optional
leather package and four
new colors (diamaond blue
metallic, misty teal metal-
lic, tropical green mica
and twilight purple mica).

The Prizm’s struts have
been recalibrated to pro-
vide n smoother ride and
there’s an optional full
wheel cover available.
There are two engines
available on Prizm: A

standard 1.8-liter DOHC

four-cylinder rated at 1056
horsepower and an option.
al 1.8-liter DOHC four-
cylinder with 115 horse-
power.

The Prizm is tho result
of a GM-Toyota joint ven-
ture in Fremont, Calif.,
and is built by New
United Motor
Manufacturing Inc,
(NUMMI). It’s the sister
car to the Toyota Corolla.

The Tracker has three
models available for 1995,
including a two-wheel-
drive convertible, a four-
wheel-drive convertible
and a four-wheel-drive
hardtop. The convertible
models feature a new, eas-
ior-opening tome. The
front half can be folded
back like a sunroof or the
entire top comes down for
open-air driving. This
year, the convertible tops
can be ordered with calor-
keyed tops and wheels.

‘The Tracker's equipped
with a 1.6-liter SOHC
four-cylinder that delivers
80 horsepower — and
when equipped with a
special tow package can
haul a JetSki. The four-
wheel-drive model has a
standard 1.6-liter SOHC

four.cylinder that pro-

vides 95 horsepower.

Standard safety fea-
tures like rear-wheel anti-
lock brakes are a must for
safety-minded drivers.
The standard console now
has dual cupholders and
storage space for small
personal items.

The Tracker is built via
a joint venture with
Suzuki and is assembled
at CAMMLI. It's the Suzuki
Sidekick’s sister.

If you'd like (o sce @ particular
madel tested or if you have a car
question, send Annc Fracassa a
measnge at AVANTI1054, Avanti’s
American Online mailbox, Or com-
ment through the Internct al AVAN-
T11054 ¢ asl.com.

ne Fracassa is senior editor of
Avanti NewsFeatures,

Prepare Your Car
for Summertime
Travel

Bummer is on the way. Time to
begin planning weekend outings,
and femily vacations. As usunl,
this means people will begin to
rely more and more on the family
cor Lo help them make [t to their *
holidny/vacailon destinations safe-
ly. As a result, vehiclo owners
should properly prepare thelr cara
against unforescon problems
before sctiing oul on a vacation
trip.

Ono potential problem is keep-
ing the car's fuel delivery system
elenn and operating efficiently.
With fuel injection being the domi-
nant fuel delivery systom in
taday's cars, it ia important to
keep the system clean. Since a fuel
injoctor nozale is roughly about
the diameter of a human halr, it~
takes just n small amount of.

depoait te clog the injector and..|

limit free gas fow. A clo fuel
injector could lead to serious prob-
lems and porsibly o large servic:
ing bill.

To help prevent this, STP® ree-
ommends using a fuel additive to
help eneure trouble-free driving
thin summer. A product like STP
Super Concentrated Fuel Injecior
Cleancr can help ¢lean your fucl
injection system. Simply adding a
i2-ounce bottle to a full tank of
gos every 2,600 miles will help
prevent deposits from coming
back.

Yet, fucl delivery problems are
not isolated to cars with a fuel
injection aystem. Millions of older
cars on the road today stil] use a
carburetor o deliver the essentinl
air and fuel mixture to the engine,
Deposits in carburetors can also
eause engino performance prob-
lems like lough starting, reduced
fuct efficiency and decreased
power.

A good way to help clean
deposita from a carburetor and
help prevent their return is to use
an cffective multi-purpose fuel
additive, such as STP Super
Concentrated Gos Treatment. It
cleans deposits from ¢arburetors
and, when used regularly, can also
help eliminnte water in the fucl
delivery system.

Help mnintain the cleanlincea
of your car's fuel delivery syatem,
as well nn your vaention plnns this
summer, with the use of STP fucl
ndditives. Regardless of whether
your car haa o carburetar or is fuel |
injected, fuel ndditiven can help

keep it running smoothly all vaca- .

tion long_sll summer long.
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§ WHAT DO A, X AN

S

D Z PLAN BUYERS WANT?

THEY WANT MIORE MONEY
FOR THEIR TRADE-INS. “A LOT MORE MONEY”
AVIS FORD GIVES MORE FOR EVERY TRADE-IN.

N 1994 OVER 2000 A, x, AND Z PLAN BUYERS
TRADED IN THEIR USED CARS AND TRUCKS AT AVIS FORD.
THE REASON CONTINUES TO BE THAT AVIS FORD GIVES

MORE MONEY ON EACH & EVERY TRADE-IN.

$ HAVE YOUR TRADE-IN APPRAISED AT AVIS FORD BEFORE YOU BUY $
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