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Platinum designs
lead jewelry sales

lnzinu:n is the metal of the nineties,” says
jeweler Stanford Krandall, awner of Sid-
ney Krandall

! & Sons in Troy.”It"s simply
A matter of anglity. Platinum is more expensive,
harder to get. and more durable than gold.™

Krandall is one of the few jewelers in town who
has the expertise to work in this most precious of
metals and he's using it in custam-designed rings,
bracelets, necklaces and earrings.

Many area jewelers are becoming partial to plat-
inum, a metal that just five ycars ago was virtually
noexistent in the United States. Prior to World
\War 1. platinum was the moat coveted of precious
meta’s. But the government temporarily disal-
lowed its use in nonmilitary applications, ending
its reign as queen of the pure metals. Today, ac-
cording to the
Platinum Gulld
International,

£
ingin platinum
has increased
fivefold, fron, 50
in 1950 to more
than 250. Na-
tional consumption of platinum for jewelry mak-
ing has soared from 20,000 cunces in 1991 to
60,000 ounces [ast year.

Why the resurgence? There are several theorica.
“Platinum is a symbol of self-confident subtlety
—an i-eighti 7 1 h
le,” says F.

o

Peunine New York Tuncs

oot Women oow locking to mabe
a statement without making a show.

“Platinum scunds very high-techy and mod-
ern.” s3y» clothing designer Marc Jacobs, who se-
lected the silvery metal for bis fint jewelry line
1ast year. The costly metal is not worn to impress
others, as it doesn’t snnounce its value. In fact, a
£50,000 platinum watch might be mistaken for
atainless steel. “Sometimes it doean’t matter what
peuple think it is,” continues Jacobs. “You know
that you kave something very good. It doesn’t have
to have mxignon it.”

Young at heart

Though you may associate platinuta wil th your
prandmother's Art Deco brooch, current buyers
are more often under 30 than over €0, It'a the
young consumers whose love of silver has trans-
ferred to platinum, according to the Platinum
Guild.

Platinum-lovers praise the metal’s conservative,
tated took, They're into sim-
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After 40 years of working with fami-
iali

ering of Birmingham
in today’s turbulent sp
Build an cffective strategy for the future, then
manage its outcome.

Y

Retall consultant Ronald Leonetti advised a gath-
ts how to d
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Advisor tells retailers: Ordinary won’t cut it!

t on overy trip to your store.” !

enta think they kx’x&rw best how to run

ialty store envi t:

hnm Merch A i

the Birml 4
tion and the Michigan Retailers As-
sociation at a breakfast umlnnf at

Iy owned department and sf y
stores, Ronald Leonctti has seen it
all,

As the former chief operating affi-
cer of Winkleman's Stores, he played
a key rols in the growth and salo of
the Detroit-based chain of women's
fashion stores. Now, as CEO of his
own fetail consulting firm, Leonetti

Tho C ity House in -
ham. Leonetti wamned family operat-
¢od busineases to avoid five pitfalls:

B Not recognlzing the changing com-
petitive cavironment.

@ Not addressing family/intornal
cunflicts.

® Not developing a succession plan.
1 Not bringing professlonsls into

apecializes in p! ed.
vice to company presidents.
He recently addressed members of

New store
caters to
race fans

BY LINDA ANN CHOMIN
NTAry WRITr R

Roush Racing bets the sport aof
stock car racing, and the roar of ita
engines wins customers for the new
Roush Racing Store in Livonia.

Located at the front of ths Roush
Racing facility (on Schoolcralt be-
tween Farmington and Merriman) the
Roush Racing Store is aligned with
three Trans-Am racing car teams and
o NASCAR SuperTruck team. It of-
fers everything from apparel to litho-
graphs showcasing fana’ favorite driv-
crs and cars.

Sales representative Eileen Skelton
refers to the retail enterprise, which
opened June 16, as “a fult-line NAS-
CAR (National Association for Stock
Car Auto Racing) colicctibles and
souvenir shop.” The store carries T
shirts, hats, jewelry, diccast model
cars, throw rugs, baby bottles, and
wallpaper borders imprinted with lo-
gos, cars, drivers, and of course, Mnrk
Martin’s #6 Ford Thunderbird spon-
sored by Valveline.

“QOwner Jack B iz involved in
NASCAR racing and has two cara on
the circuit — Mark Martin's and Ted
Musgrave's,” said Skelton. “We're a
natural to carry a varety of mer-

B Not cffectively menaging asacts.
“Don't get trapped in the ‘1 Know

their nybe they do, but
things change very quickly today. it
you're waiting for the retail eycle to
came back, you'll wait forever. Rotail
will nover bo what it was in the past.

“Consumers are in chargo of what
wo do today. If you don't pay ntien-
tion to lifestyles and value percep-
tions, you won't get business.”

Leonetti aald todsy’s market be-
fonga to the superstares, which have
outperformed malla for the lazt 10
yenrs. But independents con still
hold their own, he insisted, by offer-
ing impeccable custamer servico and
convenlence.

“Street shopping is where it's at,”
he sald. “Today, does anyone ecil
something nobody else sclla? Not So
to win customens you must be de-
pondable and predictable. Satlafy the

He suggested retallors implement |
theso practices: .
Tight management of inventory.
Install o computer and o it to keep
track of what's selling. Den't contin-
ue to buy ilems that aren't moving. |
Eliminata stalo merchandlse, which
sonds o negetivo meyaage to custom-
ers. (Mont stores do B0 percent of*
their busincxs from 20 percent of
their inventory.) .
W Make sure employces aro equlpped
with product knowledge. Sales nasocl*
stes can build sales by teaching and |

\alni fucta to oft Tused

7 P .
conaumers.

M Havo what customers want.
W Seasonalize merchandiso to
newness to your atore.

® Display categorics of related mer-

Seco RETAIL, Noxt Page
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Racing merchandlse: Eileen Skelton shows off some of the NASCAR items available to fans at
the new Roush Racing Store in Livonia.

chandise of interest to many different
drivers, We have a lot of Ford becauso
=0 hava a lot of cilentele fruwn Ford,
but we also ecll Pontisc and Chevy.”
Right now, the beat-selling mer.
chandise represents xports drivers
like Jeff Gordon, Dale Earnhardt,

Ted Musgrave, end Mark Martin,
who won more Winston Cup pole po-
sitions than eny other drives in the
past five years.

“A lot of people come in and want
to decorate their Laby's room in race
cars,” Skelton sald, explaining

shappera’ reactions to the atore. “T-
shirts ore popular. They make grezt
presents, as do the racing flogs. We
sell memorabilin such sa the actunl
signs from the races, and authentle

8co RACING, Next Page

RETAIL DETAILS

Rotail Dotalla fantures (he test
news brefs from mall and Main
Street shopping centers. Mail sub-
missions to: Retail Details, Observer

hour demonstrations every Thursday
from 1-1:30 p.m. Reservations are re-
quired. Oct. 5: Pall Paux Fruit De-
eigns. Oct. 12: Bouquets in a Pump-

Bloomfleld) is moving to the Sugar
Troe Plazs at 6337 Qrchard Loke
Rd. The shop sells religious {tems,
Jewiah books, CDs, ar, toys, and

Owner Julia Voutyras, a mother-of-
three, sald the shop sells “like-new
clothing” furniture, equipment, ac-
cessories and toys, Thereinnlsoa
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