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Oakland firm puts metro area on Internet

BY JANICE TIGAR-KRAMER
Srectal Wemn

A tocal firm has come up

with a novel way todo
Metro Detroit on the
Waorld Wide Web.

Since more and raure folks with
personal computers and modems
are tapping into on-line informa-
tich scurces these days, Scott
Segul, Jeff and Jon Dwoakin, all
of Farmington Hills, devided to
offer Metru Detruiters timely in-
formaticn they could use in their
own back yards.

The thres entreprencurs formed
Online Marketing Co. in Bloom.
field Hills in June,

the Internet.

Metroguide includes about a
dozen headings and severnl hun-
dred bits of information about lo-
cal mavies, sports, weather, col-
leges, media, art, spevial events,
shopping, xosemment and busi-
ness. Some eateguries are updated
daily,

Metroguide has a message
board from Mayur Dennis Archer
and even a file for winning lotto
pics. Need root canal? The Dwos-
kin's dad, a Fannington Hills
dentist, is on-line with technical
data on esenything from oral hy-
giene to gum disease,

The guide’s burgeoning busi-
fess category includes ads and
promations frum a range of re-
tailers and service people, includ
ing Aussie Bait Co,, Troy, Win-
dows & Walls, West Bloomfield,
and FaCrosse Association, Bing-
ham Farms.

“It’s a hotbed of business activ-
iy, id Segal, 25. who has a
marketing degree from Michigan
State University.

Segal ard the Dwoskins salicit-

Be wary

I've had

four jobs in
the past six
years. [ want to
make another
move, but 'm
afraid it won't
ook guod on my
reaume. [s it too
soon to change
'} jobs again?
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leave your current job, you should
prubably stick with it. At this
point, you run the risk of being
lalcled s “job hopper.” Frequent
career moves suggeat a lack of sta-
bility, and hiring authorities usu-
ally avoid candidates who threat-
en to increase turnover. Also, a
company wmight have a legitimate
concern about retrieving any
money it inveats in training you.
Sure, you could probably find en-

ed all of M

de, from Eratern

listings, but most of the guide's

other information was elready on
the Internct. An Online program
pulls together sports atats, movie
times, dexd weather fi t

Michigan University, Dwoskin
said he aims to expand the

- gulde's business category to In-

small and mid-size

clude more
t who don't have the

and the other data that's placed
an-line by other local sources.
Web users can find Metroguide
on http:/iwww.metroguide.com
To access a Mctrogaide catego-
1y, move your mouse to the head-
ing of chvice and click. Some list-
ings include a text maitbox, 5o be.
sides getting information, you can
alsu enter a purchase otder that
reaches the advertiser via e-mail.
Metruguide advertisers some-
times uve their automoatic re-
sponse to gother marketing infor-

: mation.

By design, Metrogulde's in-

. temctive screen is colorful, ani.

mated and easy to use.
“We want people to use it, so
we made the screen inviting and

| user-friendly,” Segal said.

So far, the public has respond.

" ed well to Metroguide's offerings.

About a quartee-million users
have clicked in since July, so
Segal and the Dwoskins plan to
nurture their baby and let it grow.

“We get fan mail every day
from users telling us to keep up
the good work,” said Jeff Dwos-
kin, 25, a partner in Online and
the ant director for Hermanoff &
Associates, a Farmington Hills
public relations firm. He hasa
tnarketing degree from EMU.

Online's co-founders said
they're not surprised by the
guide's appeal, but they didn't ex-
poct a big response so quickly.

*“This is the warketing tool of
the decade and the next century,”
said Jon Dwoskin, 23, who has an

other job. Over time, however,
your shility to upgrade could be
limited hy a choppy work history.
B You long-term employecs
shouldn't get too comfortable, ei-
ther! After 12 to 15 years with one
company, a person's marketabili-
ty can actually decrease. Extra.
long tenure scems to generate
queations about ambition and
adaptability. Some experts sug-
gest that a well-researched move
cvery eight to 12 years can dra-
matically increase lifetime eamn-
ings.

I'm a hands-on mechanle

who docsa’t feel comfart-
able In a tle. Since I'm not
secking a management Job,
how dressed up do I have to bo
for an Interview?

In employment, the puckag-

ing is as important as the
product itsell To some extent,
you can dress up or down, de-
pending upon the pasition you're

haniware or know-how to get on-
line alone.

Segal and the Dwoakins aro
{ongtime fricnds who toyed with
computers through Nerth Farm.
ington High School. Each tapped
his personal savings to startup
Online. For now, any profit goes
back to the business for addi-
tional computer equipment.

Online charges £295 to create
an od or promotional measage and
place it on the Web for a year.
Theo fes includes custom color
graphics, Clicnts can chango their
mesaage at no charge as long as
the ad runs. Other advertising
packages alno are available.

Segal believes thia high-tech
marketing tool works becausx
users can neceas the information
they want srithout plodding
through data they don't want to
read.

“Jt's an interactive, onc-to-one
approach,” he sald. “It"s more
personal than direct marketing or
telephone marketing. Users can
zero in on a point of interest.”

Since Metroguide appeared on
the Web, Online's received in-
quiries from attomeys, manufac.
turers and real cstate agents in-
tereated in getting their own mes-
sages on the information
superthighway.

*There's no doubt, busincas
people like what they see,” Segnl
sald.

of job hunting; dress the

secking. For cxample, a person
applying for o job as & lumberjack
would ook a little ailly in a de-
signer dress and pearls. But I'd
put my money on her versus the
lady in cutoffs and a tank top!

B Some time ago, I sent a skilled
machinist to interview with
George F., who manages a large
tool roam for our pumber one cli-
ent in Royal Osk. I followed up
thenextday. . .

Hayes: How did you likc Bob?

George F: Ho logked a little dif-
ferent. He hod on'‘a sport coat and
tie.

Hayes: (Qh-oh) Gee, I'm sorry.

George F: No, that's OK. Bob
might lack a few skills, but I
think he can do the job.

Hayes. Really?

George F: You know, that tie
told me the guy wea erious. I'd
be willing to teach somcone like
that whatever he doean’t know!

Now, this company ia very

Women surfers: take note o

.

A few months
ago, 1 wrote &
column dealing
with Internet
sites of interest
to women and
invited women
users to e-mail
thelr favorite
sites  to be
shared with oth-

eTe.
Actusily only
ape perscn did
wat put | since have come acroas
other sites that women surfers
will wast to check out. The mes-
sagr came {rom Judith Weiss who
is an Informstion Spocialist with
Tradesave Galaxy. Weias o in-
volved with an orgenization called
Asssult Prevention Information
Network (APIN) and hes devel-

oped a webslte accessible through
Gal

’K':vxylzam about APIN go to
http://galaxy.tzadewave.com,
click on the “guest editors” link,
acroll down to the ensuing list of
guest editors until you come to
Judith Weiss, and click on As.
sault Prevention Information
Netwotk. The APIN site has in-
formation about self-defense, do-
mestic and work placo violescs,
martis]l arts, conflict rezolution,
ard child safety.

1 found interesting the informa-
tien she provided 3n bow to pro-
tect your cbild, real lifs fclf-de-

Internet link to Welss” page. So
on your next trip out into cyber-
space, link to APIN and snoop
around for awhile, It will be an in-
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Entropreneurial splrit: Scott Segal (left), John Dwoskin and Jeff Duwoskin offer “Betroit
Metroguide,” which highlights local movics, sports, weather, colleges, media, art, spe-
cial events, shopping, government and business,

picky (which is why it retains the
world's greatest headhunter). The
tie shifted the interviewer's focus
from Bob'a minor nhortcomings to
his attitude and potential. Any-
way, it's better to risk being over-
dreaned than under-regarded.

How can I become moro

confldent in Interviews?
I'm often so nervous that I
think the employer can sco ma
shaking.

I was once oo rattled thot [

epilled a cup of coffeo all
over the interviewer's desk. She
hired me anyway, which illus.
trates an Important point: Em-
ployers are less intercated in o
candidato's jitters than her skills
and work history. A little tremor
or perspiratlon lsn't likely to
make a bit of difference in the fi-
nal decision. Hero aro a few toch-
niques that T use in stressful situ-
ations:

h aV¥al 'III“' . 3
part; buildconfidence

— Uso humor when possible.
Whenever I'm giving a talk, I try
to get the nudience to laugh early
on. Humor scema to have a boom-
erang quality. If the audience Is
relaxed and happy, then I'm re-
laxed and happy.

— What the heck. Moat people
report that they interview best
when they really don't want the
job. So I blow it, 8o what, no big
deal, I've been invelved in sclling
situntions akin to the bottom of
the ninth inning, bases loaded,
three-two count, last gamo of the
World Seriea, How did I pull it
oft? I did a number on myself: So
what, who cares, I'll live. There is
no downside when you approach
it this way.

8 Know your stuff. In an inter-
view, you won't be asked to mas-
ter any new material, You won't

donece

have to Invent an explanation for
anything. You won't havo to talk
about anything you don't already
know about. You fust have to talk
about you. And who knows you
better than you? If you plan to
tell it straight and tellit simple,
you've alroady got it whipped
That's the foundation of confi-
dence.

Send  questions to  George
Hayes, Job Search, P. 0. Boz
2497, Southfield, M1 48037, He is
president of Emplex Corp., a re-
cruiting outplacement and testing
firm in Southfield, and vice presi-
dent of Proxy Employment Ser-
vices, a contruct employment ser-
vice, also in Southfield. Job
Search runa the first and third
Thursdays of each month.

assault prevention network

how the media deals with femin-
{at [ssuca ahould concern every-
one. This section provides & con-
venient links to a variety of media

formative visit.

‘The Feminist Majority Founda-
tion bas a World Wids Web slte
which is 8 pratty complote pack-
age st hitpi/wworfeminist.org/
textmenu.html, The site offers ex-
tensive background information
on all sspocts of feminist alfairs
ond [ssues, Including = weekly
news summary focuaing on U.8.
eventa, Tha sits aiso has a Mdia
Response Sesvice which en-
courages women to send email to

fense stories, to .

.defense course, and self-do-
fonse myths. Welse' page has
bexn chosen by the Femlnist Ma-
Jority for Inclusion in its directory
2 & lot of fexninist poges on the

Internet d medla outlets.

Intemet indexer Sem Sternberg
believes the Media Response Ser-
vice is a first on the Internet. The
test at tho site explains its pur-
pose, “It'e & medla world. And

outlets. From the major television

rka to and wiro
pervices to organizations which
ect an medin critics, you'll find
the best of the Net arrayed in

this soction.”

When nerive at the Femin.
st Majority sits you will find
linka to Peminist Nows, Feminiat
Internet Gatewsy, Fominist Pub-
lications, Feminiat University
Networks, and 911 For Women.
Fo}!a- the links and you "vlll ‘ﬂnd

13
for women, hotlines, shelters, ca-
roer center, mord.
Another site I've learnoed about
|a Pemins which can be visited at
http:/www.femlna.com. This sita

BUSINESS MARKETPLACE

Markstplace features 2 gimpse
of Gaxiand County Ixrainess
naws and notes, inckurding corpo-
rate name changes, now prod-

1314,

Pecer, who opened Pocar’s after voted 4-to-1 sgalnst & higher gos promotos the faat-food restaurant

serving as & tadio repairman in tax — 78 percant sald thay a3 a quality employer that offers &

World Was 11, will attand the wouldn't support an increase in range of carcer opportunities.

event. Pecar's scn-in-law, Tory mator fuo} tax to sepalr roads, 14 Hormenoff has representod

Fallone, is the current owner. pércent eald yea and 8 percent McDonald's In Scatheast Mich-

M Coater C I were undecided. n for clght years.

tions, the store’s newsst diviaion, *Cleasly, srmall-busincas owni- | I OFPICK RXPARSION

will bo set up undsr e 3,200 ntre are not convineced that the an. Harvoy Hohavser & Associstes,

square-foot teat on Rochester swer Lo Michigan's road repair &n exocutive ssarch fivm based In

Hosd. Fres Sngerprintingwillbe | problem is to simply throw more TM-MDZledluoﬂ'Iw!nlm

schaolzage chil money at I8, Charlis Owuns, | Gstos, Cslif. Hohauser's cilont

state divector for NFIB/Michlgen | firms are mid-slze to Postune 600

Al O AAS-TAX MIE companics, sald company prosl.

-bus oners don't dent Harvey Hosuser of Ho-

favoe a recent call to boost Michi- | 15 WAY 10 60 chaster Hills.

gan's motor fuel tax to fixup Hermanail & Associates, .

rokds and Hills, wen o Best I SPEANIR SKNRE

National P of Inds- sward from McDonald’s - Flotine Mark, CEO of Weight
pendams Builoess/Michigan Coxrp. oz ita Job M id's
bers nbo dedtaepal! | 5 s "
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claims ¢o he the first friendly and
searchable databasa of linka to in
formation online relovant to wom-
on end girls. There are moto than
600 tinks, and its growing daily,
This sitc sces (tsell es the
“Yahoo" for women and girls, of-
fering many links to apecific sites
of Interest to womsn under such
broad ries as tusl

be dons by pointing to http:/
cyber.active.com/wwin. Women's
Web InfoNet, which was
Jaunched on Sept. 1, Ia described
by Webmistress Patricla Walsh
88 “a virtual community for be-
gloner and experienced Internet
users. Como and see what we have
to offer, and help us devolop thia

lusble re-

at,
computers, culture, education, en.
tertainmont, feminiats, girlw,
heslth, etc.

Women'a resources and more Is
offered at Cybergrrl Webstation et
http:/cybergrri.com. Hero you will
find more online resources for
women, a collection of cocl Jinks,
and a lighter approach. Some of
the toplc areas include SafetyNet,
Biz-Line, Health-Wise, Info-
Zone, and Family-Life; This aits
nlgo has a link to the Femina da-
tabase mentloned abave.

The Women's Web InfoNet is
another aita to look at which can

into a
sourcs for women.” The launch-
ing of Walsh's site was an-
nounced by Gleazon Sackman
h the Net-H .

to make naw sites known to users.

You con direct questions to
Emory Dankls by e-mail with
emory(@oeonline.com or fax num-
ber 821-7279. To sign up for 08F
On-Line, dial (313)891-0503, ot
“log-in" prompt type “new” and

at “Key:" prompt type GLENY2

Past columna may be on-
line at Attp://oconline.com/(tilde
marklemoryd/archive.html.
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