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Lee’s Sﬁecialty is Always
Creating Something Special

Special is the word to romember
when thinking of Lee’s Specialty at
4076 W. Maple in Bloomfield Hills.
Solange Messelian, owner of the 20
year old stationery. invitation and gift
store, is dedicated to helping each cus-
tamer create a new and exciting invi-
tation or speeial stationery. “Wo offer
invitationsa far any occasion in any
budget from birth announcementa to
weddings and everything in between,”
says Messelian, “Our stationery selec-
tions range (rum ycrsonul to corpo-
rate.”

sSolange aims to satisfy a wide
range of tastes with over 200 books of
stock to choose from. She also works
with customers to customize items 50
that they can croate something
unique. The stafl of Lee’s Specialty
¢an produce custom orders in houss or
will nssist customers in assembling
their work at home. *If customers are
willing to do some of the work them-
sclves such as mounting parts togeth-
er or tying and wrapping.” explains
Afesselian, “we show them how, which
saves them money and they have fun
doing it.”

The staff at Lee’s Specialty takes
time to sit down and help clients think
through their goals and plans for tho
specinl event. In this way they help to
come up with the best idcas for invita-
tions and other stationery to moke
sure cverything is well coordinnted

and the special event is unique, excit-
ing and a great succesa.

Measelian has been the owner of
Leo's Specialty for nine years, with the
help of doughters Kristen Keolcian
and Lauren Messclian. Just two
weeks ngo, they doubled their show-
room space, moving next door to the
ariginnl location. With the new show-
room space, Lec's Specialty is able to
show off a great vanicty of these gifts.
Wonderful hostess gifts are ilabl
in every price rango 8o that you
atways have something that “looks
nice” when visiting friends and reln-
tives. Lee’s Specialty offer gift wrap-
ping at no charge.

The specially trained staff ot Lee’s
Specinlty are cquipped to handle the
finishing touches for their ¢ 8
from managing the guest list to hand

*eancelling and mailing the invitation.
They also offer tho services of hand
cnlligraphers and o calligraphy
machine.

=Special occasiona are happy times
but also very atressful times, We try to
be as helpful as we can. Wo help find
sources for other scrvices our cus-
tomers need for the occasions. We fol-
low through so they don't have to.
Actunlly we worry for them,” says
Solange.

Leo’s Specialty is open 9:30-6
Monday through Friday and 10-4
Saturday. Call 810-646-6700.

In Stock, Special or Custom Design
20X discount on select invitntions
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Complimentary Gift Wrapping

4076 West sz!c Roed
Bloomfiedd HINs, Michigan 48301
(810) 6466700

Evening Appointments Avallablo

Kiddlywinks, Higil Faéhion
for Kids At the At Home Store

Cindy Obron Kahn, farmor teacher,
former New York children's retailer,
and mom, has brought the perfect
blend of experience to the extremely
popular Kiddlywinks, children'’s
apparel store, at 286 W. Maple in
downtown Birmingham. Now in its
10th year, Kiddlywinks moved to a
now, larger Jocation 8 months ago from
its former home just down tho street
on Mnple. Though double in size, ot
1,200 sq. It Kiddlywinks has stuck to
Kahn's philosophy for being o comfort-
able, at home, kind of place to shop. In
fact the couch is right there to plop
down on and watch the largo gcreen
TV equipped with VCR. Tho decor

Former teacher, former N.Y. chil-
dren's retailer & mom, Cindy Obron
Kahn, owner of Kiddlywinks knows
kids clothex.

strikea n balance botween Culifornia
open and airy and yot charmingly nos-
talgic; ovory sparo nook housing nat
only nppare} but woodon toys, book-
ends, clocks, picturo frames, ete. *I've
always wanted to make peoplo leel
like thoy could come right in and =it
on the floor if they wanted to, and we
were caroful to keop that atmosphere
in the new store,” she pays.

Kanhn shows clothes and apecinlty
items from Europe, New York and the
West Const, focusing on what is the
mosl unusuat right now and then she
quickly moves on. Sho’s known for
being ahead of everyone elsa with new
styles for kids, °1 buy not what 1 like
but what 1 absolutely love,” sho says.
«If gomething doesn't strike me the
first time. I don’t buy it. If 1 wouldn't
put it on my kids (8 and 3), I don't
buy it.”

Her theory cquates to a croas section
of moderate and upscalo linea inclur-
ing 100% cotton and mix and match,
Sizes range from newborn to 14, while
pricea, she says, nro *completely
ncross the board.”

“We'ro very friendly to everyone who
comes in here,” says Kohn. A signifi-
cant part of moking custeraera com-
fortable nccording to Kahn is trenating
them equally. “Whether it's someone
who spends $1,000 or $20,” she snya,
“we treat them the same way. Every
customer in important.”s




