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Leoanne LaMarrs

Art consultant
makes house calls

BY LINDA ANN CROMIN
SPECIAL WRITER

When Kitty Gitulli of Farmington Hills needed
a large pninting for above her fireplace, the solu-
tion was simple. She called LaMarre Decors D'El-
egance in Bloomfield Hills.

Owner Leeanne LaMarre brought a gallery to
her client's home, a service of her art and design
consulting busincss. Within four months, an il
by Italian artist Romani hung in the traditional
living room nccented with oriental and antique
furnishings.

“Leeanne was an easy person, to work with,”
Gitulli said. “She brought picces to go with our
personality. We lived with them for a few days
but the paintings just weren't right. Next, she
took us to several galleries, When we saw the
painting of the mother and daughter picking
wildflowers in a field at Galerie International in
Birmingham, we knew it was right.”

Although she began Lecanne LaMarre Consult-
ing Services five years ago, LaMarre's experience
in selling art goes back 18 years. She previoualy
represented marine artist Paul C. LaMarre, her
ex-husband, selling hundreds of his watercolor
paintings to galleries and private buyers. The
contacts she made comprise a vast resource of
available artworks for clients. In addition to her
selling experience, LaMarre directed the Russell
Klatt Gallery and served as an art consultant for
the former Linda Hayman Gallery.

LaMarre Decors D'Elegance is the new branch
of the consulting service offering residential
clicnts every style and medium of art imaginable
from works by Joan Miro to original oils, mono-
prints, serigraphs, posters, and custom commis-
sioned art. For a specific consulumun ahn may
draw her art on from
Design Center in Troy, or an artists’ represenm-
tive.

*I began the business because I wanted to be
home for my children,” she explained. *There's
definitely a huge market for it because so many
families arc working familics and don't have the
time or expertise to search for artworka, Wa offer
tot.n]ly fNexible hours, We work nmund our clients'

1 It is less p d to select art
whether it is poster art or fine art, when it is pre-
sented in the surroundinga in which it will be
exhibited.”

For a 8100 consulting fce, LaMarre bnngn art
to a client's home after an initial inter-

Downtowns welcome art gallerles

Birmingham has “Art in
the Park,” Rochester
“Arts ‘N APplea, now it's
Plymouth’s turn as the
3rd annual “Plymouth is
Artrageous” showcases
gl;ag)own’s art wares Sept.

BY 8UsAN DEMAGGIO
STAFF WRITER

Art  Galleries
scem to naturally
blend inte the retail
gmix of a downtown
buginess district.
They're great for
lazy afternoon
browsing or scriously tracking down
art for the office on your lunch hour.

Like downtown Birmingham and
Rochester, Plymouth has been beef-
ing up its art collections for the past
few years and now boasts 10 gal-
leries featuring everything from
Navajo blankets to cartoon anima-
tion cells.

To promote the art shops in Ply-
mouth, retailers have joined forces
with the city's artd council to pre-
sent a weckend celebration of the
arts complete with music, competi-
tions, demonstrations, artist visits
and a cult film.

The art walk, Friday Sept. 27
through Sunday, Sept. 29, takes
shoppers I‘rom gnllery to gallery

i and d

Annette Horn of Native West
Gallery.

“Artists from the high schools will
be creating six-foot chalk murals in
n competition, so you'll actually be
walking on art as you visit the gal-
leries,” she said, “The highlight of
the cvent is a apecial showing of
The Rocky Horror Picture Show at
the Penn Theater, complote with a
live cast, beginning at 11:30 p.m on
Saturday, Sept. 28. Tickets are $6
and available at the galleries.”

As an added feature, the Ply-
mouth Musi¢ Featival will porform
live in Kellogg Park. For a complete
schedule of weckend events and a
map of the walk route, guests can
pick up an Artrageous Flyer from
any of the dawntown shops.

Horn suggested the boen in art
galleries may be related to the new
housing starta in northern Oakland
County and the Canton-area.

“New housing starta mean people
are decorating. Art galleries become
a shopping destination.”

Horn argued that galleriea are
besat-suited to downtown locations
because the shops are near resi-
dences, and because malls arc best
for comparison shopping, where peo-
ple are Jooking for the best prices on
items, not necessarily items that are
unique and cuatom.

“That's where downtown retail
comes in, downtowns tend to offer
items you can't find in the shopping
centers,” she smd

where disp
will “expose vmlors to many differ-
ent forms of art,” nccording to

Designer

BY LINDA ANN CHOMIN
STAFF WRITER

Sylvia Heizel made her way into
fashian the hard way - doing free-
lance styling and sales clerking to
survive the early years.

Today, celebrities like Nicole Kid-
man, Melanie Griffith, Madonna
and Liza Minelli flock to the 34-
year-old designer’s showroom/fncto-

Sylvia Helsel

ham's biggest booster Gail
Gothclf of the Principal Shopping
District agreed.
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Window shopping: Downtown Plymouth offers a unique assort-

ment of art and gifts for the home. .
“I think buying art has become a .

*We have about 40 places where
you can shop for art and home decor
items in Birmingham,” she said.
“And we're getting more. Why, we
can support three oriental rug shops
within one black, Downtowns are
upscale urban environments and as
such attract pcoplcdwho apprecinte

new art,” laughed Diane Mackoy,
gallery director at Wild Wings in
Plymouth. “People are putting

o

MALLS¢MAINSTREETS ...........

money into what they like and |

they're buying better art.”
Plymouth’s art and gift gallerics
include Animation Station,

art, ) an We
alao have many interior decorators
in town who shop the galleries for
their clients.”

She pointed out that even when a
gallery goea out of business, another
one pops up to take its plnce

Ch )] Gallery, Creative Fram-
mg and Gallery, Frameworks, Fran-
cis Jewelry Gallery, Gnhrmln 8,
Native West Gallery, Penniman
Showcase, Wild Wings Gallery and
The Plymouth Arts Council.

offers clients modern options

ry in New York's garment district.

Heisel recently came to the Ten-

der Boutique in Birmingham for a
trunk show of her fall collection.
Tender is Michi-
gan's exclusive
retailer of
Heisel's deaigns,
Among the latest
aeparates wera
an ivoery silk
blouse with mandarin collar deco-
rated with pearl buttons, $350, and
black silk crepe pencil pants, $600.

"I strive for a sportswear feel in
evening wear,” said Heisel who just
completed a resort collection.”]
don't believe a woman feels good
unless she looks good. My clothes
are about being beautiful and ele-
gant in a way that works in our
society. The world is a much more
casual place. There's been a huge
demographic shift of women to the
workplace. People are no longer
wearing clothes that feel uncomfort.
able. Society doesn't have rules any-
more.If it feels comfortable, it's
right.”

‘While Heisel prefers to work with
silk and natural fibers like wool
crepe, newly devcloped high-tech
materials drape and stretch in ways
she said she never thought possible,
Once a year she snid she attenda a
fabric show in Paris in search of not
only the Intest in textiles, but color.
Heiscl's designs are available in
many solids and patterns because
she belicves color is personal.

New for fall is a brown dress
with n circle skirt which was dance

inspired. Also, a teal chiffon bolero
with pear]l buttons, $400, suitable
over a black linen dress.

"If a woman plans to add some-
thing to her
wardrobe, say a
dress or suit,
chocolate brown
has been really
strong this fall,”
she said
Although there scems to be a move
away frem black on the fashion
scene, black is a staple in Heisel's
new collection. Her $1,300 black
silk trench cont was designed as a
versatile basic.

"It'a one of those things you can
throw on over anything from jeans
to an evening dress. It's instant
glamour,” she said,

Raised in Princeton, New Jersey,
Heisel began sclling her clothes at
19, after putting the family'’s sewing
machine to work. While still a stu-
dent of art history at Barnard Col-
lege, a buyer from Henri Bende! fell
in love with a coat she wore to a
party and Heiscl was on her way,
She is proud of the fact her business
has grown slowly and without the
bonefit of financial backers.

"I think I have a gift, a natural
talent, but it's taken 2 tremendous
amount of discipline and hard
work,” she said.

Heisel's trademark is body-akim-
ming, bias-cut dresses, and single
button jackets with clean lines, "It's
about simple. I love clothes, simple
and understated, that show the
body and not try to alter the silhou-

ctte. They fit without being tight.”

She disciplines herself everyday to
sit down and create 50 sketches in a
matter of hours,

Freedom to he

"We're still bashing women as an ’

industry,” she insisted. “The mago-
zines dictate what women should
and shouldn’t wear. Being a good
designer is being able to identify

and tap into what people want, It .

comes from
a gut feel-
ing. You
know what
you like,
what you
don't. I
think, cloth-
ing haa to

always nced
a struc-
tured jacket
with shoul-
der pads.
For years,
outfita have
been built
from & jack-
et on down,
Why not
get creative
and throw a
sweater
over a dress
or team a
blouse and

' L,‘.\J.. \‘9 I 2 pant?”

Nowa of
is included in thia

special events of intcrest to shoppers
)| Send p

view to decipher color schemes, decor style, and
personal taste. If a purchase is made, the consul-
tation is free. LaMarre then has the work matted,
framed, and installed.

"My clicnta say they'll know it when they see it
and nine times out of ten, they'll find something
in the assortment I bring to their homes the firat
time.”

Besides searching for wall art, LaMarre Decors

D’Elegance designs and creates custom floral
arrangements and swags, and special occasion
decor. LaMarre's mother ey Burrows assists
in this end of the business, One of their most
popular itema are custom dmrated Theme Trees.
For holidnys like 's Day,

or Christmas, LaMarre dnslgns tbne-foot ele-
gantly ndorned trees,. Last yoar, she created and
donated an ali-Irish tree to benefit Brother Rice
High School's annual auction.

Gitulli plans to consult LaMarre on a future

purchase of an old world-style painting to hang in
- the three-floor stairwell of her Tudor home with
turret, because she saya the art consultant haa
become a friend. Clienta comments like that
. prompt LaMarre to contain the size of her opera-
tion. She wants to personally pass on her knowl-
edge and expertise to clients.

A pzece of art should offer you meaning or
pleasure,” she explained. “It's sa xmpomnt to like
what you: have on the wall because you're going to
have to li%e it 10 years down the road.”

Call (810) 433-3810 for an artistic appointment.

inf jon to: Mall & Mainstreets, c/oBirming-
ham Eccentric, 805 East Maple, 48009; or fax
(810) 644-1314. The deadline is Wedncsday at &

ADDED ATTRACTIONS

Laure! - Park. Six Mile/Newburgh. Livonia.
{313) 462-1100.

Collectidles
The Card & Gift Center Hallmark hosts David”

SATURDAY, SEPT. 28
Event

p.m. for publication on Monday.

. MONDAY, SEPT. 23

Reading

Through Sept. 28, Waldenbooks donates cus-
tomer-requested purchases to the city’s new
library, plus a gift of 20-percent from those
sales to the library. Shoppera can have a
memorial seal placed inte their library gift,
acknowledging their donation.

‘Westland Center. Wayne/Warren,

(813) 425-6001,

mv,m 8

Wm

seminar
aks Fifth Avenue huu gwnrdmbo workshop
'Dm.mng:u: Style® through Canton Parka &
Recreation through Nov, 7. For more informa-
tion about elass times and locations call tho
recreation center,

Fairlane Town Center. Mlchlgﬂh/ﬂnhhnrd;

Dearborn.
519 397-5110, _\
all rernodel expo

'ﬂuouah Sepl. 29, home products, demonstra-
nrnnl. clinics upunwred Izyyithn Building Induatry
-10 p.m.,
10 am. to lOpm.SundnyfrvmlOam.!a'!pm.
on $6. Discount tickets at Farmer Jack.
Novi Center. 1-698/Nevi.
{810) 737-4475.

Craft Falr

Raab presents its annunl mall arts and crafta
shaw through Sept. 20 with Made-in-America
pottery, paintings, jewelry, and much more,

Livonia Mall. Seven Mile/Middlebelt.
(810) 476-1160. .
FRIDAY, SEPT. 27
Store concert

Rordars Books and Music Cafe hosta Swing
Stmt., performing easy listening New Orleans
jazz, 8-10 p.m. On Sapt. 29 join The Satin Dolls
for swing and doowap harmony from 2-4 pm

Orchard Lake/14 Mile. Farmington Hi

{810) 737-0110.
lan Fashion

1is Event

Arlene Goldatein, Parisian's fashion director
comes to town to meet shoppers snd host a fash-
jon show of Karen Kane fall's collection, Lun-
cheon 11 :30 a.t. Tickets $20, redeomable
toward purchases of $100 or more the day of
event only. Iluetvuﬂm required. Seating limit-
ed Seo the senson's must-haves and view the

trends.
I.uurcl Park. Six Mﬂdeburgh Livonia.
1-800-424-8185.

Informat |
Fashions from Footlecker and The M-Den pre-

' mented noon to 2 p.m. during lunch at D. Denni-

son and Allie's American Grille.

Winter Open House through Sept. 29, Limited
edition event picces, store houra,

Onkland Mall, 14 Mile/Joha R,

(810) 588-6710.
Octoberfest/Coll

Shotvcase

10 a.m. to 4 p.m. represéntatives from Lilliput,
Llardro, Disney, Hummel, Dopt. 68 and more
visit with holiday cditions, family activities,
daor prizes. King's Court Castle Restaurant
offers Octoberfest with Gorman bande and spe-
cial menu and beers, weekendsa through Oct. 8.

“Canterbury Village. 1-75/Joslyn, Lake Orion.

{B10) 391-5700.

Fun for the family - learn to make a scare-
crow, go gourd golfing, play pumpkin bowling,
paint pumpkine, guess the big pumpkin's
weight, attend planting and pond-making work-
shops. 11 a.m. to 4 p.m. through Sept. 29. Call
for class times,

Four Seasons Garden.11 Mﬂe‘ Ouk Park.

(810) 543-4400.

Calobritios visit

Patti LaBelle signs autographs on behalf of
Flori Roberts Cosmetics 2-6 p.m. at Hudson's
Northland Center store in Southfield. Also, at
the Hudson'e Somersct Collection store in Troy,

meet Helen Bochm chairman of Bochm Porce- | -

1nin Studio. 1-3 p.m. third floor.
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