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let’s remodel

After a homeowner has rescarched
products and has a preliminary layoul
of their project on paper, including a
wish llst, they will find they have just
begun when it comes time to finding the
right contractor for the job. You need to
find table and professional indi-

Find the right one [

vidual whom you feel comfortable with °

and can trust. Here are some of the
places to begin looking for a contractor.

M Word-of-mouth referrals, Nearly
half of all projects signed by a contractor
are the result of client referrals. An addi-
tional 22 percent of jobs are the result of
word of mouth. These are your best
sources for leads: relatives, friends,

ight busi 1l lenders,
architects/designers, real estate agents,
suppliers of materials and subcontrac-
tors.

Other sources include:

® Your local NAR! chapter.

M Job site signs. Pay particular atten-
tion to homes with contracting company
signs.on thelr lawns. Is the site clean?
Are tools and materials being handled
in a responsible manner? Are there dust
covers over the owner’s belongings to
protect them?

M Local media attention: Look for
articles about local remodelers. Listen to
talk shows in the area.

W Direct mall. Some contractors send
direct mail to homeowners within a few
blocks of a current job. Call and ask the
homeowner if you could tour the project
with the contractor. .

Here are just a few questions to ask
previous customers:

1. Could they communicate well with
the remodeler?

2. Were they pleased with the quality
of work?” .

3. Were they satisfied with the

'modeler's business practices?
4. Did the crew show up on time?

NART

MICHIGAN REMODELING
ASSOCIATION

5. Were they comfortable with the
subcontractors?

6. Was the job completed on sched-
ule? Why or why not?

7. Did the remodeler fulfill the con-
tract?

8. Did the contractor stay in touch
throughout the project?

9, Were the final details finished in a
timely manner?

10. Would you use the remodeler
again without hesitation?

Never start with the largest advertise-
ments in the Yellow Pages! Remodeling
is serious business and a serious invest-
ment of your time and money.

-For your home improvement ques-
Hions or a copy of our roster book,
call Gayle Walters, executive director
of the NARI-Michigan Remodesiing
Association at 810-478-8215. Ques-
tions can be malled to the associa-
tion ofiice at PO Box 1531563, Livoria,
Mich, 48153. Members of the associa-
tion include professional contractors,
wholesalers, manufacturets, consul-
tants and lendets reprasenting ofl
facets of residential and iight coni-
mercial remodeling. Members also
answer questions on “Home Improve-
ment Radio,” with Murray Gula on
WEXL-AM, 1340, 1-2 p.m. Saturdays.
Cail In your questions at 810-544-
1340.

. (CLASSI
\ Cmmmonsc

FURNITURE
~ ANNOUNCES

E BIGGEST SALE
OF THE YEAR-
* CLASSIC INTERIORS
WILL BE RE-MODELING
3 OF OUR MAJOR GALLERIESA

" HARDEN

 PENNSYLVANIA HOUSE

” LEXINGTON _

ON MANY FLOOR SAMPLES AND CLEARANCE SALE
MERCHANDISE SAVE ON DINING ROOMS, BEDROOMS &
LIVING ROOMS IN SOLID OAK, CHERRY, MAPLE AND PINE.

HURRY IN FOR BEST SELECTION
© AND .
JUST FOR THIS SPECIAL EVENT,
WE WILL OFFER A 40% DISGOUNT
ON ANY SPECIAL ORDER FOR THESE

—
- = 3 MANUFACTURERS.
= SALE ENDS JAN. 18, 1997
CAERO © PACIFIC ] Mon., Thurs,, Fri. 9:30-9:00; Tues., Wed., Sat. 9:30-5:30; Open Sun, 1-6
.1 » Thousands of Decorator Fabrics
» Horizonta! & Vedtical Blinds .
« Pleated Shades, Roller Shades
. Duetle\sfo Sithoucttes F U R N I T U R E -
« Vignette '
Highest Quality Custom Aade gapNeRiil VISIT OUR -
“\TRO DRATERIES ! Draperics at the Most S ACIFIC DRAPERIES NsTone 20292 MIDDLEBELT, LIVONIA+ South of 8 Mile
THAX MAZA Compelitive Prices int town CARDIN CITY TOWN CTR. CENTER 81 0 474-6900 -
’“”W‘m Seudlield v Y THRU «m’n?Wm H E".,""":
{105 353:8000 ey -6 PAL 13 4210000 & DEsiaN SERVICE AVAILABLE St
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SAVE 30%-60%-




