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“A lot of automotive aesocia- Ultimately, IWAA will pro-
tiona deal with technical back- vide acholarships to young .
ground. ereas, this is brond- women intorested in entering bcm_:ﬁt u]cl:nen'l. of the contract. 'lnkn two basic forms, !.orm teed. i Phulpn.
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" go-technical,” aaid Tinson, who
- began her career working at
' the Socioty of Automotive Engi-
neers and is today Chrysler
Corporation’s safety and envi-
ronmental public relations
manager.
. “We're all faced with some-
what similar challengos - bal-
’ ancing family and career,” Tin-
son said of the group's purpose
of serving woman,

This formal affiliation will
certainly issue supportive rela-
tionships botween women in
the industry, she said.

. The opportunity to talk with
an empathetic peer in the

—<In today's tight labor market,
st employers are eager to offer

about

employed women sceking to
further their education.

An endowment fund, which

will be sustained by member-
ship dues and event fecs, was
set up last July.

“It really shows that times

are changing,” Tinson said.
“There are more women in the
work world and more women in
the technical ficlds.”

For additional information
the International
Women’s Automotive Associa-
tion and its upcoming Round

Table'event, call (248) 646-
5250.

Small Busineas Savings Week,
Oct. 6-10, 8 72-cxty program help-

security component and is
therefore offered by prospectus.
It is important that all ele-
ments of the prospectus be
reviewed before purchasing this
product,

The accompanying box pre-
sents a menu of life insurance
preducts,

A note on riders

In the last several years, as
the demand for a wider varioty
of products has increased, life
insurance companics have
responded with a variety of
“ridora" to lower the premium
costs of the product. The riders

additions insurance rider. Of
these two, the latter is more
popular.

Paid-up additions rider is
used to shorten the premium
pnymont pcrmd ifa upm:lrl:

of premium paymenta is
dnmred ‘The rider premium is
used to purchase paid-up addi-
tions (similar to depositing the
moncey in a premium bank)
which are then uscd to offset
the premiums in later years.

1t should be understood that
thesc riders depend on the com-
pany's current performance,
and the shortened premium
paying period is never guaran-

ing period may be different
from what was originally
desired

The amount of the rider can
bo adjusted to account for
changes in interest rates,
decreasing the pessibility that
the targeted premium paying
period would be extended.

Rating company

‘There are at least six rating
sources, of which A.M. Best is
one. Generally, it is o good idea
to select a company which haa
an overall good rating from
AM, Best, Standard & Poor's,
Moodys, and (f possible} Duff &

. ed many compunies in 1991 and

that if a compuny does nat
isfy such n stringent requir
ment then you shouldn’t quL
it.

In fact, it appears that gener-
ous insurance vatings are gone
for g

Rating companies dawnprad-

1992 allter the real vstute and’
Jjunk bond murkets collapscd.
The rating market continues to
stay tough. So it's better to con-
sult e professional on this kub:
Jm before making o final d-u
sion,

Next week: More on ty| e
of life insurance

administrative and cost issues
associated with offering a retire-

. Benefits to for ing amall b owners and ment plan. SIMPLE plane are
< Human resources. solf-eraployed individuals select fundod by a combination of
;= With the rateat  an appropri i plan. ,_ yee salary reduction and
E‘aﬂy a quarter-century low, the “We know employ d contrik and do
ance of pcrwer is shifting fmm retiLrun:c{n plans are second only not 1 require any onnuul uxx filing

to a 1897 sturly by the Interna-
. tional Rescarch Group. And
because workers feel more in con-
rol of their careers, ecmployers
0ed to consider important perks,
uya Fidolity Investments.
' Surprisingly, U.S. small busi-
essen whoae survival can depend
n their ability to attract and
tain the “best and brightest,”
. are overlooking one of the most
popular benefits available —
retirement plans. According to a
* study commissioned by Fidelity,
early 70 percent of U.S. small
usiness owners do not offer
mployer sponsored retirement

plans, .
Fidelity’s report shows that 66
purcent of small businesses do
‘not offer retivement plans, includ-
ng 35 percent who never expect
o offer one, The results of the
tudy wore tabulated following
nterviews with 362 small busi-
esa ownera nationwide who
Temploy between 5 and 50 employ-
: ges. Fidelity relcased this study
=10 coincide with the third annual

to when it comes to
the most important benefit
offered at work. We alko know the
majority of employees are not
counting on social security and
prefer to save for retirement
through automatic salary deduc-
tions,” eaid Barbara Casey, Fideli-
ty Investments Executive Vice
President of Retail Marketing.
“Today's labor market is highly
competitive but}t in terms ul' the

or special IRS tests,

The study showed that almost
a year later, while the level of
awarcness of SIMPLE has
incrensed significantly (22% to

0%), 70 percent of small busi-
neas owners stil) remain com-
pletely unaware of this option.
After hearing a description of the

(99%) unanimously satisfied with
their retirement plans and the
vast majority (83%) either con-
tribute on behalf of nmplnym or

and 83 percent think it is impor-
tant for them personally; 77 per-
cent expect to fund the majority
of their retiremen‘t income from

match employee contri

For those planning to offer a plan
in the future, 401(k)s are also 8
top choice.

“Small businesses are similar
to large companies when it comes
to the preference for 401(kls by
those who offer plans, but they
are at almost opy e;

their own savings; only
13 percent expect to rely on an
employer-apansared plan, (NOTE:
‘The 77 percent is an increase
from 66 percent in a survey con-
ducted last November and
demonstrates the increasing per-
ception that retirement savings is
a personal ibility.)

when it comes to the number who
actunlly do offer plans,” said
Casey. “l'hm~mny be attributed to

SIMPLE plan, , not only
did 87 percent of survey partici-
g:nua say thcy thought it would

number of
and their attitude tawnrd job-
hopping for better benefits. Sue-
cessful small businesa owners are
recognizing that in the current
environment, offering a retire-
ment plan has become a necessity
instead of an option.”

According to Casey, the Savings
Incentive Match Plan for Employ-
ces (SIMPLE), a new retirement
savinga plan introduced tast Jan-
uary, has the potentinl to incrense
the number of small businesses
offering plans. Introduced specifi-
cally for businesses with 100 or
fewer cligible employees, SIM-
E is designed to address

Smith Barney Presents:
Saturday morning Investment AWorkshops

in general for small
busineases, virtually all small
busineas owners (83%) who
expect to offer a retirement plan
in the future would consider SIM-
PLE. In fact, even 29 percent of
those who originally said they
would never offer a plan said they
would consider SIMPLE after
hearing its description.

Of those small businesses who
offer retirement plans, nearly half’
(45%) offer a 401tk), significantly
higher than prafit-sharing (19%)
and SEP-IRA (14%) plans, Those
small business owners are almost

that offering a
plnn has to be expensive or com-
plicated. The reality is that there
i a broad range of plan options,
not just 401(k}s, available for
small businesses and a number of
plan providers have very attrac-
tive programs specifically cn:nu:d
for the small busi

* The more established a busi-
ness, the more likely it is to cur-
rently offer a plan (11% of those
in business 1-5 years offer plans
versus 43% of those in business
30+ yeara) but the newer busi-
nesses are the most optimistic
that they will offer a plan in the
future (63% compared to 32%
overall)

* The top reasons for offering n

retirement plan in the future a
retain employees (51%), motivate!
employees (32%) and help;
employces save for rnmrs\m(-nl

(22%)

* Women business owners )

less likely to offer o plan currvit:
ly or in the future than mal
ers (42% of women nev
to offer o plan versus
For mo
page guide
Stmall Busines:
help amall bu

owners and
sell-employed individuals scle

e

the appropriute retirement
for their needs. Retirement

cialists are also on-call seven'

days-a-week from 8 a.m. to 9 p. n.
ot 1-800544-5373 to help answ

Despite competitive labor market, many small business not offering retirement plans:

specific questions, and informa.:
tion is available on Fidelity's
Internet Web site (hugp: f
www.fidelity.com).

With many experts predicting a
shortage of employees, it is well
worth the effort to learn about
plan options and how casy it can
be to get one ata "
Other survey findings
include:
* 84 percent of small business
owners think helping cmployces
save for retirement is important
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DO YOU OR SOMEONE YOU
KNOW NEED HELP WITH
DAILY ACTIVITIES?

« Are you 88 or older and recelving help from a son or daughter?
Or
« Are your providing care to your sging purent who 1u 85 ur older?

1t 50, the INTERGENERATIONAL CAREGIVER
STUDY ut the Institute of Gerontology,
Wayno State University, wantx to tulk to you.

Call 1-888-888-6632 (toll.tree)

Emergency Installation Available

r Smith Barmey cordially invites you fo attend
bt e series of complimentary workshops, E A R
T Fall Schedule
N
November 1 AssetAllomﬂoln tioned? oc PRE-SEASON -
"Are you mperyposlone " T
Long-Margolis, Sales Director T 24’ 25’ 26' 1997 @EMFE]@[L WE@ T”N@ @?FE
Mid-West Reglon, TRAK _ )
u I
November 15 * Estate Planning LOCATED IN THE —_— o No Billing
"How much are you leaving Uncle Sam?" MICHIGAN JNSTHI o o No Payments
- Speaker: Andrew Belder, crp ] No Finance
Sentor Vice President-Investments 300 ARTISANS -
| December 6 Potential Market Opportunities ohr fronm 39 suates ¢ Canad Charges 'til January 1998
b "New Horizon for (ﬁm 21st Century" E |
S % enmore)
Vice President-Retail Equity Strateglst LYo o o .
December 13 Tax Reduction Sho & o | HIGH EFFICIENCY
“Take Steps now rnoz.xdm" = GAS FURNACE
Speaker: Andrew Beider, cre o
Senior Vice President-Investments, DAILY ADMISSION $0.00 » FRIDAY - SUNDAY 10-5 [l / .- ' M"soﬁ‘.dnlf‘ Y sears Besr
Financial Censultant Under |2 FREE + Demonstrations - Entectainment >
PARKING FREE COMPLLMINTS OF SUGARLOAF o . KENMORE For Free In Home
No pets please « Sirullers nol recommended Hi- ) FURNACES Estimates And All Y
LOCATION: Smilh Bg‘t uasuosbil West 12 Mile Road, Suite 101 RIS octed o 19 soriheso Dt : ire % Plur:bi':a ZsEle'::trical :ur g
(Soulheasl Corner of 12 Mile & Drake) r::« Center Tx'.""‘. on it Rmd T ight onte ws;,:’ ] ceds
RSVE: (600)521-227 or Q45 SS000 e vt 2483807003 L2 Eawi #{ 1-800-659-1174
Al workshops will begin at 9:00 a.m. rer=, DISCOUNT ADMISSION CoUPONS | =" o] - Offer Expires October 30, 1997
Continental breakfast will be served. Space is limited. m} AVAILABLE AT FARMER JACK . -
i OR CALL 800-210-9900  HGREIMWN Chwwen § i EA R
E] ! - GARLOAT'MO 6 qordos ; YCUR HEATING & COOLING HEADQUARTERS
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