Pwte o7 Dda Dras.
Customer service: Posin,
the new West Bloomfiel
Klein's store, are (from left)
. Bob Firman, Toni Bango and
»Howard Klein.

Klein’s opens
second store

Klein's of Livonisa, a family-run,
~parcer and casual clothing shop for men
~and women (with roots dating back to
1i#916), now has a sister location ~
- Klein's West Bloomficld.
un. The new store opened in October in
+4he Weatwind Lake Villagoe Shop-

ping Center on Haggerty and Pontiac
- Ut Lokc roads in West
~e SHOPPING  Bloomfield,

«n CENTERED Klein's of Livonin,
kg meanwhile, continues
to thrive at the loca-
tion it's been at for
nearly 20 years, Six
Mile Road and New-
burgh, in Livonin's
Nowburgh Plaza.

“Tho.Livonia store ia

bugier than ever and

DONNA we're very pleased
MULCANY  with the way our new
P fT——

store is being
-nreceived,” said Howard Klein, 42, co-
« ewner and president of Klein's.
. Both stores offer moderately priced
~{and some higher-end), brand-name
fashion merchandise for men and
women.
#u "Wo don't do a lot of faddy-trendy
-iahings," Klein said. “We carry mare clas-
wdgic things. Because if something is going
to go out of foshion in three months,
then we feel it's not a value.”
~~ Somo of the brand names the store
*earries include: {for men) Enro, Lovi,
irHoggar, and S8avane; (for women),
sRafaella, Vinci and Carol Anderson;
<-and (for both men and women) Woaol-
|2~ﬂch,m Nautica, Tommy Bahama and
<“thore.

In general, women's slacka range from
~ 434 to $80; men's slacks from $40 to $80,
~with most being about $50; men's suits

$250 to $390, with most being $298 to
$348; and dressier dresses range from
$100 to $150, Klcin said.

- Basic alterations are free for both men
and women on most items that aren't

, sale-priced, Gift wrapping and gift boxes

~sre also free.

« Klein's is most known for is its persan-
alized service. That includes everything
from knowing customers by name, te
specinl-ordering merchandise upon

.request (when possible), to the stores’

buyers bringing back items from fashion

+.trade shaws with a specific customer in

+ mind ("Oh, that's the kind of dress Mrs.
+Smith likes.").

«r Klein said it's that personnlized ser-
vice and his company’s ability to adapt
to changes in the marketplace (for

wexample, the trend toward casual busi-

_ncea days, which left many apparcl

~storea recling), that has enabled it to

1. 8urvive against the competition it con-

.Alnues to face from malls, department

«wa&tores and boutiques.

+.; Klein'a waas founded by his grandfa-
thor, Sam Klein, about 1916, in the

scction of Detroit. The business

<ater moved to the Plymouth and Ever-

green area of Detroit and was located
there for mony years.

In 1979, Klein and hia father, Edward,

moved the store to its current location in

. Livonia,

2 Klein said the decision to open o see-

2ond location was based on several fac-

1-tars, Firat business was good at the Livo-

.-nia atore, 8o the timing seemed right.
Secondly, o significant number of the
Livonia store’s customers had moved
Jfrom Wayne County to the West Bloom-

<field/Commerce area.

- Tho manager of the new store is Bob

~Firman. Ho's been in the retail clothing

whusiness for more than 25 ycars nnd
started with the well-known men's
apparel ahop, Eli of Troy. He's been

;. oith Klein's for four years. Klein divides

* his timo between the two stores and can-

.itinues to manage the Livonia store.

wdours are Monday-Friday, 10 a.m. fo 9

vipm, and Saturday, 10a.m. to 6 p.m. Call

.. the Livonia atore (313) 691-9244 or the

+ West Bloomficld store (248) 669-1999.

Marketer
welcomes
mall guests

With both Somerset Collec-
tion tenants and customers
demanding TLC, market-
ing director Linda Mcln-
tosh putson a hapgly face
each day to assist all

BY BUsAN DEMAGGIO
Epfmor

As new marketing director of the
Somerset Collection in Troy (which she
rofors to ns "downtown Michigan”),
Linda MacIntosh worries about satisfy-
ing *some very busy customera.”

"We aim to far exceed the expecta-
tions of our guests,” she said, "And Ido
mean guesta, We're the promier shop-
ping center in the state — there are 94
stores and restnurants here that you
cannot fnd anywhere else in Michigan.
The architevture of the center makes it
a destination for many international
visitors. We have a standard to main-

tain.

MclIntosh of Livonia, came to Somer-
set Collection, a Forbes Cohen property
in July 1997 after years of marketing

two Taubman malls — Fairlane in Dear-
born and Briarwood in Ann Arbor.

As mom to teenagers Kelli, 15, and
Rob, 13, she runs a long, busy day - up
at 6 a.m. driving Kelli to figure skating
practice, and after work and weekenda,
she follows Rob to travel hockey games
and Kelli to cheerleading scssians.

She is a 1974 graduate of Stevenson
High Schoot in Livenia, and pointa out
that “it'a tough to sce my kids attend
my old rival, Churchill High School.”
McIntosh carned a marketing degree
from Michigan State University.

*These days marketers have to be
more creative in stretching their bud-
get dollars," she said, "At Somerset
Collection, we're micr keting to
bring in the busincss person who
works along Adams Road or Big
Beaver. We're macro-marketing to
bring in the Japanese car manufactur-
er, in town to attend the Auto Show. As
a year-old center, we're still enjoying
the curiosity factor — 18 percent of our
shoppers are still first-time guests.”

According to mall estimates, 35,000

D Michigan: Strolling thré)ugh the Somerset Collection North in Troy, marketing director

Pwoto Y JoweY Zoureet

Linda McIntosh keeps an eye out for anything that might detract from a pleasant shopping experi- .

ence for customers

gueats visit Somerset Collection daily,
the figure jumps to 50,000 on week-
ends,

McIntosh gaid she is scrious when
she insists that working at Somerset
Collection "is a privilege.”"

*It'a 8o beautiful here,” she said with
n wide grin. "And there's always some-
thing new."

Fans of the television show Seinfeld
will be delighted to know that a J.
Peterman catalog store is opening on
the south side in April. That's tho com-
pany "Elaine" worka for on the show,
with the cccentric owner putting out
wild, weird and wonderful merchandise
to descriptive catalog prose that rends
like o romance novel.

A Crate & Barrel furniture store is
algo opening on the south side in the
fall. And Saks Fifth Avenue is in the
middle of a atore-wide expansion that
will add a spa, cafe and home decor

m around the globe.

department to its offerings.

MecIntosh said partnerships with the
Detroit Visitors und Convention
Burcau will help retail centers all over

VIP Iounge wrapped 33 percent more -
gifts than in 1996, and the sales of gift ..
certi from the Collec-
tion were also way up. In fact, our real

blem was running out of merchan-

metro Detroit, inlly when develop-
ments proposed for the city get under

_"liight now we do a lot of business
ik m

dise! If you could find a men's x-large

sweater anywhere in the center o week

before Christmas you were lucky!”
‘Melntosh said toer

with P t-of-t , espe-
cially Toledo and Windsor,” she
lained, "R Xy for

sai to
bol}i mides of the center joined by the

P q rom
directions to the airport, Ann Arbor, or
Greenfield Village, were 80 numerous
that our concierge deaks now provide
maps for visitors."

Coming off her first holiday scason
at Somersot Collection, Mclntosh
reported sales were generally up across
the board in all handi i

p inn skywalk high over Big
Beaver Road, is one of her biggest chal-:
lenges. .

"Yes, the south side is quicter since.
the north side opencd, but popular.
south side stores like J. Crew and,
Crate & Barrel are helping marry the
two centers. Mondi, with its Men's’
Night Only shopping event, also helped.

with Rand McNally earning its compa-
ny’s “Turkey Award” for the most sales
in the country.

“This year, the gift wrappers in the

draw customers to the south side dur-
ing the holidays."

New Italian store

BY BARB PERT TEMPLETON
SPECIAL WRITER

"Everything is good. All is well.”

‘That translation of the Italian phrase
tutto bene couldn't ba a more nppropriate
description for the new home decor shop
Jennifer Rancilio recently opened in

Jonnifer Rancllio

downtown Birmingham. The 24-yearold
owner of Tutto Bene, a shop specializing
in Italian ceramics, glass, jewelry and
home furnishings, enjoyed o warm wel-
come to the retail market from both local
shop owners and arca customers.

"We just had a really good Christmas,”
smiled Rancilio, whose enthusiaam for
her new venture is abundantly clear. An
Albion College gradunte, Rancilio carned
a bachel degree in E: ics and
spent two years working at local adver-
tising agency before branching out on
her own.

"*Fhis has been in the dream stages for
me for well over a year,” said Rancilio, a
longtime fan of Italinn home decor. After
leasing the space for her shop downtown
last August, Rancilio began forming con-
crete plans for her dream., She hired a
local design firm, Jon Greenberg and
Associates, to help shape the look and
feel of the new store.

“I wanted it to be as Italian as possible
80 we got the designers and they helped
us out with the calor schemes and the
interior look, like the shelving," said Ran-
cilio.

is a family affair

Once the ideas were laid out on paper,
Rancilio and her family spent the next
severnl months painting and pounding
their awn nails. They even put in the
shop's floor prior to opening.

*I was lucky to have my brothers to do
z much of the work for me,” said Ran-

io,

Boasting a warm, classic look, a focal
point of Tutto Bene is a painted brick
mural at the entrance. The store, roughly
1,200 square feet, includes 700 square
feet of selling space.

A hot item is a line of ceramics by
Sicilinn-artist Nino Parrueca. Many cus-
tomers arc avid collectors of Parrucca
designs, particularly serving pieces and
candle holders.

*His things arc very primary-colored
and really bright and I wasn't sure how
they wauld go," said Rancilio, who stocks
plenty of picces from the Parrucca line.

Bringing imported Italinn hand-made
ceramic picces, including everything
from dish ware to picture frumes, to the
local market was important to Rancilio.

"I wanted to show off the art side of
Italy, sure the food is good, too, but this is

the art and home decor side,” she said,
*“And it's not all just decorative pieces. We
have lots of serving picces and many arg
dishwasher safe.”

"This is not a chain, it's a very unique
store with lots of gift items and it has
that boutique style,” she aid.

Currently busy running her business
a dozen hours a day, six days a week has-
n't d d Rancilio's P! ial
spirit. She hopes the future brings her
debut in the wholesale market perhops
even establishing her own Tutto Bene
catalog.

*I really have to give my family a lot of
the credit because they gave me the
courage to finally quite my job and go for
it,” said Rancilio. She still encounters
aurprised looks from customers who can't
belicve the shop boasts such a youthful
owner.

“I can't blame anyone for that, I'm sur-
prised by it mysclf” she lnughed.

Tutto Bene is located one block north of
Maple at 219 Old Woodward in Birming«>
ham. Store hours Monday-Wednesday 1Q-
a.m. to 6 pm.; Thureday 10 0.m. to 8 pm;~-
and Fridoy-Saturday 10a.m.to6pm. <

Neivos of special events for shoppers is included in
this calendar. Send information to: Molle & Main-
streets, clo The Observer & Eccentric Newspapers,
805 East Maple, Birmingham, MI 48009; or fax (248)
644-1314. Deadline: Wednesday & p.m. for publicati
on Sunday.

TUESDAY, JAN. 13

Women's finance seminar

Borders hosts a five-step plan for financinl inde-
pendence, especinlly designed for women. Begins at
7:30 p.m.

34300 Woodward Ave. Birmingham.

(248) 203-0005.

WEDNESDAY, JAN. 14

Hard of hearing meot

SHHH n nen-profit cducational organization for
people who are hard of hearing meets to set up spe-
cin! eventa at 7 p.m. at MedMax, Interested persons
arc welcome to attend.

Across from Westland Center on Farkway.

(734) 695-0194.
Joan Vass trunk show

Seo Vass' s apring/summer collection at Sally's
Deaign through Jan. 17 from 10 a.m. Special orders
and f{itting consultations.

Orchard Mall. Orchard Lake/Maple.

West Bloomfield.

ADDED ATTRACTIONS

{248) 626-0886.
Sidewalk Sales

Westland Center offers more than 50 stores clenr-
ing winter merchandise at rock bottom prices
through Jan. 19.

Wayne!/Warren. Westland.

(313) 425.5001.
Walkers meot

Doors open at 7 a.m. near Olga’s Kitchen, 9:15 a,m.
meeting with speaker in the lower level community
room. Freo to all.

Westland Center. Wayne!Warren.

(313) 425.5001.

THURSDAY, JAN 18

Sidewalk Sale

Mall merchants hold center-wide clearance snles
through Monday, Jan. 19 during regular busincas
hours near their storefronts.

Tel-Twelve Mail. 12 Mile! Telegraph. Southfield.

{248) 383-4111.

FRIDAY, JAN. 18

Designer visits

Sportswear designer Ron Leal unveils his spring -
collection ot Jacobsons from 10 a.m. to 4 p.m. Loa!
for vibrant silks, knit trousers, jackets and tops.

336 West Maple. Birmingham.

(248) 644-6900.

SATURDAY, JAN, 17

Arthur visits

Mect the PBS character during Hudson's in-stor;
appearances in the Kids Department, noon to 3 p.m
On Jan. 18 at Semerset North store, noon to 3 pm.

Oakland Mall. 14 Mile/John R. Troy. .

{248) 443-6263.
Story hour .

Barnes & Noble hosts *Miss Hattic's Book of Short |
Stories and Tall Tales,” 11 a.m. to noon. Free. Reser- ¢
vations not required. .

Telegraph!Maple. Bloomficld Hiils. )

(248) 540-4209.
8ridal show B

Jacobson’s, The Community Housc and the:
Townsend Hotel join forces to host an afternoon of -
idens for engaged couples 11 a.m. to 4 p.m. Jacobson's
holds a fashion gown show 1-2 p.m. plus demonstra-
tions on cooking for two. Tickets are $25 to benefit
the Child Abusc and Neglect Council of Onkland.

325 N. Woodward. Birmingham. .

(248) 332-7173. .




