l Two Farmington Hills
photographers blazed a
trail in automotive adver-
tising.
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“Wo still own facilities in Highland
Park, but we rent them out to other
photographers,” said Northmore, 73,
who divides hia time between Farming-
ton Hills and Florida now.

At their penk, the partners had seve
eral atudios in the U.S. as well a8 Lon-
don and Dusseldorf, and were known
as the premicre automotive photogra-
phers, both in America and Europe.
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ton biggest advertiscrs in America
were domestic car brands, led by
Chevrolet and Ford, And all the car
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“The unique thing is that we were
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Every profession and every vocation begins with education. And every
education initiates the discovery of who we are. Cranbruok Schools
offers an education that goes beyond hook leaming and test laking — an
education that becomes a part of who your child is — and will become.
BROOKSIDE: Offers an outstanding core curriculum for pre-

kindergarten through 5th gmde » Hands-on instruction in computers,
"

science, and music « Gy
teacher ratio » Spanish instruction beginning at four years of age
CRANBROOK KINGSWOOD MIDDLE SCHOOL:
Concentrates on gender-specific student needs, grades 6 through 8

new multi-media labe Excellent student/

Gendersepanate programs hasize the develof of self-confid

competence and creativity » Average 6 1o 1 student-faculty ratio « State-
of-the-art computer facilitics

CRANBROOK KINGSWOOD UPPER SCHOOL:
Provides a co-educational day und boarding environment, grades 9
through 12 « Recognized as exemplary school by the U.S. Department

of Education « Exceptional record of college placement at lvy League
schools and other oulstanding colleges and univerities

CRANBROOK SCHOOLS

OPEN HousE

SUNDAY, FEBRUARY 1

Upper ScHOOL PROGRAM 1 P.M.
Lower AND MIDBLE ScHOOL OFEN 1-3 P.M.

1EHO

1221 N, WOODWARD Avt.,
801 Boomieid Huis, MI, 48303.0801
248 645.3610

CRANMOUROLL CRAMRCUR U

SCIENTISTS. ARTISTS. ENGINEERS. ATHLETES.

TAKE AN ADDITIONAL 20% OFF

HESLOP'S EVERYDAY LOW PRICES ON SELECT
DINNERWARE, FLATWARE, STEMWARE, AND GIFTWARE,
‘*k"
Heslop's brings you the largest selection of in-stock tabletop merchandise in
Michigan. Chaosc from amaong such famous names as Atlantis, Block, Christian
Dior, Cristal .0, Durand, Dansk, Fitz and Floyd, Gorham, Lenox,
Mikasa, Nikko, Noritake, Oncida, Pickard, Reed &
Barton, Rusenthal, Royal Doulion, Royal o
Warcester, Sasaki, Spode, :
Towle, and Vitleray

Sale 1t not in eddition Lo any ather sale 5
and o ot Include proviously matked down - ] g
merchandise, Nomal cxctuions apply. Please nik a salesperson for details, “Blue Pedhy” by Nikko

THURSDAY, JANUARY 22-SUNDAY, JANUARY 25
PES QY
ETRO DETROM: Storling Rolghts, Eostiake Commons - (810) 2478111
Now Locallonl 51,Clalr Shotos On catnar of Hall Rd. and Hoyos Rd.
21429 Mack Ave. « (810) 7786142 ray, Oakland Mall + (248) 589-1433
(North of Eight Mita Rd.) Wes Bloomfleid, Orchard Moll « {248) 737-8080
Doarborn Helghts, The Holghts « (313) 274.8200 (Orchord Loke ond 15 Mio)
(Ford Rd. borwocnplinksmv ond Egggq é)s%!v) OUTSTATE:
Lvonla, ManiFive Plaza » (734) 522 Ann Arbor. Colonnado « (734) 761:1002
(On cornar of Fiva Milo and Morman, (On Eisenhower Prwy., o ot Mally
Navl, Novl Town Contar « (3/15) MM A Grond Ropids, Brofon Viioge Moll « (618) 957-2145
Iz&car;o;;aslb ré?:dawbmck liage Mal (Braton R, and Buron RA.) + O 9
©Okemos, Maridion Mall « (517) 3494008




