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‘Represented: Detroit Lion

11010 BY TIN FITZGERALD
Robert Porcher is one of

Igichtman‘& Associates’ athlete clients.

hyge success. The June 16 clinic
was the first mnjor event Licht-
man & Associates planned and
promoted. The firm served as
dinators lining up B
_photographers and caterers.

Porcher recruited eight other
Detroit Lion players plus Lion's
defensive line coach, Brien
Baker, to work with the young
athletes.

. “In planning this clinic I didn't
want to have just another foot-
ball camp that you meet a play-
or, take a picture and get an
autograph,” Porcher said, “I
wanted to share with these high
school athletes a taste of the real
game, some of the things that
you must know to make it and to
get in the game you must be pre-
ared.”

“Robert wanted to have a
major experience for the kids
and show them that they can not
only tearn things on the field but
in the clagsroom too,” Gary
Lichtman added. “Robert has a
college degree and he told the
kids that not everybody in sports
is going to be on the ficld there
are administrative jobs too.”

The opportunity to promote

the camp was rewarding for the
Lichtmans who hope to see it
evolve into an annual cvent. The
firm's associntion with Porcher
prompted Ryan MeNell to hire
the Lichtmans as his media con-
sultant.
McNeil, currently a corner
back with the St. Louis Rams,
has been very pleased with their
services.

“They have been very :omfa(t-
able to work with and very
accomn- dating,” McNoeil said.
“I've had different obstncles

e

come up and they have worked
on them with me and we han-
dled them quite well.”

McNeil hod a phenomenal first
season with the Rams leading
the league with nine intercep-
tions. His one year contract with
St. Louis expired and he is cur-
rently in negotiations for a riew
denl,

“We know the value of the
these clients and we try to work
with the media to make sure the
public understands what this
player does for the team and the
city,” Gary Lichtmon said. “And
1 think what the sports folks like
is that we are very down to earth
we treat them like anybody else.”

“The firm is a great compli-
ment to me and the things 1
want to do both personally and
professionally,” McNeil said.
“They have done a great job for
me and I definitely, highly rec-
ommend them.”

Such high praise obviously
pleases the Lichtmans who, of
course, welcome expangion but
plan to keep the client base at
something they can manage.

“Being emall gives us o com-
petitive edge because the clients
get personal gervice, we don't
have a lot of the overhead like
gome of the bigger companics do
so0 we can keep our rates low,”
Suzanne Lichtman said. “And
you are still going to get a sen-
soned profeasional with well over
16 years of experience.”

“Right how wo are kind of feel-
ing our way into what's comfort-
ahle and what's going to make us
go nuts,” she ndded.

To cantact Lichtman & Associ-
ates in Farmington Hills call
(248) 856-6542.
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them a pool of talent in the fields
of virtual design and manufac-
turing,” Patterson said. “Oak-
land County could becomo a
nationally recognized clenaring-
house for individuals who have
-acquired the skills necessary to
perform computer simulated
design. It would help us achieve
the kind of nationnl recognition
enjoyad by California’s Silicon
Valley, Boston's Routo 128 and
North Carolina’s Research Park
Triangle.”

Pattorson noted that the
~ widespread use of virtual design
. and manufacturing.is so new
there are almost no training pro-

grams available to prepare
workers for this field..In fact,
Pattarson soid most people don't
evon know this is a carcer
optlon,
_“Victor Rhoder, director of Bdu-
‘cation & Training for Dencb,
snys virtunl reality means using
different techniques to feel like
:you're closor to the product
+"design. In some cases, ho adds,
that may mean putting on gloves

and a helmet to put yourself
inside the computer, or “inymers-
ing” yourself as it’s called.

“If we can link the schools,
then we can create our awn kind
of virtual technology leadership
in this aren,” Rhoder said. “Since
Deneb haa its world headquar-
ters here, na docg Ford, General
Motors and Chrysler, this is tho
perfect place to make it happen.”

By using virtuai reaiity, a
designer con actunlly sce what
happens, for instance, when a
car crashea, In other words, com-
puter aimulation ean be used to
test concepts before the product
is built. .

Rhoder noted that virtual
dosign is becoming more and
more prevalent in the manufue-
turing industry, For example,
tho defense industry doesn't do
designs on any new systems
without first designing them in
the computer because simulation
must be an integral part of the
denign process.

“If we ara not capablo of turn-
ing out n workforco with the

Farmingtén, CCC warns

Are you an “impulsive shop-
per?” Do you see something in
the atore and buy it on the spur
of the momont? Or .. is it on
salo and therefore a wanted
item? |

Most of us have a little
impulaive characteristic in us
but these who suceeed in good
money management practices
are those who can control those
urges whan shopping.

Obvioualy, if an income is
sufficient, impulse shopping
now and then won't hurt,
according to Carol Kurth, Edu-
cation Coordinator for the non-
profit, family financial counsol-
ing agency, Credit Counseling
Centers, Inc. (CCC).

Impulsive buying is ono of
tho ten indicators of personal
financin! trouble discussed in
CCC's money management
cluases, And-many individuals

_and - families are in debt

because of thia behavior.
Considering 1.3 million per-
sonal bankruptey filings in
1997 and a total consumer
instollment debt of about $1.2
trillion in December 1997
(excluding first mortgoages,
other loans secured by real
estate, and auto leases), obvi-
ously money is awed to many

creditors. .

Individuals should take a
ook to see if fmpulaive buying
haos something to do with this.

Savings rates are down to 3.8
percent, the lowest in 68 years
and funds, in many cascs, are
not available to pay houschold
bills. And, it's whon funds aro
limited or are needed for other

. t .
*'You can think through the
»decision making steps” before
making a final decislon. Stop.to *
consider what you'li be giving

up if you spend your_money on_.

this desirable item.

Sale items are not always
your best buy but the most
o{tcn. reason for impulsive

family p
that it
habit,
Parents-please note that
s are great i 18i

ppers who tend to p
as their frionds do and usually
have fewer funds than adults to
falf back on,

This practicc may carry over
and cause problems tater on in
lifo. L

We know- from several
research atudies that they
poured over $100 billion into
the cconomy lnst yenar.

Of course, to atay out of trou-
ble, you need to have a pretty
good picture of your incomo and
monthly oxpenditures and a
good spending plan. . .

Only then can you mentaily
decide if this impulse purchase
can be handled, ecither with
cash or credit.

There are many ways to curb
this practice, nccording to
Kurth.

y and p
becomes a dangerous

T h

Plan firat,then purchase, as
many problems arise when
gomothing is bought without
sufficient thought as to how the -
bill will be paid. Using cash
instéad of credit may help you
evaluate its uae in torms of
what other purchasea will bo
given up.’ .

Credit Counseling Contors -

suggests the 24-hour rule, that
is, alcep on the decision or look
ono day and buy on another.

The bigger the purchase, the
more nighte you should slesp
onit. Stop and think of what
you'll be giving up.

Some good money managevs
estimate how many hours of
work is required to pay for an
item or what the extra cost of

ulse buying: '§

sock activities and diversions’
which do not cost money.~ B
Because of various atore potl-.
cick, you should not take off the:
tags.on clothing until you-wear
them or off other itoms until
you usa them, * . X
If clothing is not worn_within:
two weeks after your purchase;:
{t was probably an impulse;
purchaso- take it back to the;
store. ' o
Keep your sales receipts
_your teturn is casily anccol
plished. ~ ° .
Hero are some other tips that.
‘might help, according to Credit’
Counscling Conters: i
« Kcep most of your money in;
king or savings 3
Not only {s it safer than carry-:
ing cash, but also tho process of.
writing n check or withdrawing:
money may make you think
twice before purchasing. ".
o Go on fewor shopping trips:
and don’t tako credit or charge:
cards with you, N <.
« Make o list'and stick to it. -
« Ask someone to support you:
in self-control .and discipline if.

1

credit is to its value
to them.

Many families with very lim-
ited extra funds are experts in
developing a detire for experi-
encos rather thua things and

1sive buying is ahabit, .

* For free budget counseling,
call Credit Counseling Centers’”,
Rapid Response Center at 1+
800-547-5006. *
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4,000 items to
choose from

«Country Life
- «Schiff and
many more!

Friendly

Professional Appaueﬂ

25-40%

Selected Styles
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- Upricht;

We alsocanya
large assortment
of professional
accessories: -
Stethoscopes
¢ eOtoscopes
- oBlood Pressure
Units,
*Support Hosiery
and more!
Quanities limited to
stock on nand.

Househo!d Cleaning Products
Made from renewable, plant-based. natural ingredients.
Contain no phosphates. All non-toxic

5,995

Regular *1.29-47.49

Cinon Yowaship Taylor

35643 Gratiot Rd. 11500 Telegraph Rd,
{810 792:8718 (734) 287-0152
Famington Hills

Troy
05 Orchond Lako Rd. 740 John . Rd.

203
(248} 7£8-3000

Hyou fhad 8 lowse priseen (246) 583-6871
£ fam, frame drand #nd mecel)
andihe ltem Lt avsiadla st e Rochester/Tr Wostland
focat computios, sn8 wilf (343 Rocmw%u. 35600 Contra) City Pkwy.
maleh hoie jeiat (248) B28-2019 {734} 458-7100

Vacuum Gieaners. |
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Enviro Vac
True HEPA

Reg. $149.99

See our full ling
of allergy-free

bedding, air
Reg. $189.99 cleaners,
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and more!

Mast Product and Pricing also Avwilable at 1 {1} ] Pharmacy.
. ) . o) -~
Frank’s Pharmacy |  1.sss.s-tedMax
ClintonTownship  Stesling Heights o

39023 Harper
(8105 4631565

13071 Nayes
#10) 247:5411
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