Doubie duty:
Protect skin
and achieve a
summer glow

Recontly, I was
thinking about a
much-loved broad-
way play, in which
the playwright shows
the audience, among
other things, that
nobody ia ever happy
about his or her
appearance. Hair tex-
ture, skin color, even
eyo color are candi-
dates for . change
when it comes to
achieving our beauty

ideals, As o makeup artist, this notion
camo te mind when I began secing
. lots of new bronzing preducts come
onto the market in the last year or so.

I remember when ManTan was first
produced. You would sce guys who
looked ... well, like they had some ter-
rible diseasel Then Indian Earth was

* the newest revelation, Millions of
women walking around as though
they had just emerged from the
LaBrea Tar Pits!

‘What was a "bronze god/godd
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Dressing tresses

Local designer pins her mark on
hair accessory trend

BY ALICE RIEIN
BTAFF WRITER
If you watch MTV this summer, Jook closely at the veejaya hair. If
you sce a bright floral barretta or a sparkling bobby pin, it's probably
from Bloomfield Hilla des Ivann Kalafati
The music-video station saw her-designs at a New York fashion
show and wanted to use them for a photo shoot in the Behamas. And
h hout the soveral video itics will sport her hair

acceasories,
A native Croatian whose hair jewelry hos been apotted on actresaen
Gwyneth Paltrow and Charlize Theron, Kalafatlc is workLi'x}g to cap-

ture her piece of what A i a trade ion in
New York, estimates ia a $460 million business.
While she has custom designed exotic headd: for weddings and

other special events, Kalofatic's focus lately is on smaller accessorics,
Her Capri, Maui and Bali clips are aderned with vivid fabric flowers.
And using standard bobby pins, Kalafatic croates other designs by
adding Swarvoski crystals to diminutive metal figures, including frogs,
turtles, and dragonflies.

“The thing used to be butterflies, but insects and bugs are the next
big thing,” snid Kalafatic.

Naturoe is a common theme, an inspiration sho says comos from her
family home i{n Croatia which has a dramatic view of the Adriatic Sea.
“When I open the doors to the coast, there is art all around,” she eaid.

In less than a year, her trademark company 1-Spy has landed a
plumb account with an upscale hotel chain, and has three major atores
il d in her d , which retail from $8-30, much less costly

wannabe" to do?

There is a plethora of new “sclf-tan-
ning" products that seem to be doing
rather well, Of course, ono must bo

RY careful in the application, since
I have seen moro than enough indi-
viduals, thank you very much, with
finger streaks on their faces (and less
obvious areas!).

With the ravages of U-V damage
legitimately documented, this product
is definitely something one should
investigate,

Many industry insiders foel that
bronzers are the answer to the
hideous self-tanners that have been
promoted over the years. In fact,
while viewing thoe lateat fashion
shows, I noticed that the “bronze ago”
is the perfect alternative to tho mini-
malist look in mukeup so popular
these past few seagons.

There are many bronzing producta
that not only offer a healthy glow, but
are actually good for the skin as well.
Many contain minerals such as mica
(for a glow), antioxidant vitamins C
and E, and such emollients as jojoba,
avoendo, and almond oils that leave o
lustrous finish (and if you stick a car-
rot in your ear, you will have a lovely
aido salad!).

Actually applying the bronzer takea
a bit of care and practice. The main
rule is to make sure you have used
enough moisturizer before applying
bronzer. Concentrate on correcting
the T-zone PRIOR to adding the
bronzer, In other words, use a touch of

dation to even out i pig-
ment since tho sun-kissed Jook will
amplify imperfections. With this look
tho skin is truly "naked” and you
want it to look ite best,

Try applying the gel to tho fore-
head, cheekbones and chin. Blend.
Then add a touch to the T-zone (after
z;:_yur foundation has had a chance ta

)N

While moat professional bronzers
arc pressed powders, I find them
cakey and dirty looking. I definitely
prefer a gel. It's easier to apply and
has leas of a atreaky look. Let your
skin type bo your guide. If you are a

- teenager with oily skin, the powder
might work best for you,

Conversely, if you are a bit more
“gophiaticated,” shall wa say, the gel
will give you a more luminous, moist
appearance.

To complete the look, when it comes
to makeup, be sure to use the mini-
malist -approach. Just a bit of
brown/creme/taupe eye color and a
lipstick combined with a bronzy col-
ored gloas should do the trick"

Romember: You want to look lika
you just came home from a 10-day
vacation in the tropics. Why bother
wearing makeup? That can bo our lit-
tle secret!

Joffroy's update: While I was hoping

. to take the summer off, it looks liks I
will be coming to tho Beronette Hotel
in Novi to perform makeovors. I've
opened two weckends for appoint.
monts, A $125 minimum for the
makeovers all goea toward the cost of
beauty products. For more informa-
tion, pleasa call (800)

P
than thoso of Tarina Tarrantine, the current leader in hair aceessories.

In the Detroit aren, more than 50 salons and finer boutiques earry
Kalafatic's ies, including Imclda’s Closet, Lori Karbal and
90th Floor Salon in Birmingham, Kennice Salon in Farmington Hills
and Lotus Imports in Royal Oak,

“We like to promote local artists and Ivana’s very clever and

— unique,” said Pat Spadafore, a
co-owner of the Birmingham
boutique. “Hair accessorics have
"] been a big fashion statoment
this year. They're fun and they
fit young and old, any size.”

Juat this month, the 24-year-
:| old loft her public relations job

with Genaeral Motora to devote
{ her timo to marketing, manufac-
| turing and designing accessories.
And though her profits have yet
to ex start-up costs, Kalafat-
ic soca this venture as a merc
stepping-stone to other arcas of
fashion,

“I am constantly researching. I
sec this as a trend lasting maybe
M oix months to a year,” she said,
§ After that, the gradunte of the
James Madison College at Michi-
gan State University would like
to find a niche, possibly design-
ing clothes or home accessories.

*“I have big goals beyond hair,”
she said. *I want to be smart
about it and get I-Spy known as
a brand, It's a 24-7 venture, but
it reflects me”
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designs, suc}; as this gold
and black piece, add drama
to any event, $30.

Rockette
clip: Irides-
cent crys-
tals framed
in black on
swing or
clasp bar-
rette, $20
per paig
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Fashloning cllqs:hWoZzing in her buse}r::ept studio in Bloomfield Hills,
and as:

T fs

Ivana K

her hair The emerging

designer recently snagged a deal to have her pieces shown on MTV,

1es.

Makeup artist Trish McEvoy visits Jacobson’s

If there's a type of how-to knowledge women never
tire of] infc {on about applyi: keup is proba-

bly it.

Hoping to impart a fow insider’a tips of the trade to
local women, Jacobson's plans to bring renowned
makeoup artist Trish McEvoy to their downtown
Birmingham location.

McEvoy, along with a team of 10 makeup artists, is

slated to appear 11 a.m.-5 p.m, June 23 at the atore
to help customers shop for cosmetica and put togeth-

producta.

and her associates will also con-
duct one-on-one makeup lessons
with customers. Each half-hour
makeup session includes both a
facial! and a makeover and is
priced at $60, an appointment fee
redeomable for Trish McEvoy

McEvoy discovered an intercst
in makoup as a ycugggirl s,pend-

or a soft, sheer look for summer. . ing time in her

Known for her line of mistake-proof makeup prod-
ucts, particularly her application brushes, McEvoy

s per-

fumery. Sho began her carcer as o No fuss: Ease
makeup artist behind a cosmetics ;o McEvoy's
countor and became an indepen-
dent makoup artist in the 70s,

motto.

doli

While king with

clients, McEvoy developed hor trad
hing system for mal i

She later developed a line of makeup brushes and
cosmetics and opened a skin care/makeup center in
New York City with her husband, a noted dermatolo-
gist, In 1993, retailer Honri Bendel launched Trish
McEvoy produeta in their stores. Today, the products
are sold in department and specialty stores across
the nation,

To make an appointment with McEvoy and her
team of makeup artists, call the Trish McEvoy Cos-
metic Counter at Jacobson's in Birmingham at (248)
644-6900. Appointments are limited.

and private
% hand

Rotall, style and special store events are list-
ed in this calendar. Please send information to:
Malls & Mainstreets, c/o Observer & Eccentric
Newspapers, 805 East Maple, Birmingham, M1
48009, Fax: (248) 644-1314, Information must be
received by 5 p.m. Monday for publication the fol-
lowing Sunday.
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CELEBRATE BEAUTY
Parisian at Laurel Park Place in Livonia presonta

ADDED ATTRACTIONS

TUESDAY, JUNE 22

CHRISTOPHER RADKO EVENT
Marley’s, at 105 Townsend in downtown Birming.
ham, introduces and offers for sale a new ornament

Chri:

Beauty Works, a summer skin caro consultation creatod by Europ:
with a cosmetics purchase benefiting the Breast
Cancer Resoarch Foundation through June 27, Cos-
metic Counter, For an appointment, call (734) 953-
7623. .

MEN'S CLOTHING SALK

q

glasad

Radko with a company representative, 3-7 p.m. For

more information, call (248) 842.6055,

MOSCHING FALL COLLECTION

View Narciso Rodriguez and Alberta Forrotti’s Fall

1999 apecial a{z:dor collection at Saks Fifth Avenue,
o S Tt}

1 mod-

Meux's apparel, accessories and shoes are di:
by 20-40 percent during the Men'a Half Yearly Sale

in Troy, with infc

eling 11 a.m.~4 p.m., Designer Sportawear, second

SPA SPECIAL
Enjoy a sampling of sorvices at Spa Nordstrom at
the S Coll Troy including a chair

you may e-mail me at jwbb
net.att.net and I promiss to got back

massage, express facial, nafl polishing and reflexal-

at Nordstrom, the Somerset Collection in Troy, For | floor
more information, call (248) 816-5100. o WEDNESDAY, JUNE23 =
MONDAY, JUNE 21 OSCAR DE LA RENTA FOR FALL

Saks Fifth Avenue, the Somerast Collection in Troy,
presenta Oscar Do La Renta's Fnll 1999 special
order colloct informal modeling through
ﬂune 24, 11 a.m.-4 p.m, Designer Salon, second

oor.

House of Guerlain perfumery cxpert Roja Dove vis-
its Neiman Marcus at the Somorset Colloction in
Troy, Cosmetics, first floor. For appearance times
and information, call (248) 843-3300 ext. 2103.
SYNCHRONICITY AT WORK

Hudson’s at the Somerset Collection in Troy
oxplores a new millennium approach to using colo: E'—

and aromatherapy to give career womon energy a
boost their inner and outer beauty, 2-4 p.m., Cos-
metics Countor, first floor. For n reservation, call
(248) 443-4780. -

SATURDAY, JUNE 28
WATCH TRUNK SHOW .
Mastercraft Jewelers at Laurel Park Place in Livo-".
nia presents a trunk show of Breitling watches with*
0 company representative through June 27, Satur-
day, 10 e.m.-9 p.m., Sunday, ncon-6 p.m.
CHILDREN'S STORY TIME -
Wonderland Mall in Livonia hosts Arthur’s “Won-
derful Kind of Storytime,” noon, 2 p.m. and 4 p.m.,
Food Court Stage. :

SUNDAY, JUNE 27

SENIOR MICHIGAN PAGEANT
Laural Park Placo in Livonia hosts the 12th Annual
‘B_h. §uninr"' i) Regional Pageant, i i

th day. hand massage, a $90 value for $30 appointment H o
wl’lm::o : :l‘::uusynummur 8See you l‘;‘:, noon-6 p.m. For an appointment, call (248) 818- % age 60 mf:iogl‘d‘:r': 2pm., C:nter Court. of women
next month! 5100 ext. 7502, . ROJA DOVE APPEARANCE ;




