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Even cyberspace
observes Christmas

he spirit of
Christmas
is very

much alive in
cyberspace,

I first started
writing about
the Internet
and Christmas
Web sites back
in 1994 when
the net was in
ita  infancy.
Back then, con-
nection speeds
were eagonizingly slow —
28.8 bps if you were lucky. But
one of my obsarvations then was
that “the optimiam of Christ-
mas is exactly the sort of stuff
that permeates cyberspace,
where drenms really can come

MIKE
WENDIAND

o
I wasn't thinking of e-com-
merce and this incrodible boom
in online shopping that we're
now seeing. I anly wish I was
that perceptive. No, I was just
waxing about that mystical way
the net can turn the emotional
and exciting into virtual reality.

- For the net is a place for
dmnmcrl and anticipation. So is
Christmas. And as the net has
grown since those early days, so
have Christmas Web sites. Last
year the AltaVista search site
returned links to a little more
than 229,000 webpages men-
tioning Christmas and Santa
Cause, -

‘This yenr the number of pages
5 680,2!

8o whnt follows i8 far from an
exhaustive study. To come up
with my recommendations, I've
only been able to check out
maoybe & hundred of them.

My hope in doing this ia that
parents will sit down at the com-
puter with their children and
spend gsome quality time togsth-
er dreaming and anticipating as
they visit my selections for this

year.

But be patient. Some of these
sites arc getting more thon a
haif a million visitors a day and
making the connection during
peak traffic times can be o bit

Here then, are my Christmas
Web aite recommendations for
1999:

Santa . Net
(http://www.santa.not) - Year
after year, the Sonta Not Web
site just gets bigger and more
fun, There are all sorts of {ntor-
active thinge to do. Decorato a
tree, Find Santn’s sleigh. Send
him an e-mail.

North Pole for Kids
‘(http/www.northpaledkids.com/
) - Like several other sites, this
one claims to be Santa's “offi-
cial® pito. But the depth of mate-

rial offored here is substantial.

Storytelling used in business setting

Project Innovations, a Farm-
ington Hills based meeting facili-
tation company, ie using the
encient art of storytelling to help
buuineuu implement change,

Creativity and fun are the
themes for the many family-ori-
ented activities games, letters to
and from Sants, pictures and
artwork kide can scan in and
send to the site for posting and
lots of other wonderful Christ-

mas stufl.
Radio Santa Claus
(httpsiwww.nettiradio.fi'test/san

ta/eng/eng.html) - You have to
visit this Web site, which is
based in Finland. Be aure to lis-
ten to the: RealAudio story from
Banta, in a thick Finish accent.
Christmas Around the World
(http://christmas.com/world-
view/) - Part of a larger slw, this

solve prob-
lems and develop trust. The com-
pn'ny'hnL?xElored IhaL hi'ddan

and the arts ond §s working with
clients to incorporate the two
into their strategies.

Project Innovations recom-
me, the use of “strategic sto-

and understand an event or
expectation. Employces are
encouraged to clearly and dra-
matically share a story that
describos a core value that js
critical to the s 8 of the com-
peny, such as'lesdership,
integrity or service, As employ-
ees share their personal atories,
values take on visual living

escriptions; and vita) bonds are
formed.

“Used stratpgically, story-
telling is an essential too) for

feature offers a clickable tour of
some 200 different nations and
regions of the world and how dif-
forent cultures celebrate Christ-

mas.

Banta Tracking sites - There
are many sites which will
“track” Sants's dellvery on
Christmas Eve. Most won't be
fully operational until mid-
December but kids love to watch
Santa's progress around the
world, SBome are quite involved
with colorful graphics and inter-
activity and require free little
Java progrems you download
right to your PC. The three [
like the best are the Norad
tracking page
(http://www.noradsanta.org/),
Santa racking.com
(http//www.santatracker.com/),
and Claus.com (www.claus.com).

Religious Christmas
(httpsiwww,execpe.com/~tmuth/
st_john/xmas/main.htm) - You
need to be sure to check out thia
site, just to have the proper per-
spective. This is a Web site
where you can read the original
Christmas story from Luke’s
Gospel, and get lyrics to Christ.
mas hymns, read Christmas
dramas and look at a collection
of photos from the little town
whore it all started 2,000 years
0go ... from where it.all began,

Herg'’s a few more of the Net's
more creative Santa sites.

“North Pole.Com”
(hup./lwww m«-norm-polo.cam/)

Claus.Com”
(hltp.//mrclnua com/)
8anta.Com
(bttp//www.santa.com/) .

“Yes, Virginia, there IS a
Santa Glous.”

(http://www.barricksinsur-
ance.com/virginia.html)

Mike Wendland reports about
computers and the Internet for
NBC:-television stations coast-to-
coast. His radio show is heard
every weekend on TalkRadio
1270, WXYT. You can reach
Mike through his Web site at
wiww.pcmike.com

BUSINESS CALENDAR

Items from the Ob land
area for the Business Calendar
can be sent to; Observer Ncw:pa-
per, 36251 Schoolcraft Road,

FRI, DEC. 17

BUSINESS NETWORK INT'L

Livonia, MI 48150 .
Business Calendar.

WED, DEC. 15

AAR INVESTOR

al's regular meetinga is from 7-
8:30 a.m. The Livonia chapter
meets at Senate Koney Island on
Plymouth Road near Stark. Calt
the BNI office at (810) 323-3800
for information,

MEXTING
The AAII Eastern Michi
Chapter will hoat J. Michael Lip-
per who will mve oo avervlmn on
mutual fun,

TUE, DEC. 21

tion will begin at 6:30 p.m, and
the program starts at 7 p.m. at
the Bloomfield Township
Library (Lone Pine Road end

_ Telegraph). Coat is $185 for mem-

bers; $20, non-members. Contact
Cookie Corej at (248) 646-9509,
BUSINESS NETWORK INT'L
Business Network Internation-
al's regular meeting in from 7-
8:30 a.m, The Laure] Park Chap-
ter ga! at Archie's Restau-
rant, 30471 Plymouth Road in
Livonia. The Metro Livonia
chapter meets at St. Maurle *
Catholu Church, 32801 Lyndon
in Livonia, For additional infor-
?B‘o%‘m call BNI at (810) $23-

Basic busi, ts for
starting and operutlns 1 busi-
ness will be discussed in addi-
tion to money managoment,
business planning and soureces of
information, Class runs from
8:45 a.m. to 1 p.m. Cast is $40
gler person at Detroit Edison
eadquarters Complex, 2000
Bscond Ave, off Bagley in Detroit
Room 808 W.C.B, Call SCORE
(Sorvice Corps of Retired Execu-
tives) to regiater (313) 226-7047.

. 10, 2000

CANTON 3FW
The Canton Businoss & Profes-
aional Women is part ofa

equity for all women in the
to achi

THUR, DEC. 16

DUSINESS PLAX WORKSHOP
Preparing a business plan, busi-
ness plan workbook, sources of
help and e of a

, education and
mfnrmnuon. Iacally wir meet the
second Mohday of every month
at the Roman Forum on Ford
Road in Canton. Qur business

eve goals
through advocacy,

plln will be offered. Class runs
from 8:45 a.m. to 1 p.m. Cost is
$40 per person at the McNama.
ra Fodoral Building, 477 Michi-
an Avenus, Room 895 in

troit, Call SCORE (Bervice

ing is from 5:30.6:10 p.m.,
spenker/dinner from 6:15-7:30
p.m, Call Clarice Killian at (734)
981.2672 for information. The

_ gueat speaker s Vicki Bonner,

career tachnician at Plymouth.
Balem High School, who will dis-

8) 226-7947,

cus and career shad-

owing.

gh bridging the gap £ rapln would be in high demand. Napi-
cations to help employ nee of diffe i levels and er-Dunnings is convinced that
T .Yy -
BUSINESS MARKETPLACE
New 7-Eleven Millionaire,” television show in  and an 1/8 oz. bottlé of Tabasco®
7-Eleven recently celebrated their raldlo n;ld TV ndvoruln- Sauce with their pizza order.
th ments. In radic spots running
Stord 1n Woutland with ribbon through December, s Rogia Money raised
foaturing Philbin sound-alike aske a con-  Hundreds of employees at nine
Seott Veldhull, Economic Devel. testant the million-dollar ques. operating units of the Brooks
opment Director of Weatland. tion. Family of Companies, including
“Other than traditionel top- Ekstrom Industries, Inc. of
Boost to business pinga, what is the number-one Farmington Hills, raised

Paps Romane's, a Ferming-
ton Hm. based pizza business,
in cooperation with McIlhenny
Company, the makers of Tabas-
co® Sauce, {8 echoing the highly-
successful “Who Wants to Be a

M@ Limited 310-641-0000 oxt, 228

condiment Americans put on
their pizza?” The answer is
Tabasco® Sauce, Franchisea are
repg{tlng t;.) ba receiving positive
fe k from

personalities,” sajd Michelle

Nnnlnr-Dunn!np, unlnr facilita-
“Ths

tor for Profect

activities such as storytelling,
crntinx cnllnzu and putting
in!

process is particularly imporumt
when planning & compeny’s
future direction, developing
long-term strategies and forming
new teama.”

As more and more corpora-
tions aite creativity and innova.
tion as requirements in this fast.
paced buainess environment, it
seoms that some of thess child-
like employee characteristics

are a fow
of the keys to cﬂ‘ecdve corporate
communications.

Project Innavations is a meet-
ing facilitation company formed
in 1992 with offices in Farming.
ton Hills and Lansing, The com-
pany specializes in training and
leadership development for orga-
nizations throughout the United
States, Visit www projectinnova-
tions.com or call (248) 4787677,

$25,000 for needy neighborhood
elementary schools, As estimat-
ed 8,000 school children are ben-
efiting from this ‘Adopt-a-School’

who
receive a free two-liter of Popsi

and other p:lnrﬂl pending. Worldwide License

a corporate giving pro-
gram that celebrnlad the Brooks

Company’s 124th anniversary in
1998,

Supporting safe driving

American Speedy Printing
Centers in southenst Michigan
area teaming up with Mothers
Against Drunk Driving (MADD)
to spansor the 13th annual “Tie
Ono On For Sefety — Red Rib-
bon Campaign.” The campaign
officfally runs from Thanksgiv-
ing to New Years Day.

KOHLS
Thatt more like s




