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1 Muny good pictures you seo aro
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‘- FOCUS ON crented by the photographer,
PHOTOGRAPHY How do you create strong pic.

tures? Begin by

For example,

viewfinder only

MONTE
NAGLER

jmpact,

; peak in view,

{ You see, including a center of interest can make

a wenk comgosition inta ane that’s
. orinterest.

# fortunate accident or taken by change, Most
often, they have been planned and

composition techniques which
include choosing an effective cen-
ter of interest for your shot.

composed a photograph in the

somothing just isn’t right? There's
an element missing that if includ.
ed will give your shot special

Perhaps it's the sunset picture
over the lake that just doesn't make it until you
include the silhouctte of the lighthouse in the
viewfinder, Or maybe it's the landseape that lacks
impact until you place the dramatic mountain

not the result of

cally and hori

Use a strong center of
interest to create impact

Avold plnclng your center of imemut in the cen-
ter of the picture. In the center, your shot may look
static and uninteresting. Uso the “rule of thirds.”
Whon you ¢ dmde your acﬁnu into thirds both vertl~

t!

g lines i

learning good in four places, An,
“Framing” tech:
have you ever

to realize that

y of these intersections provides

a pleasing position for your center of interest.

niques and “lead-in lines” that

T've discussed in past columns also help to add spe-
clal impact to your main aubject.

What better centor of interest in California’s
Yosomite National Park than the famous Half
Dome. There are many angels and views from
which to phategraph it. The one I selected places
Half Dome off-center for a stranger composition. I

then used the trees, foreground and small pound

to further enhance tha picture. ’l'ho photograph's

that captures the
al parks.:

Monte Nagler is
Farmington Hills.

strong In view-  dialing (734) 853-

all came

in an image
flavor of ons of our great nation-

a fine art photographer based in
You can lcave him a by

2047 on a touck-tone phone. Hl:

fox number is (248) 644-1314.

Click and go online to find

Michigan vacation destinations

PRNewswire ~Web surfers
looked for more {nformation this
year than last year on things to
do in Michigan, according to
‘Travel Michignn. Inquiries to
the state’s official Web sito for
tourism information in 2001 rose

mann, vice president of Travel
Michigan, *“We know that more
than 50 percent of the con-
sumers who use Michigan.org for
touriem information then travel
to and within Michigan,
'Perhnps one of the more "

23 percent over Web in

in the year-

2000. Nearly 1.5 million Web
sossions were recorded in 2001,
up from nearly 1.2 million the
pmvmuu year.

\ “We certainly view this infor-
mutlon as o positive indicator for
leisyre travel in Michigan in
2002," said George Zimmer-

end report is that inquiries wera
up an average of more than 23%
each month following September
11, We felt that people would
travel closer to home following
the terrorist events, and the Web
atats seem to reflect that,”

The Travel Michigan Web sito

Baby from page B4

nllows visitors to search for
Michigan tourism activitics by
interest, by sonson or by loca-
tion. Web visitora can also sign
up for a free monthly electronic
newsletter nbout Michigan desti-
nations, attractions, and deals
and discounts.

Travelora moy obtain Michi-
gan travel information by visit-
ing the Travel Michigan Web
site ot michigan.org; or by call-
ing toll-free 888-78-GREAT (784-
7328), 10 a.m. to 9 p.m. Monday-
Friday or 10 a.m. to 5 p.m. Sot-
urday.

cxposing children to o new lan-
- gunge stimulates brain activity
and }mlps .youngsters become
more creative and better at solv-

“"ing complexX problema, v - 77T

Bilingual Baby is the winner
.of ovor 30 national awards
including Dr. Toy’s Best Chil-
dren's Products, Best Socially
Resaponaible Products, and Best
Children’s Videos; Parents Guide
to Children's Media Award;
NAPPA Awnrd, and awards from

Child Magazine, Parenting Maga-
zine and Parents.

In nddition, Small Fry Produc-
tiona ia pleased to announce its
nowest video for children, “You
are a Mnn!erpicce(TM)A This
exciting piece is targeted to chn]-

cal and educational profession-
als, “You are o Masterpiece” is
available on DVD or VHS for-
mats, Suggested retail price is

"$19.86 each.

Bilingua) Baby videos are
uvnllnhls for SIG 95 at major

dren ages 5-t0-12 by
children about life before birth.
This live-action video takes a
peck in-utero as children inter-
act with state-of-the-art comput-
er animation, Crafted by medi-

and via
Small Fry Products web site at
http/iwww.small-fry.com. Visit
Small Fry Productions and Bilin-
guan! Baby at Toy Fair booth
6205 or call 1-800-621-5311.

Orchestre de

Christoph Eschenbach canductor
Pierre-Lautent Aimard pena

"wep 1/23 8em

Hilt Auditorium « Ann Arbor

On his first US tour as music director of the

plonist Pierre-laurent Aimard.
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LaVglse

Daphais and Chioe Suite No. 2
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Orchestre de Paris, Christoph Eschenbach con=
ducts an all-French program featuring Freach
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] Half Dome, quite naturally, makes a strong center of interest in
this Monte Nugler photograph taken in Yosemite National Park.

Jojn inthe ...
 WALKFORWARMTH

February 9 @ 9am
at the Pontiac Silverdome

?{ave fun and raise mongy to help our Oakland)
County neighbors pay their
heating bills this winter.

Osdband Lvipton Hanun Senice Aoy

i3 non-prudit, Communiny Adtion Agency
founded i1 1962, We cobic low-incon,
Join in as handreds of families enjoy ety and pevsons with desbiltics 1o
free massages, clowns, a kiddie court, face painting, music, dancing ASEEESLVEHE LTI
and a whole Iot more! .

o T p.squm PLEDGE INFORMATION CALL THE WALK FOR WARMTH
" HoTLINg AT 248/209.2609 0R E-yAlL info@olhsa.org
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