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ot emtirelyas a ngmyﬁ n ARWINGTON.

In summary, Dona]d Henkelman not only watched but actually partlmpated in Farmington’s growth.
A true reason to be.proud of the opening of their new office on Grand River at Nine Mile Road.
Not'as a stranger but a familiar party to Farmington’s progress,
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'I‘he Donald Henkelman Co., is not entirely a stranger and most certainly not unfamiliar to the Farm-: \
ington area. Donald Henke]man some years ago, as a salesmanager took an active role in the
original sales and promotion of- prominent Subdivisions as Kendallwood, Westbrook [Manor, Forest
- Park, Glenbrook, Twin Valley and Indianwood Subdivision.
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