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WASHINGTON -~ The future
has never looked brighter for
a small-~but growing--oumber
of professional technicians who
spectalize inrunningpolitical
campaigns.

The business of campaign
management, which began ona
small scale in Californla a
generation ago, has now become
a natlonal industry,

As the 1968 political season
proceeds across the nation,
candidates for every level of
public office are beating a path
to the doors of professional
management firms. The can-
didates are looking for high-
priced advice and counsel on
how to come out on top when
the ballots are counted in No-
vember,

THE RANGE OF campaign
services avatlable is extensive.
For an appropriate fee, a pro=
spective winner can purchase
everything from limited advice
on campalgn organization to
detatled blueprints covering
every aspect of his effort,

One new management firm,
which hasp’t yet run a ‘single
campaign, says it can provide
everything from the candidate’s
{first announcement to his post=
election victory party.

Although a1l professionals
are dedicated to winning elec~
tions for their clients, their
tactics--and their ethical stan-
dards--vary considerably,

One campalgn veteran ad-
mitted that **it’s a real funny
business, and it badly needs
professionallsm.” So far, no
professional organization has

" been set up to police the in-
dustry or to set standards of
professional ethics,

THE APPLICATION OF pub-
lc relations and advertising
techniques to politics gotstart~
ed in the 1930s In California.
The SanFrancisco{irm of Whit-
aker and Baxter was a ploneer
In the field, and it stillisactive
in 1968,

California was a fertile field
for the new breed of profes-
sionals, because of the lack
of strong party organizations
and the immigration of thou=
sands of transplanted Mid-
westerners who were uprooted
during the depression.

The new Californians had no
fixed political allegiances and
were prime targets for the ad-
vertising appeals of Whitaker
and Baxter, The first major
political figure to benefit from
Whitaker and Baxter’s techni-
ques was Earl Warren, who

. served as California governor
from 1943 to 1953, when he was
appolnted Chlef Justice by

President Eisenhower,

in recent years, the profes-
sional managers have concen-~
trated on adapting data proces=
sing techniques to politics.
Supplied with thousands of bits
of Information about who the
voters are, where they live
and what they are thinking about,
computers calculate voter pro=
flles, precinct analyses and up-
to-the-minute projections bas=
ed on the mood of the elec
torate,

Armed with this information,
the professional consultants
shape the campaign strategy for
thelr political cllents.
DEPENDING ON a candi~

date's needs--and his ability
to raise up to $25,000 in fees
for a major stafewide race--
the professionals provide all®
or part of the following ser-
vices: advertising campaigns,
public relations and press ser=
vices, research onissues, fund-
raising  solicitations, public
opinion polls, technical help
on radio and television produc-
tion, campalgn budgetlng as-
sistance, data processing an-~
4ilysis and traditional precinct
o rganization work.

Another important service is
old-fashioned moral support,
or, as one expert puts it, “a
shoulder for the candldate to
cry on when things don't look
s0 good,”” .

. No one organization offers’
ali these aids, but the tendency
is growing to prepare a ‘/packe
age” of services for prospec=
tive clients, One veteran
organizer sald he hated tosee
the benefits of “a damn good
Job of precinct organization’’
get ‘/loused up by somebody
else’s advertising campalgn’
on behalf of the same candldate,
DR

FROM THE VIEWPOINT of
2 professional manager, the
ideal candidate is an attractive
young politiclan with a *“fresh
face’ who has accumulated no
political *‘record” with pos-
sible labillttes, And in fact,
most of the clents today are
making thelr first race for
public office.
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SAVE ON MOTHER'S EVERY GIFT AT

3 DAYS ONLY—THURSDAY, FRIDAY AND SATURDAY- .

only Arn
gives

REGULARLY
‘ 898 .
A play. on piqué textures these waffled knits —
of washable, packable, always presentable $0%
Amel® triacetate, 10% nylon! Coolly styled for
status with hip-to-back belting or high tied waist, -
burnished buttons. Choose in maize, aqua,

frosty green, sizes 10 to 18 —you can
charge it in our Misses’. Budget Dress Dept. -

Ann Robin®
'NYLON TRICOT -
PROPORTIONED -SLIPS

BLUE C NYLON BY MONSANTO

244

AFTER- SALE PRICE 2.99
For perfect fit under summer fashions, choose slip with
all nylon lace bodice in 32-42, short or ayerage; tailored
style in Junior 5-13, short 3242, averag;AZ-M‘ tall 34-44.
Both styles with shadow panel. White only.
ALSO: Nylon tricot petticoats, white, colors, Petite, SML 2.44

new
total fashion
look!

MISSES DACRON® - COTTON
PERMANENT PRESS SLEEPWEAR

: SLEEPCOATS AFTER SALE
skimme o O A A e

Sleepcoat or gown with Venise type lace and embroidery trim, -

tailored pajamas with piping and mock-manogram. All sleep-

fresh, wake-fresh in 65% Dacron® polyester-35% cotton blend! .
Pink, blue, maize, mint, S-M-L, 3240,

ROUNDED -SQUARE. TOES
FROM ITALY!
6.99
Baby-blunt stings and straps with
. covered miniheels, all-leather con-
struction- in yellow, white, green,
bone, black, sizes 5 to 10, {Shoes

pictured not in_every store, but '
huge selection in all stores)

sets

Skip-to the sun in spots, daisies and other print .
doogiled cottons, whipped-up in back-Zipped shifts with
broad brimmed matching hats! A catchy new total
“fastiion Took, for.misses’ sizes 8 to 16 —and, *
'you can charge it in-our Blouse Department.”

CREDIT IN 30 SECONDS
OPEN AN E. J. KORVETTE CHARGE ACCOUNT
OR USE YOUR MICHIGAN BANKARD CREDIT CARD

REDFORD ROSEVILLE SOUTHGATE -
TELEGRAPH ROAD & WEST CHICAGO GRATIOT AVE. & TWELVE MILE RD. FORT STREET & PENNSYLVANIA AVE
OPEN MONDAY THROUGH SATURDAY 9:30 A.M. 'TIL 10 P.M. OPEN SUNDAYS 12 NOON 'TiL 8 PM.




