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g Despite ‘Reforms’

Wallaces Pals Getting Liquor Rich

Wednesday, June .26, 1968¢

: . Wutéh Out . .-. School’s Out! -

MONTGOMERY, ' ..Alz,--1n  business \with tha sdministra~ "and 25 qther defendants with s no longer mecessary” for  Biit wlmima national dis-
1963, prinfer and sometime la- tons of Georgs Willace and rigging esphalt bids to secure distillers to!employ .local. tilers out of :Alabama, whowas
bor lobbylst Jack Brock sold his wife, Lurleen, who died in  «kickbacks’' tofinance the Wal-  agents, Lt ‘ <. handling the, import of these
Algbama's State liquor mono-  May. . -~ lace political organization, Wallace also .had the.Leg- strange new brands? )
poly 1813 casesof ahome-made The Fedéral BureauofPublic - The suit was {o have been - isigture impose /s 3 percent  This.questionwas firstrat

concoction called #Hi-Nelghbor  Roads, - for example, has & heard May 29 betore U,S, Dis-  tax on firms making ‘sales to . in April 1964 whena Montgom-

Wine,” His revenue was $5104,

By 1967, Brock’s tusiness
had {mproved considerably. He
handled five brands of bourbon
and his Alabama sales totated
32,534 cases for $2,082,000,

Brock’s rise-to-liquor
riches is Interesting for seve
eral reasons;

First, 1t began the first year
his longtime political crony,
George C. Wallace, was Gov-
ernor of Alabama,

Second, so-called r*reforms!
in liquor purchasing instituted
by Wallace enabled Brock and
other members of the Gover-
nor's political clique to be-
come dominant in the Alabama
lquor market,

Third, Brock’s Montgomery
Wine Co., the conduit through
which  he does business, is
striclly a paper organization.
None of the liquor goes through
its  premises; It isn't even
1isted in the Montgomery phone
ook,

All Brock does is accept or-
ders from the Alabama Alco-
hollc Beveraga Control Board
and send them to fhe Double
Springs Distillery, Bardstown,
Ky. Double Springs ships dl-
rectly to the ABC warehouses,
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ANOTHER FIRM THAT BE-
CAME PROMINENT inAlabama
liquor sales concurrent withtha
start of the Wallace political
dynasty is Montebello Liquors,
Inc,, which has its home offices
in Baltimore,

Montsbello got its first Ala-
bama business in 1963, shortly
after it retained the Montgo-
mery law firm headed by Mac-
donald Gallion, a Wallace pal
who had just finished a term as
Attorney General, and Nicholas
Ware, who had campaigned for
the Governor, .

In the fiscal year ending last
June 30, Montsbello was the
ABC's largest single supplier of
gin ($2 million of $5,5 million
purchased) and of vodka-($3,7
millfon of $10 million), These
were in so-called “off-brand
labels’’--McCall’s for gin and
vodka; Gold Crown for gin,
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MACDONALD GALLION has
popped up repeatedly as atfor-
ney for companles wishingtodo,

- tutes

signed statement from anEast-

ern engineering consultant who -

said he had -been edvised to

retaln Galllon as. his “Jocal .

agentr for $80,000.4f he ex-
‘pected to obtaln any Alabama
highway contracts, Gailion was
re-elected: Attorney General in
1966 as s running-mate with
Mrs, Wallace,

Federal an-

trict Judge’ Frank M, Johnson,
one of the few officlals in Ala-
bama--State or Federal--who
has not been cowed by the pop~
utar Wallace,

But mfnutes before the court
opaned, the litigants announced
they hed isettled the case, with
the defense agreeing to pay all
court costs, As a condition of
d

ti-Wallace| Alabamans suspect
that Wallace used the State
Government to generate funds
to.finance his Presidential can-
didacy forithe American Inde-
penderit Party,
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THE FEDERAL INTEREST
stems from the -fact there 15 &

commingiing of Federal snd -

State funds in many Alabama
programs, and because of sta-
concarning ralsing of
funds for campaigns for Fed-
eral amca;

agrees
ot to discuss what the defen-
had offered him to drop

HOWEVER, SOURCES HERE
SAID persons authorized to
speak for |Brewer had told Alex-
ander and his attorney that
he was willing to scrap thebid-
ding system at the core of the
sult, andito receive fair treat-
ment. .

he would do nothing to em-
barrass |Wallace, with. whom
be has an uneasy alliance, and

Puzzling in
many areas of Alsbama pur-
chasing--ffom asphalt forState
roads to Zodiae vodka for State
Haquor stores, Some examples:

One State agency buys its
envelopes on .a weekly basis,
never spending more than$575,
It buys them from a stationery
fitm headed by a Wallace
frien—t/nder Alsbama law,
competitive bids are not re-
quired unless more than $600
1s favolved, -

Wallace’s pride 15 a systam
of State Industrial schools es-
tablished while he was Gover-
nor, Alsbamans question why
equipment for these schools
was purchased--from a Wallace
friend--months before any
classrooms were constructed,

‘There are signs, however,
that Wallace's institutionalized
system of forcing contractors
to share thetr profits with his
friends is in danger,

s

GOV, ALBERT BREWER who
succeeded the late Mrs, Wallace
called a press conference toan-
nounce the award of several
road contracts to the Waugh
‘Asphalt Co,

In April, Howard Alexander,
owner of the Waugh firm, char-
ged former . Alsbama Finance
Director Symore Trammell--
Wallace’s campalgn manager--.

that any would have
to be made quietly. Promised
the conttacts, Alexander ag-
reed to discontinue the suit,
He got the contracts six days
later,

The Hquor purchase ques-

, copversely, were first
(Falsed more than two years
ago, and nothing has’ happened
to diminish the flow of busi-~
ness to [Wallace-allled com-
panies ang individuals,

Bafore Wallace’s election in
1983, Alabama had a purchese
system .1n which national dis-
tllers had «local agents” to
receive commissions on iheir
sales (g the Alcoholic Bey-
erages Cobtrol Board,
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THE 'TEM WAS A SHAM,
The ABC|buys at a set price
as do the |16 ofher States (and
Mantgomety County, Md.) that
operate! government liquor
monopolies, Historically, Ala-
bama pcll’icnl bosses passed
around ‘the ‘“agent” positions
as lucrative plums, and per-
sons so chosen were expected
to share their largess with the
Governor, |The take was up-
ward of $1 mililon 2 year,

Wallace {pledged to do away
with: «#corfupt agents” during
his ‘campaign, and one.of his
first orders was a directive

to the ABC saylng that wit
i e -

marks the spot

the ABC, The law-stated this “ery businessman named Luth-
must be collgcled from the er Waller Jr,, was st a party

But Brewer made plain that

. Lodge scoteh, ~
.

-
R
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company-~not _from- the con-
sumer, .. . |
However, the bignational dis-

tliters satd such a tax put them .’

in danger of violating a prici
agreement reacbed 1n1937dur-
ing the first convention of the
National Assoctation of Mono-
poly States, N
.

s

THIS UNWRITTEN AGREE- "

MENT--called the Des Molnes
Compact after the conventlon’
city--sald no monopaly State
would buy from a distiller ata
price lower than that offered
to other States, Distillers who

“at the home “of 2 ‘friend’ who
sarved an obscure bourbon,

e
WALLER LOOKED AT THE
BACK LABEL of the bottle and
found thiis notation: * Lo
Bottled for ;Montgomery Wine
H o

Kenticky, Distilling Co,
Louisville, Ky, = .
Curlous as to why the ABC
_would buy from 2local middle-
T than the distiller,
Waller, the next day triedtofind

broke the would ba
boycotted, . -

The; distillers sald the other
monogoly States would consider
Alabaing's 3 percent taxan il

legal rebate,’ Ifapplied nation-

ally, it would cost them 3 per-
cent of the nearly $1 blitlon
annusl sales to the monopoly
S!nlels, which represents 24
percert of the U,S, liguor mar-
ket | ot

Most major distillers chose
-to withdraw from Alabama--the
number  of licensed vendors
slumped from 80 to 30 within
four months, Tha ABC suddenly
found itself forced tq buy from
small distillers whodon't worry

about the monopoly market, or "
bulk

from bottlers - who

stocks from distillers andputit

out under thelr own labels,
And Alsbama tipplers found

thelr Gtate stores laden with

such obscure labels as Crab

Orchard bourbon and Shooting

.
THIS WAS BAD ENOUGH in
the estimation of drinkers, But
these non-standard brands cost
more than what they had pald for

-y Wine' Co,

He couldn't, It just wasn't in
the phone book, the Chamber of
Commerce knew nothing'of. it,
nor did any fof the local quer

res, -
So Waller sat down and wrote

tha Montgomery Advertiser a

etter in which he sald:

_itWhat 1s the difference be-
tween this middlemen's profit
and commissious paid to liquor:
agents? Who are the,..owners
sof the Montgomery Wine Co,
and what is thelr connection

with the Stats -Administration?
s the samé old political payott
in existhnce--this time
In a different and less obvicus
form? i . .
B
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ONCE THE LETTER WAS
PUBLISHED, the identity ‘of
Montgomery |Wine Co. was es-
teblisbed, |
' The owner: Brock, former
lobbyist in the State capital,
for the Americai Federation of
Labor, whera he became very
friendly with -freshmsen State
Rep, George|C, Wallace, and
until recenl.l}"; a printer for the

nationally od labels,
McCall's gin (ona of the brands
imported by Jack Brock) sold
for $4,15 a fifth--whereas Gil-
bey's had cost $3,95,
Pecullarly, McCall’sper-
case cost to the State was
$32.40, or $2.55 less than what
Gtlbey’s had cost, It didn't take
Algbamans long to realize that
they, not the distillers, were
paying George Wallace's 3per-'
it

i
*

]
]

Y
Because | of his thriving
Hguor  business, Brock wes
able to quit his printer job and
build a new home, Two or three
times weekly ‘be would drop by
the ABC, pick up lquor pur-
chase orders gnd take themtoa
bank to draw a check,

His entire “work’” was done
by mail, and Brock never saw
the whisky, which the distiller
shipped directly to the ABC,
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‘Take areally
"'clos;e,loqk |

... atthe Observer Classified Place-

ment Center, and cast your eyes on
' . the widest selection of job offerings

- in Detroit.

Everyong with'.ambition and intelli-
- gence is interested in progressing
% .+ looking for'a growth career . . .
an opponu‘riily tospecialize in a cer-
tain.field . .. a job where maximum
income is not ‘anly a possibility but
a disfinct ptob,ability. '

B B ) Whene;/er ycil are—blooking for a bet-
. o i ter position, :rély on the profession-

tO get thiS . als at the participating Personnel s

144-page guide to money

management for half

the regular retail price

We think so highly of this book with its pracfical, |
workable tips on borrowing, i)ngeﬁﬂg,.investing, that \]Le're'
offering it at all of our offices at half the newsstand pricel .- i
of a dollar. Just fifty cents at your Family Banking Ceni|r, and ! ) |
only at your Family Banking Center. It’s:a Detroit Bank o 1 L " I S N
& Ttust exclusive that we don't want anyone to miss. Gét your - Lo A

copy now at |\ any of our more than‘80 convenient offices. o : ce

Agencies in the Observer Placement

C. . Center,
[ ' ! You rfever know when the opportunity

will -come where 'your next job will
i be more than ““Just a Job.”” So-don't

miss.out} Keep your eyes-on the Ob-

- . . server Placement Center in the want )
ad section. ', .

’ i

VWA BRI S PLACEMENT (ITER |e
&TRUST .. |- - ' U -
. {119 years'of service ‘and security .- 1 o S

. . o o
1 ING NTE N FA .,
_ LIVONIA, REDFORD,and SOUTHFIELD; SNELLING & SNELLING PERSONNEL CONSULTANTS

" AND WILLIAMS SERVICES ——3 TURN TO WANT AD PAGE 7.
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N

Family Banking Ceters at.Lake Pintc Village » Ann Arbor Road-Lilley « Grand River- : ’ -
Middlebelt o Twelve Mile-Orchird Lake Road  Wayne-Warren o Anin Arbor-Meriman : ;
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