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“But these nstitutions nevestheless
“find plenty of ways to compete with
each other.
usually but not always organized
around-a place of employment, ar

“{abor union, bid for the personal loan
and car finance business. Savings and
loan companies bid for mortgages.
And ofcourse both offerinterest to
their depositdrs.

Mainly these institutions bid for
your business by offering convenient
locattons, quick personal service and
reminding you of their reputations and

~prestige. And by offeringtheir basic
services in new, more convenient

- ways- "

1

Last” year. the—Bank—of—the
Commonwealth introduced its
Person-to-Person hotline. answering
phone queries for people confused
1 aboul money. <
“It's not a selling tool.” said-a
spokesman for the bank. “It's stricthy$
a public service. We've had about
15.000 calls since it was introduced
in. March and about 50 per cent of
them are not our customers,”
The questions vary. with
scasonsy-Car financing during the car-
lluymg sgason, mortgages dunnq the

the

SPENDING MONEY

public image of the bank even though
, it may not~contribute directly to the
L bank’s revenue.

The -drive-in window, now almost

Tadit umions—which-are———t+hiversal-am ong-b‘mksfwaé,_a-hol—

competitive item when it was first
devised. It didn't change the bank’s
basic services, but it made it easier
an;i guicker to do business with=~"~—
Detroit Bank & Trust and others
have installed cash dispensing
‘machines that make it possible to
' withdraw money during non- banking
hours

Nat#na Bank of, Dmrou has intro-»
duced its Nex!eHer System. All
customers wait in a common line, and
then are distributed 10 the téllers’
windows as openings occur. This .
-prevents—the-old—problem-of-getting-
iMo the shortest line and then finding -
out that the guy ahecad of you is
cashing paychecks for cveryone in his-
department.

National Bank of Livonia keeps
three of its drive-in'windows open
until 8 p.m. on Mondays, Wednesdays
and Fridays.

“And we're.providing free checking

accounts far anyone 65 or overor

who is retired and pensioned,”. said

Bud German, vice president.

~home-buying season.

““And you can always telf'whena
teacher assigns her class a question.
about money ar banking,” the spokes-
man said..“They all call us.”

*.And so the hotline enhances the

Elegant!

PORTRAIT

T All money institutions. pride them- -
selves in their names and reputations.
But strangely. the names themselves
have little actual significance. You
needn’t be a manufacturer to bank at
the ManufacturersNational Bank.
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lemg Color

T Satléfaolzon Guarameed

or Your Money Bgck

. We have Irained LADY PHOTOGRAPHERS to . ) : o 1
capture the personality ol your child. We use B . R .
PROFESSIONAL Ektacolor Film and Materials )

~ 10 preserve your memories ol this age. Qualily ) ' .
isachieved thru atnlnv and Seemg is Believing. 4 ¥ ’ : - i .

. Foryour convenience werecommend
that you have your child’'s portrait
taken between 2:00 PM, and 5:00 -
P.M.when our. photographer.has the
most time to spend with your family.

~We suggest you dress your child in

8x10
" PORTRAIT -
~—Only

RO y ’ L 4 5N “bright colors to furtherenhance
X ‘ ' 3 : these portraits.

Plus 50¢ Handling

YOUR CHOICE FROM VARIOUS PORTRAITS.
EXTRAPRINTS AVAILABLE PRICED™
REASONABLY——
_ CHOOSE FROM FINISHED PGRTRAITS
“NOT PROOFS.
LIMIT ONE PER CHILD - TWO PER FAMILY.
" GROUPS. TAKEN AT QQC EACH ADDITIONAL

Photographer’s Hours;
CHILD — I T a7 am 1
N 11 Oams"7___P_-m~_ I B

AGE I.lMIT 5 Weeksto- 12 Years
-+ Choice of Poses
-

" GRAND' RIVER Kf 7 MILE STORE ONLY.

Tuasdcly, Jan, 9|h -
Wadnesday, Jan. 10th.




