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By JOAN WEAVER

While some view recent material
shoriages and higher prices at best as
8 worrisome trend and at worst as an
unqualified disaster

Raymond A Grosso, of Troy. views
these problems as an opportunily to
get away from waste and inferior
quality, and back to important design
goals such as material efliciency. sim-
plicity and real convenience

Grozso points out that in the past
there has been indiscnminate use of
what used to be cheap plastics, over-
use of expensive and functionless trim
and meaningless features that have
never been the precepts of good de-
sign .

“The difference now.” he says, 18
that good design is no longer a lux.
ury 1t has becomr a necessity

Grosso 1s an ndustrial  designer

B

Designer Raymond Grosso feels
benefit may come from shortages:

‘Clean’ products

for the 3M Co. and tractors for the
Qark Fquipment Co

PRODUCT DESIGN is only one as-

es corporate identity trademarks
(logos). and packaging: and interior
design. sometimes called space plan-
nihg or environmental design

Among his firms more than 30
graphic designs are the logos for Hud-
son's, Winkleman's. four different
banks (First Federal. Detroit Bank &
Trust. National Bank of Detroit. and
Bank of the Commonwealth) the Pon-
tchartrain Hotel and the Michigan
Consohdated Gas Co

While the interior designs includes
the Port of Authority of New and New
Jersey offices on floors 56 through 75
in the World Trade Center in New
York (designed by Minoru Yam:
asaki: the RCA penthouse in Rock-
leller Center. the Washington Post,
Walton Pierce in Troy and Grosse
Ponte. the Michigan Consolidated
Gas Co and many others

Ford & Farl Design Associates is
the result of a merger 12 years ago be-
tween Harley J. Earl Associates (for-
merly vice-president in charge of styl-
ing at General Motors), and Walter B
Ford Design.

Grossn grew up in New York gradu-
ated from the prestigious Pratt In-
stitute in Brooklyn, and then served
two years in the Army during the Ko-
rean War He first came to Michigan
after his discharge to do post-gradu-
ate work at Cranbrook. joining Harley
J Earl Associates on completion of
his studies

“There never was a time when 1
didn't think I w 2 to be a design-
er.” Grosso says. “there is an urge to
do it betterto do t differently

He defines industrial designing as a
happy combination of the creative
arts with enginecning. problem sol-
ving and marketing:, without being too
strongly dominated by ; one area

Product  desins from the
drawing board to a three dimensional
reproduction in wood or clay. then to
a prototype. and in some cases a lully
functioning model in the finished prod-
uct materials Designers stay with
their projects to completion, he says,
but the finished product is never the

work of one man, rather it is a team
effort.

IT'S A REAL challenge. Grosso
says, whether designing from scratch
or redesigning products that have

Metrology. a division of Bendix Corpo-
ration, were originally assemblages of
improvised cabinet parts - and looked
#t ARter re-designing. they are harmo-
nious, professional looking machines
and instruments in which form fol-
lows function.

Grosso says that regardless of what
happerss with the economy in the next
ten years. a very basic shift must
oocur in design. development. produc-
tion and marketing processes.

“Industry must focus on consumer
value of the product or service.” he
says. “the emphasis should be on
people’s needs. not (on filling) ware-
houses The preoccupation with ever
cheaper - and to often inferior - prod-
ucts as 3 way of compieting must be
replaced with a rededication to qual-
ity and true value

Grosso thinks that in the current
market squeeze the immediate and
mid-range effects will to some extent
be a product and suppher shake-down

“The marginal products. those
which don't work well or are out of
step with consumer needs and atti-
tudes. are dropping out.” he says
“ut 1t never was a bargain to buy
something at a reduced price. take 1t
home. put it in a drawer and never
use it - of to buy an inferior product
which breaks or doesn't work right in
the first place.”

New role and membership

Raymond Grosso (top) examines former
projects Ron Steele (above) works to execute a
new design while Jim Dodt (below) manager of
the model shop
mockup Opposite are some of- the designs
worked on by the group. including videophones
acredit-card checker and others

translates the designs to a

Photographed by Kathy Willens

How area chambers adapt to retail changes

By ALICE COLLINS

There's no war going on between
the downtown business estabhshment
and its satellite offsprings. the shop:
ping centers

They've discovered what the nows
paper Industry found after a few
years of living with radio, and radio
found when television became a house-
hold word—there's room for every-

body.

“But they sure as heck have stimu.
lated us and kept us on our toes.”
sald Knowles B Smith, executive di-
rector of the Birmingham -Bloomficld
Chamber of Commerce

Executive directors of five cham-
bers of commerce were asked this
week about the futures of their organi-
ations, the busincsses, industries and
services

they represent

All agreed. membership is increas-
ing as the business profiles of their
comumunities change and grow.
{eel they're becoming more effective
to the community as a whole, and
that shopping centers are becoming
part of one big happy family.

g the downtown business dis-
trict supplied with enough parking
spaces to match the parking conven-
lences of shopping centers has been &

and continuing goal of the

Bloomfield chamber, the
longest continuing chamber in the

area.
‘“We've worked hand-in-hand with
City Commission in

“A bailpark figure on parking
spaces in the three {acilities. plus on
Hreet and municipal lots. is some-
where around 4.500." Smith continued
“There will continue to be an in-
creased demand and we hope to meet
that for a growing business commu-
nity

“THE NEIGHBORHOOD shopping
centers in the Farmington area have
their own associations,” said Edward

their own particular center.
they're also associated with our group
to work for things important to the en-

tire area’
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“We're encouraging shopping centers to
belong to the chamber. They have their own
merchants associations, but we feel the
chamber can be an umbrella for everyone,”
said Phyllis Crump, executive director of the
Chamber of Commerce.

TODAY'S CHAMBERS tackle prob-
lems that are as much a concern to

Price. first wice president: Fred
Witte, second vice president. and Mar-

vin Reinhardt. treasurer
THE GREATER ROCHESTER
of Commerce was started in

“Retail businesses and services
each make up about 40 per cent of our
The rest is light in-

tuating one Our population growth
has been o 1 nobody has
been able to keep up with it much less
a chamber of commerce

The Southfield chamber budget in
1974 was §32000 This year's hasnl
been set yet

One of s current projects 1s to
work with the city to have the city
sign ordinance changed “Local busi-
nesses arenl pleased with some of
the restrictions they think are unneces-
sary,” said Hollywood

Suanley C. Lettas of Allstate Insur-
ance Co is the new president of the
Southfield chamber Other officers
are Philip J Meagher Jr. first vice
president; Joseph M Salvia. second

regulations on during that time it has grown from 78 ion.”” The 1974 budget was  vice wvsdﬂl_;lmE Kawn, secre-
health and sadety. tazation, tradfic sit- to 20. “Light industry is the primary  $15.000, snd expected to be about the tary; and Lucille Harthun, treasurer
uations and local re-  makeup of Troy and our membership same this year. mmnmm-amnmumm
iate to businesses represents the professions, the com-  “We plan 1o keep wp with expan- ber of Commerce is the oldest contin-
And all of the chambers, expecially mercial and the industrial estad- sion said Mrs. Crump Growth in mnhl_h!am.lmmdmlm
those in the center of South Oakisnd  lishment. We have & very good cross Avon Township is expected to bring 2 the BY Smith
County's population boom, are push-  section.” she said. The 1975 budget is the combined Rochester and township hes hesded & for 11 years
ing to keep up with changing growth  $30.088. populations from 32080 Lo 51.000 by “Our goal is to have a minimum of
and business patterns in their commu- “We hope 10 become more active in  the end of the 7. and to 72.000 by members and we currently have a
nities. with our rep L drtve under way.” said Smith. There
Memberships of all are growing and tives in Lansing and with local offi- The Southfield Chamber of Com- mmmmﬂmﬁtnw

10 include services like clals 100" Ms. Tumer continued. merce hes an equal representation mmamuwm\lm

medical, dental. educational and “There's a local situstion right now from business and corporations in its ‘s budget is $33,000
others not normally a pert of oldtime that we're trying to get 259 Last u\:ny-!rvu_enn 0

of . done about. Businesses are being year's total was M. ol pzrculn:-l:mRGMzmnp
“A lot of our promotions are gesred  charged for police rums every time a  Executive director Jack lywood " nith.
arond retail because we have a borglar alarm is accidentally acti-  said every major corporstion in James D. Schmidt, coowner of Haw-
strong retall group,” sald Farm- vaed We dont feel this is (air” feld “Probsbly only 10 per thome Electrical Co. is of
ingon's Ed Lane. "Bt we have a  Raymond ERiott of Ray ERiott and  omt of the chamber.
very good mix of Agency was this  services in the city are members.” he Other officers are George R. Hodgson
trial and retail, plus & lot of services month elected president of the Troy vice president; Wiliam R. Yaw Je.
that dont fall into those categories.”  Chember, succeeding Marion David- “Porhags the percertage would be vice president and tressurer; and
The Farmington chamber, in- son bigher f we were an established com-  Francis M. Fisher, assistant treas-
corporsted in 1963, has just under 300 Other new officers are William H. rxmity rather than & growing. floc-  urer.



