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- Car sales rising

at largest producer

By ALICE COLLINS

Asserbly lines are rolling along in
full gear and will put out between 10
and 11 million vehicles in 1975

The United Auto Workers who man
the lines aren't being laid off, because
business is booming.

Prices are up but can still be fit
into most {amily budgets In fact.
most people pay cash for the product.

A company vice president says the
plant Is the largest outomobile and
truck manufacturer, the largest tire
manufacturer and ‘the largest space
vehicle manufacturer in the worl

The company is AMT. it's focated In
Troy. and the vice president making

“ the claims Is Bill Brown. who's in

charge of marketing and sales
The firm's success is undoubtedly
because it got into the small car ficld
_ahead of just about cveryone else
AMT PBODUCES plastic model
cars and trucks of all varietics, and a
series of Star Trek space kits that
caught on big because of the Star
Trek cult that developed in the wake
of the popular television series
AMT was bom, -Aluminum Model
Toys. in Detroit in 1948 and was close-
ty allicd to the automotive industry
from the beginning. Brown said. "It
was founded to bulld the small rep-
ficas that smto manufacturers could
use in their dealership promotions ™
It moved to Troy 14 years ago
where the cntire operation Is housed
in 185,000 square-foot plant facilities
at 125 East Maple Road. A small
part of the plant s office and work
space for the designers. artists and
company executives and their stalls
Except for the space vehicles. the
hobby kits— about 130 current ones—
tire replicas of the real things scaled
down either a 25th or a 43rd

Originally all of the cars were
atuminum, but in the carly 50s the de-
velopment of plastic molding injection
machines permitted finer detail in
plastic than in aluminum.

“We were one of the first to get into
making the plastic models.” said
Brown

The corporate name was officially

ed 10 AMT “because logos are
so significant in the trade,” he contin-
ued.

“The company's growth has been
steady through the years..never a
sharp incline or decline...and we're in
an excellent market position now. The
demand for cars. trucks and space ve-
hicles represents the biggest percent-
age of the hobby kit market.” Brown
said

THE KITS selt for about §3 apicce
Before 1970 they were manufactured
1o retail at about $2. Alter that they
went to $2.25. to §2.70 in 1973 and to
the current §3 just this year

“Research is the key to success in
the model kit industry.” Brown ex-
platned. *Modelers. like the public at
_large. are whimsical Their interests
change andewe try to stay ahead **

Big. over-the-road vehicles are con-
tinuing to -increase in demand and
vintage cars. particularly from the
s and 50s, are hot

For the past two years the “strect
freaks” have been popular with high
school and college youths. ““They're
the funny cars, the stockers and drag-
sters that are modified for street use
We keep up with all of these.” Brown
said

AMT adds and drops between 50
and 60 kits a year. and brings out 10
to 15 new Detroit models annually

The man assigned to keep on top of
cverything is Rick Waldorf, market-
ing and research manager He uses

Hope to boost sales

questionnaires. speaks to junior high
school groups, goes over all incoming
correspandence from modelers with a
fine tooth comb and makes recommen-
dations to the product planning com-
miltee

“WE'RE IN A constant race with
the competition,” Waldorl said.
“When the autométive industry is get-
ting ready to release its new cars, the
race is on !

*‘None of us wants to come out with
the same replica.” he continued.

The trick is 1o make an educated
gutss on a car that's going to catch
on big. get the kit into production

\  United Auto Workers on the assembly lire.

Trucks, cars and space vehicles all part of the family

fast, and then let the competstors
know you're already ahead of them so

they won do it
“We have to get advance informa-
tion from the pai

new car models for August and Sep-
tember to coincide with the automo-
tile manufacturers “The rest of our
new kits we introduce when we feel

on their planned changes. and they co-
operate pretty well.” Waldorf said
“Of course. it's to their advantage too
because it is a promotion for their
new cars

Right now we're getting ready to re-
lease kits on the complete body
changes of the Chevrolet Nova. a new
Monza and the Capri imported by Lin-
coln-Mercury from Germany.” he
added

AMT times the introduction of its

i's most opp For nstance.
trucks scll best 1n fall and winter ™

AMT MARKETS all over the world
Its promotion s done through hobby
and toy shows throughout the US
and Canada. through magaznnes for
boys and young men. other consumer
publications and trade journals

Between 325 and 400 cmployes.
primarily women. work in the plant
and belong to the United, Auto Work-
ers

[

The five assembly lines go 16 hours
a day. and % plastic injection mold-
wng machines operate 24 hours a day.
six "days a week

All of the design. promotion, produc-
ton and marketing arc done at the
Troy plant

There are relationships between
AMT and the Detroit automobile, in-
dustry all along the way A number
of our people. designers and artists,
have come {rom the automotive field.
directly o indirectly.” Waldorf smd

AMT has a Baltimore, Md  subsidi-
ary. General Crafts. that produces
adwt craft kits

Bull Brown heads marketing and sales for AMT.
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‘Home builders latch onto rebate hamﬂwag@n

By ALICE COLLINS

Following the lead of the automobile industry, home builders are casting
ot the rebate bait. They hope It will tum the interested shoppers into sign-
ontheline buyers. .

It got started late last week when Bloomfield Hills builder Otto Bing
kocked off the 1975 Idea Award Homes promotion by announcing a $1,000 re-
bate through February on his homes in Keatington Hils, south of Pine
Knob.

Since Bing’s announcement, Thompson Brown, land developing and mar-
keting company headquartered in Farmington, has followed suit with a $500
reduction through March on all of its models in the award homes group.

The announcement came only & week alter Bob Carey, president of

Brown, eaid in a telephone l.;\urvig-mlh‘d “never beard of 8 .

‘Thompson
rebate in the building Industry...nor do | expect anything along those Lines.”
Thompsan Bm-n’émdds in the program Include houses in the Coach

Other area builders are considering
joining in the rebate game, says an industry
spokesman.

Urban Systems has agreed to include as a standard feature of its Poto-
mac Towne condominiums in West Bloomficld, a $3,000 finished room in the
Tower level of their awards home. The offer will continue through March,
according to the builders association.

Unless ordered as an extra feature, the room would ordinarily appear as
an unfinished basement.

d a $1.000 refund at the

ook Co. has
time of closing on all of its upper ranch condominium models at Meadow-
brook Hills in Rochester.
Several other builders are expected to join the rebaters, according to a

in . and Commons in Farmi
lin Northville and a house in Northville Commons.

Two other [builders annoxnced special rebate-type offers through the
lders Associstion of Southeastern Michigan, which sponsors the Idea
Award home promotion a3 & forerunner to the annual Builders Home, Fumi-
hnlndﬂurrhvopﬂ’ March 1S at Cobo Hall.
’
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tuilding D
. This year's award program includes 10 condominiums and H homes. scv-
eral located in field Hills, West d and Farm-
ington. and ranging in price from $23.000 to $105.000.
The automotive tndustry led by Clrysler Carp. gt into the rebate pro- N
mmmm.mmnwb«nmhmmdm'wnh
since the promotion began. .




