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Robart Viasic

. As chairman,

the pickie

Viasic says that competition improves sales, rather than hinders
. them. (Photo by Craig Newman)

By JACKIE KLEIN

The Southfield-based International
Trading Group IAd (TG} is bearish
and bulhth al the same time.

"It sounds paradoxical, buf our
clients actually benefit from economic
instability and chaos.” aaid David C.
Beare. ITG chairman of the board
headquartered in the National Bank of
Southfield building on Telegraph and
Twelve Mile.

“Inflation. recession, devaluation
and shortages don't threaten investors
in commodity optioms. The crazier
and wilder the market, the better we
like it. We'd shout ‘hallelujah’ if the
market crashed or hil a new high.”

TTG is the only firm based in Mich-
igan that specializes in London com-
madity options, Beare maintained.
Clients realize profits in both up and
down markets with limited risk, he
claimed. In fact, as volatility increas-
©3. 30 docs the potential for investors
to mnake money. he said.

“When a person buys 8 commodity
option. he's buying the privilege of
buying and selling a universial com-
modity like sugar, coffee, cocoa, cop-
per. silver, gold or rubber at today's
prices anytime over the period of a
year.”" <aid Beare.

“IF THE MARKET gocs up or
down, the client is still In a position to
make money. As long as he isnt dea)-
Ing directly in commodity futures, he
won't have to put up andther dime of
collateral. Unlike speculators in com-
modity futures, his total risk is
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explained. “More commodities are de-
tivered and traded there than in any
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Sherry Nelson
is appointed
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The quality control tab, resesrch and deve:-
opment, is an important aspect of the pickle

Vaubel presides. it doesn! mean a
lot.

Thursdey, Jmunry & 1976

cause we're going Lo be in our com-
petitor’s - .

But, competitors needn worry, for
everytime the local firm I.\mond
in .

business.

iness has increased.

1 can show that in each case when
we've entered a market, we didnt
take business away [rom o com-
petitors, we increzsed (otal coo-
i

consumplion

While Ms. Vaubel and her staff are
checking the populartty of compaly
products, those in other offices at the
local beadquarters are looking &t
labels: colors. advertising and markat-
ing techniques Some worry about the
three million bushels of cucumbers
the company buys anmally from the
Midwest. many parts of the United
Sates and Mexico, although Viask
s2ys those from Mexico are “horren-

Here Dr. M.P. Palnitkar runs a
chemica! test. (Staff photo by Craig Newman) .2

American Motors offers
protection plan package

Starting in Janwary American
Corporation wil

Motors anew

service’ protection plan nationwide.

The plan, & followap to the buyer
introduced five

protection plan years
g0, has been fleld-tested In the Min-
neapolis-St. Paul metro ares since

comes the closest to eliminating the
frustrations and concerns that car
owners feel about automobile serv-
ice.” McNealy said. "Owr studes

show that up (o twice the mumber of
ownery return to their desler
for service work the warranty

their service work. until the plan they
had no vehicle for advertising It

“Unlike the buyer

overseer—the
mechanism that will resolve mvy dif-
ferences that may occwr.”

are taught




