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Hothers.:

Choosing a counselor
can be complicated

How can s person find good professional
osumseling® The snswer is mofe com-
plicsted than most realize,

Overwhelmed by personsl problem.
Itightened by (ading marriages. 8 common
mwme In 1o think abot getiing help

frem a professional counselor But where
should you go for help?

Some help-sceker treat the problem like
any other consumer question They open
the Yeliow Pages. There. they are con-
fronted with a lst of petvate and public
mhn All have about the same proles-

stonal credentials: &l . have
been approved by governmental hc«\mu
bodies. So n & kirid of couneling roulette.
they choose the first name on the alphabe-
tical list that 1s near their own address

That would be fine if you could assume
#ny counselor with sufficent prolestional
eredentials is the right counselor lor you

Unfortunately. this is ft always true
Unlike dentiatry. physical medicine and au
fomotive repair. the succew of profes-
sional counseling depends on a lot more
than the ence of the counwlor.

Scientifie nudm concerned with pabent
satisfaction rates have shown that it is far
from a sure bet. A good critical review of
those studies is presenied in “Trick or
Treatment” by Dr. Richard Stuart. a Uni

wersity of Mich socilogl.
WE POINTS ouf that even B o past-
u« studies indicale 10 1o 30 per cemt of

most counseling clients are not luuy satis-
fied with (he resulls

While more conservative experiments
have estimated that 30 to 50 per cent of
the counseling done by trained profes
sionals produces no measurable eflect on
Lheir clients

Such information can be very ds.
concerting to an already troubled individ-
ual who is thinking about spending large
fees for professional help that may not be
woethwhile. Bul. it.may heip to know that
there are some things a person can do 1o

maximize the chances (hat he will have a

worthwhile counteling experience
The greatest single [actor determening
the effectivencss of counseling is the moti-
vation of the client to improve his hfe
Mostly. this depends on how unhappy he
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v with his curren{ existence. The.coun-
seling client who ts utterly miserable and
rudvmlrylnythmunmbtunhliny
1o find satisfactory relief from atmast any
legitimate counselor.

INTENSIVE SELF-EXAMINATION snd

perwnal growth are often frig! nd
even painful. and clients are rarely willing
to go through this If their present hife is
not all that miserabie

Nearly as important .as ths client mot-
vation [actor. 13 the personal compatibility
of the client and the counselor ‘It i amaz-
ing how often this 1 when you
consider that the counselor<lient nhhm—

ship is an Integral part of the profeional |

counseior's technique

Almost every counseling approach pays
attention 10 how the client and counselor
are tresting each other.

Unlike sutomobile maintenance. lhhlr
nets of repairing the emotonal tves of

Paman baings uses Lhe personal feelings
and charater of the professional helper 83
a primary tool

Considering the vast range of personal
tastes and individual attitudes of prospec-
tive clients. it isn'l surprising that the <uc-
cess of & counseling cxperience depends a
grest deal on such perwonal factors

Some clients. for example. need & coun-
selor who takes & strong. directive ap-
proach wilh them Others are turned off
immediately by such an approach and

» counselor who treats them as equal
participants in the counsbng process.

ny clients are drawn 1o Lechrques
which verge on mysticnm, while cthers
are repulsed by these and tum to coun-
selors with very practical
techniques. Some like the their counselore
10 be warm and supportive. ome fike thm
cold and distant

THE ARRAY of different tastes in coun-
selors ts no Jess than the range of human
tastes in food or esthetic expenences.

The important thing is Lo be aware of
vour preferences and let them be a cansid-
eration when you are selecng & coun
selor 11 you don't. you are probably reduc
ing the chances that you will be part of a
succestful counseling - experience

One of 1he best of the informal counselor
mudes is asking friends who have had
counseling experiences Family phyncians
and clergymen are often somewhat know}
edgeabe about local comselors Loo.

But no matter whom vou tak 0. be sure
they know your personal tastes. Be pqually
sure that your source has had enough expe-
tience with the counselors thev recom
mend to know about their peronality and
approach

Ultimately. it's up 1o the prospective
chent to look around. When you ul (ol an
counselor. be

'I‘ell Tum
what you prefer and see he reacts
A good professional coumelor i inter-
ested In maximizing the chantes of suc.
ceattoo He knows that he cannot be equal-
ly effective with all clients and that many
of his failures might have been another
coumelor’s successes
Sometimes. 8 personal incompatibiity
may only become clear after a few coun-
seling interviews Even then t 5 not loo
late to discuss this with your counselor
to consider finding annther if the rela-

time and money. counseling should be care-

fully chosen. And If it is. you are not Likely
10 get a lemon

o-nlml-lh Trenz' may be sent lo
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“Thank You, Stark Hickey, I'l be
delighted to attend your “LADIES
DAY" 50th anniversary event, this
Friday and receive my special Free
Gitt*. Stark Hickey does
understand the woman and her

SPECIAL FEATURE

«LADIES DAY”

AT STARK HICKEY WEST
_FRIDAY, FEB. 13, 1976 9:00-9:00

FEATURING: “All You Should Know
About Your New Car Purchase.”
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APAIROF

Be our speciel guest tomorrow, Friday You'lf receive the
speciel service you expect PLUS...

STAIII(.-IggEY WEST
24760 W. 7 MILE AT GRAND RIVER
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The ideal combination at ALL times:
Wa'rm Rustic Pine and Your Family Room

Mid-Wihter Sale Priced at Wiggs!

We mode a very speciol purchase of an outstanding group of fab-
rics . . . nylons and Herculons . . . ofl colors . . . in prints, plaids
and tweeds! Whether you choose o Sofa, Love Soo' Rocker, Recli-
ner or Lounge Chair you will enjoy excellent savings! The hand-
somely sculptured frames and boses of these clossic early Americon
pieces are of solid pine and selected hardwoods. Finish is o rich
. brown with hand-rubbed golden h'ghluqhn The Tables ore smartly
coordinated (more styles than we've sketched) . . . and oll Mid-
« Winter Sale priced, too! Prices are based upon your fabric choice.

Sofa, Sale from $439@ Love Seat, Sale from $329 @ Rocker, Sale from $209
Recliner-Chair, Sale from $269 @ Lounge Chair, Sale from $209

A Lownge Charrs
or Nwtel Rocker

Jfor Space-Saving Drama .

Four superb Woodmark Originals . . . Choirs and Rockers you can vse ‘most
onywhers in your home . . . ot exceptionally low Mid-Winter Sale Prices! (Thess
low prices are possible because we ore offering eoch style in one beavtiful fabric

- ontique “Strie” velvet, in your choice of four glowing colors: horvest gold,
avocado, outumn rust and water blue.) Just the right Chair, ot the right price, in
the nght color . . . odds up to a better home foshion volue thon ever before!
Many ready now for -mm.d.on delivery to your kom

o Style A: Lounge Chairs . .2 for $399 ... $209 each
o Style A: Swivel Rockers ....2 for $419 . . . $219 each
o Style B: Queen Anne Chairs 2 for $429 . . . $229 each
e Style C: Swivel Rockers ... .2 for $429 . . . $229 each
® Style D: Swivel Rockers ... .2 for $459 . . . $239 each
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