A class of young economists? It’s entirely possible as laissézfaire
becomes a common classroom term.

Business acumen
for the youngsters
is goal of program

By MICHAEL MATUSZEWSKI

Your son or daughter may grow up
to be another John Kenneth Gal-
braith, John Maynard Keynes, Miiton
Friedman or Adam Smith.

The goal of all of these men—to
make sense of their society’s econo-
my—is the focus of “mini-society,” an
educational concept which is coming
to Michigan but has been in operation
in California since 1973.

The program will be implemented
this year in 16 southeastern Michigan
school districts. including Bloomfield
Hills. Farmington and Wayne-West-
land.

Marilyn Kourilsky. originator of the
learning approach, said the children
“'create a society” in their classroom
which—at least for 45 minuted each
day—"is more real for them than the
U.S. society.”

Ms. Kuoriisky. a professor of eco-
nomic education at the University of
California at Los Angeles, with the
help of the Business and Education Al-
liance and Detroit Edison. is training
35 teachers to get the program going
in_their classrooms.

She added that in the future the
best mini-society teachers will be
given additional training to help train
other Michigan teachers.

The mini-society “helps children
make better decisions by having them
bear lhe consequences of those deci-
sions,” she said. The children create
autonomous ‘‘states™ which are “per-
fect examples of the self-regulating
world of commerce.” she said.

‘These states bear strange names ~—
the Land of Knowledge, Economyville
and Poohville. The citizens, all under
the age of 12, play strange games —
“Did Raggedy Ann Make a Profit or a
Loss?” and “‘Scarcity.” They also set
up fully-functioning governments, com-
plete with currency. treasury and
civil service, and business estab-
lishments which are run solely on the
profit motive.

The children are learning the ins
and outs of laissez-faire economics
along with “readin’, ritin’, and 'rith-
metic”

Ms. Kourilsky said she had gotten
one inquiry from a parent who did not
know her child was taking part in the
mini-society program. The eight-year-
old had come home upset. bul
wouldn't say why. Later in the eve-
ning, the parents were at last able to
pry out the reason for his sulking: “I
went bankrupt today. and it wasn't
the first time.”

THE INI-SOCIETY is an unusual
concept. Try imagining the unquestion-
ed rules of modern economic theory
being taught at the fourth-grade level.
Try to imagine explaining the prin-
ciples of money and banking and the
law of supply and demand to 10-, 11-
and 12-year-olds.

In the mini-society, the children set
up fully-functioning societies.  which
operate in accord with the classic eco-
nomic theories, without actually know-
ing what the theories are.

Ms. Kourilsky said there is an acute
need for an earlier introduction into
economics. By the time most people
aze dropped into introductory courses
in high school, she said. “it's too late
to reach them.” But she added that

the program is also designed to help .

teach the basics in analyzing costs
and the accompanying advantages
and limitations. It will also help the
children to particpate in community
decisions later in life and will teach
them that in real life, trade-offs have

to_be made.

IN IMPLEMENTING THE mini-so-
ciety. the foundations of the soclely
must first be laid. It includes in-
troducing currency and setting up
business and  governmental in-
stitutions essential for the operation
of that economy. Later. soctal conflict
involving scarcity of goods is in-
troduced. According to Ms. Kourilsky.
this is done by limiting the goods
which children typically want. “Re-
solving scarcity—that's economics in
action,” she said.

She said the mini-society- will prog-
ress from the first-come-first-served
stage to the modern currency-based
economy. It is all done without partici-
pation of the teacher.

Teachers are advised to explain eco-
nomic principles only after the chil-
dren have experienced a partjcular
phenomenon.

In some instances the mini-societies
become fairly complex, Ms. Kourlisky
said. She told of one girl who tried to
compete successfully with an estab-
lished “bank’* by undercutting its in-
terest rates:

“This girl was paying six per cent
interest on deposits and was charging
only five per cent interest on loans. It
wasn't long before the others caught
on that they could take out loans and
make deposits with the same money
and make a one per cent profit. It
took this banker three weeks to go
bankrupt, but she never made another
pricing mistake again.”

At one school, she said, the children
had just discovered that they could re-
duce demand by raising the price or
meet the demand by increasing sup-
plies. They wanted to write Congress
to say they had found a way of sol-
ving the energy crisis.

In another mini-society, the children
ran up against the problem of sex dis-
crimination. The squabble raged over
the “equal pay for equal work™ issue.
“You heard every argument from
every point of view. There was every-
thing you'd expect to hear in Con-
gress,” Ms. Kourilsky said.

“By the time you take out the no-
menclature, these kids in the fourth,
fifth and sixth grades are functioning
like sophomores in high school. at
least in economics,” she said.

But the goals are more extensive
than the teaching of ‘‘easy-made-
hard, common sense" economics. she
said. “we also want to help them
enjoy school more, to enjoy learning
more and to help give them a clear
and aceurate picture of the society in
which they are living.”

She added they are trying to identi-
fy creative, entrepreneurial talent as
early as possible.

“Ninety-five per cent of the hildren
we talked to aspired to jobs where
they're working for someone else,"
Ms. Kourilsky said. “Yet 25 per cent
of children in kindergarten have entre-
preneurial talent. What happens to
them?" she asked.
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STUDY BETTER, READ BETTER -
Study/ Reading Lamps by ILIGHTOLIER

.. you'll see us in q better light

BIRMINGHAM. 6580 TELEGRAPH ATMAPLE...BLOOMFIELD PLAZA
ROCHESTER...435 MAIN STREET AT UNIVERSITY

LUMILON Ii

« Meets specifications of
{lluminating
Engineering Society.

« High levet illumination,
fully diffused.

» Noglare fromany
angle. Nodistracting
shadows.

» Washable, non-
breakable
polypropylene shade.

* Height: 22",

Diameter: 14",
Desk:

White, black,
brown & beige,
orange, yellow

BACK-TO-SCHOOL
SALE-PRICED
REG. $33.00

32750

d)( ZR.°

e e e e w2 S

Toserve you better. .

September 6 and 7, 1977
Refreshments—Prizes
Detroit Edison’s Birmingham Office is being relocated to 175 W.

Merrill—ijust 1%2 blocks west of its-present site—adjoining the
Consumers Power office for your convenience.

Stopin for your first visit to the NEW Birmingham Office,

Tuesday or Wednesday,
September 6 or 7, and enjoy a
special Open House with free 1
refreshments and a prize drawing. [
Each day, there will be a grand
opening drawing for a special |
prize. Fill out the coupon and drop |
itinto the grand opening prize |
container in the new office. |
Winners will be notified prompﬂy. |
|

So, come in and meet Harry

Detroit Edison is on the move...

(But only 12 blocks away)
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Blrmlngham Customer Office-175 W.Merrill

Toanew Utlllty

Center

[(adjoining Consumers Power Company)

GRAND OPENING

A Full-Service Office

Office Hours/8:00 a.m. to 5:00 p.m.
Monday through Friday, except holidays

television system

] it
| D(:Ehalson Birmingham Customer Office

OPEN HOUSE—September 6 & 7, 1977
Grand Opening Prize {one each day)
Turn this coupon in either day

At all Detroit Edison offices, you can get fast
answers through a computerized closed-circuit

Other features of a full-service office:

o Instant information on electric bills

* Turn-on or turn-off arrangements
for electric service

« Smail appliance repair service

« Payment of electric bills

* Standard light bulb exchange at no
charge

. for repair of electric

* Energy Efficiency and Energy
C tion i i

« Schedule company sponsored
programs for your group

® Pick up helpful Detroit Edison

|
|
]
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|
| ranges. dryers, and water heaters
|
|
|
1
|

Locke and his staff. They're I

anxious to serve you. publications

Experienced Clothing & Haberdashery Salesman

for Prestigious Men’s Shop. The new Birmingham Customer Office is one of eight Detroit Edison Customer Service facilities located for your

convenience in Oakland County. Here's where they are:

Exce”em opportumty fDl’ man - With proper Birmingham Customer Office ) Farmington Customer Office Pontiac Customer Office Roya! Oak Customer Office
credentials. 175 W. Merrill 23360 Farmington Road 58 W. Huron 303 Williams
Bingham Farms Customer Office  Millord Customer Office Rochester Customer Ofiice Southfield Customer Office
X Reply to: Observer & Eccentric Box #121D 30400 Telegraph Road 120 E. Liberty 234 Main 25040 Southfield
: J 1225 Bowers, Birmingham, Mich. 48012 : . T .




