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: Designers give their philosophies

NEYemrs osenrs

Several local designers answered
i-our request to give their ideas
u and  philosophy about their pro-
i+ fession. Their allegiance is partially
1410 the firm for which they work. other-
i wise they wouldn't be a part of the or-
.,gammuon The overall approach b:n
it

1" the client likes, appreciates and feels
i+ comfortable living in.

It has been said that a designer
should be chosen with the same care
;. that one would take in choosmg any

life of the project there should be a

client and decorator—both have to
live with the results.

DIANE DRAPER of Stewart-Glenn

wrote:

“Life today for most people is filled
with last-minute deadlines and never-
ending pressures. One of the ways to
achieve more peace and tranquility is
within the home.

Perhaps this explains the popularity
of the 18th-century designs. The sim-
plicity of its elegant lines can have a
calming effect. It has been our expe-
rience that both young and old appre-
ciate escaping the stark-look present

tained its populanly" At least part of
the answer lies in the use of warm,
rich woods as opposed to the sterile
plastic so often seen in the fumiture
of today.

Secondly, these designs reflect a tra-
dition which is more than 200 years
old. And they're ours—as Ameri-
cans—our own country’s heritage,

Make your home an island of tran-
quility in the midst of everyday tur-
moil. The softness and elegance of
1Bth-century fumiture combined with
the beauty and practicality of today’s
Iabns allows you to accomplish this.

and accessories readily available
make it easier to achleve this objec-
tive.

I you like 18th-century look, but
want the plushness and comfort of
more traditional fumiture, an eclectic
room may be the answer.

Queen Anne furniture design blends
easily with other styles of upolstered
and wood pieces to give a comfortable
look that’s all your own.”

GERRI ADLER and Joanna Doyle,
interior designers with Brasch Im-
Dorts, Inc. have aslightly different ap-
proach:

in much of today’s modemn design.

“We ialize in and

close, agreeable relationship between

carpels,

American contemporary home furnish-
ings. We rely on a mix of these two
worlds, combining chrome and glass
with Scandinavian wood, wool and
leather . . . We start our design work
with the attitude that people intend to
live in the rooms and homes we de-
sign, so first, we look at our client
and his needs. After this, we consider
the space to be designed

Our strength in designing rests in
contrasts like that of a full, pillowey
sectional sofa flanked by sleek, wood
framed leather chairs from Norway.
Along with this we like to use rya
rugs and accent tables of various tile
and wood selections or chrome and

glass.

Wall systems, a Scandinavian spe-
cialty, incorporate a variety of design
uses. First, they often provide a
major focal point in a room that
might be drab otherwise. The wall sys-
tems provide enough space to make
up for the storage that is always
needed, and they are often used as
music centers to hold stereo equip-
ment and records.”

BARBARA J. MILES, ASID, direc-
tor of interior design, Wiggs, presents
still a third viewpoint on the role of
the interior designer

“Interior decoration is the art of cre-
ating harmony and beauty through

- fabrics, furniture, paint, wallpaper
and floor coverings. It took Picasso 20
years before he could turn out a paint-
ing in 20 minutes just as a profes-
sional designer makes it look easy—
but it has taken years of experience
and training to achieve that effortless
approach.

Quality comes from the Latin word
“qualitas,”” meaning what it is worth.
A well-constructed piece of furniture
bought in a reputable store actually
costs less in the long run because it
will last and give better satisfaction
and the owner can pro-rate that satis-
faction and pride of ownership over
many years.

A few good rules to remember are:

eBuy the best you can afford.

*Buy all upholstery at one time so
you can mix and match patterns and

textures more efficiently and success-
fally.
*Buy multi-purpose items that can
used in more than one room such
as an armoire (a large wooden cup-
board or wardrobe originally used to
store arms or armor) can be used in
the bedroom for clothes. in the den
for TV, in the library for books, or in
the living room for an enclosed bar. [
have even used them in doctors’ of-
fices to store medicines.
Never i the impor-

Tastes differ, but motivations are the same

Why has the 18th-century look re-*

plishing the effect of character
saying. “‘Color can create atmosphere
and individuality, unity, balance and
proportion.”

She said color sense is lmpon:ant in
producing the right mood and person-
ality and that color can be used to
play up good points and cover bad
ones.

Color triggers the emotions—it can
either calm or stimulate, she said.

fasingle item is most important in
i Ms. Miles believed it

tance of lighting. for it is the most un-
derated influence on the look of the
room.

Greenery such as trees and plants
adds a breath of living nature and and
makes a room come ali . . Rooms
like flower gardens shouldn't be emo-
tionally demanding, they should be
comforting.

Comfort and color, guiding not do-
minating, exposing—but not pressur-

Aing. is my style. If I'm designing a

room, I want it to be my client’s
taste, not mine.

A good desiguer is like a good danc-
er, one step follows the next with no
mistakes, no fumbles, the designer
simple moves into another step as if
he (or she) had planned it all along.
That's what creating is all about.”

Ms. Miles went on to describe color
as the most effective means of accom-

would be upolstery.

“No matter what else is in the
room, fine lamps, fine wood, fine car-
pet, the minute the furniture fabric
shows signs of soil and wear. the
whole room looks shoddy and tacky.
Fabric should look alive, vibrant and
fresh,

“When it begins to show obvious
wear, replace it like an old coat that
has been worn for many years.”

She offered some hints for small

ms:

*“A room that is cluttered or over
furnished decreases in size. Use as
few pieces of furniture as possible to
open it up. Aveid a too-busy or star-
tling look in a small room.

“Try a one-color scheme or fabric
cover the walls and slipcover the fur-
niture in the same fabric. A sheet is
the best fabric buy—you get color and
pattern and seamless 90-inch width.”
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LOWEST PRICES
ANYWHERE!

KITCHEN L'ABIE 1£3
BATHROOM VANITIE.

kurtis

KITCHEN and BATH CENTERS
DIVISION OF KUKTIS MFG.

Our Reg. Disc.
Low Pric

i DIFFEBEIIIT
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FREE
KITCHEN
PLANNING
SERVICE

Bring in your
measurements
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Yougetall these components
2-B36
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ALL CABINETS IN STOCK
ALL SIZES

NOW! save AN EXTRA10%
WITH THIS AD ON ALL STOCK ITEMS
TUBS, SINKS, VANITIES, FAUCETS, PLUMB-
ING SUPPLIES, TOILETS, LIGHTING FIXTURES,
FORMICA TOPS, MARBLE TOPS, HOODS,

i

SINK BASE CABINE
KITCHEN KOMPACT PLAZA
Uni .$104.95 less 10% $94 w
$114.95 less 10% $103
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easy to install

Completely weatherproof and fire safe!
‘Mix and match styles and colors for
sensational decorator patterns.

ANTIQUE INCA STANDARD ASLOW AS

AZBRICK $4
HERAT . Carton$-657. 1t

DEEP DIMENSION Panels in Tara Brick
create the look and feel of real brick.
Minutely detailed rough texture and di-
mensional beauty of staggered face
brick on a durable hardboard base pro-
duce a wall pannel of unusual charac-
ter. Tara brick patterns reflect the solid
quality and fine artistry found in age
honored homes of yesterday and custom
built homes of today

i
¢HAGGERTY

URTIS KITCHENS, Baf

=30835 W. 10 MILE E. OF ORCHARD LK. 478-8500_

We Fave su stunstrong Ceiling
For Yourn Favorite Roou

Whether you want to create the feeling of a French drawing
room, a Spanish courtyard, or a colonial governor library in
your favorite room -we have the ceiling to put the finishing
touch 10 your plans. The de-

signs flow so smoothly, from
wall to wall you'l find it hard

10 believe you're

ceiling. Install a l 4
decorator de-
signed Chan- if
deleir ceiling |
yourself this

looking at a tile -~
1N

5 lﬂL‘A TIONS TO SERVE YOU
WEHONOR BANKAMERICARD & MASTER CHARGE

/f i HAS IT

2055 HAGGERTY, WALLED LAKE (313) 624-4551 or 356-6166
221 N BARNARD, HOWELL, (517) 546-9320
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