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Spring Fashion

Calvin Klein's <ille sliver af a dress—simple, soft, fewinine="u good business dress” said Pat Goldaan, seated ttop her desk, arerlooking
the burgeoning ity of Troy.

Life-style plays

Work has
able, but it does
dilemma for the
woman. "What do | wear to
work tomorrow?” and “How
do I maintain a soft, feminine
imape, purticutarly when [
aspire to a corporate Jevel
position?"”

Pat Goldman  has  put
together a look that answers
those questions, Ms, Goldman
is the regional director of the
Detroit Fashion Group and is
i business woman who mude
it to the top of the corporate
ladder withaut losing her

fushion-
cause a
working

become

The vmbianee of fush-
ian ds the beautiful feel-
ing that owne gets from
wearing  bheawtiful
clothes, It is aw ivner
Jecling-the aeay yon feel
whew you Lo yon ure
thressed beauntitully wnd
property.

=Dat Goliduan

suonthern
charrn,

She recently moved  fram
her position of vice presidont
of  IVArey-MacManus &
Masius sulvertising 1o dlivee-
tor of retail marketing and
werchandising at the Taub-
man Co., Troy, As i corporate
director of Taubman Co., Ms.
Goldman is responsible for
the public relations depart-
ment as well as the retail
marketing and merchandis.
ing programs.

rentlewaoman

“[ am happier when 1 feel |
look my best,” said Ms. Gold-
man. Her theory of organi
tion is the key to feeling and
looking your best, she said.
“Being well-groomed s
mportant and it ean be
planned.

“Every Sunday [ plan my
wardrobe for the week, At
the same time, I check to
make sure evervthing is well-
groomed-- snaps, buttons and
hems secure and no strings
hanging - and that handbags
and  shoes are waxed or
cleanced.”

She also plans two extra
outfits for cich week, explain.

ihg “sometimes when [ogret
np in the morning [ find |
hye planned  to wear beige

feed like red.”

Travel ix an imporatnt paet
af Ms. Goldman's jol. Cone-
segquently, a0 well-planned
wardrabe s o must. UFor
teavel of three to five days, 1
will 1ake alb one color Canily
even Jor evening, ineluding o
coat.

“The last trip | took [ did
everyvthing around mauve
and white” she said. Her
daytime  wardrobe  was
planned around a white skirt
which was on the receiving
end of a hot cup of coffee the
first day of her trip. *“That is
the fallacy of planning,” she
said. 1 had to go out and buy
another skirt.”

Being consistent in a plan
of beauty and skin care is

and nstend, |

main role in wardrobe

anather important part of

Ms, Goldman's day.

At the end of the day, sleep
comes under a moisturizing
caper emitted by a small
vaporizer on her night stand.

*“1 sleep in dewy air every
night because it o good for
my skin and hair,” she said,

adding “a thin film of night
cream  also nourishes my
skin™

Dressing tn the morning
takes only 15 minutes
bocause of her well-planned
routine. But, she confossed,
1 am o morning person. |
love 1o get up carly, have a
loner Tuxurious bath and a
good hyeakfast.'”
her office
ety and

A vabinet in
reveals further
health  seerets, lere she
keeps o “complete fee™ - all
the cosinetivs she nevds for o
Mresh makeup along weith
healthful snaeks, such as pea-
nut botter and erackers,
These items, she said, e for
quiek pick-meups for beauty
and energy.

[Fow women e born
srraeetful, beautiful and  sue.
cessful. They have achieved
these groalds through hard
work amd dedieation. Ms.
Goldman was awkward as a
child, but it wax overcome
through the diligent efforts
of her mother whe foreed the
young tomboy to take ballet
lessons.

“The first year," she said,

(Continned on page 35)

Glorvia Suchs' design for any sunomer occasion~glazed rot-
tan skirt in Liberty fower print with a linen blouse, touched
with lace at the shownldder seams, steeves, collar and bib fromt-
worn awith a hawd-embroidered white tinen sitk-lined veat.
Pat ix off on an outing-waiting at the foot of the staircase at
the home of a friend.



