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g more interested in getting jobs
than educations, the push is on for col-
¥ leges to attract new students.
= To cope with the lack of student
<m!eresl in the early 1970s and the
% recent concerts -of career vs. educa-
;um. campus recruiters have added a
new word to their vocabulary—mar-
3 keting
Tm years ago, we couldn’t have
i used the term marketing," said Jerry
7 Rose, Oakland University director of
admissions and scholarships. *“Market-
by universities has grown every

» OU has seen its enroliment grow
+ from 570 students in 1959 to nearly
210500 full- and parttime students
% attending classes on its 1,500 acres.

s ol
. “We reach students primarily
by recruiting on a’ one-to-one
basis”—Karen Allen, MCC associ-
:ate professor of admissions.
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Much of the increase can be attri-
buted to the marketing jobs done by
people like Rose, Keith Kleckner,
associate provost, Jim Llewelyn from
the OU News Service and admission
officers.

South of OU, also in Avon Township,
is Michigan Chrjstian College. Also
founded in 1959, but with 138 students,
the college now has 400 enrolled at its
9l-acre campus.

“Early in the '70s we were down to
less than 200 students,” said Karen
Allen, associate director of admis-
sions, “Now we're just about at full
capacity.”

Like QU, Ms. Allen attributes rauch
of MCC’s growth to the recruiting by
two full-time admission officers.

THESE TWO SCHOOLS

to new students, according to statis-
tics. At MCC, 87 per cent of its student
body is on some type of scholarship.
FiReen per cent of OU’s freshmen
have been awarded

JULIE HOUGH is a good example,
The fall term freshman from Lansing
will attend QU as the first Foundation
Scholar. She has received a four-year
ip of $10,000 from the state-

on soft sell marketing tactics to
attract new students. They haven't
spent thousands of dollars like Eastern
Michigan University has on major
magazine advertisements or used
magic and juggling acts like Kent
State has to promote themselves.

Instead they are producing cata-
logues and phamplets that telt the stu-
dents what they want to know—what
programs and scholarships are

offe

“We did a study of high school stu-
dents, and discovered there are two
questions they all have,” said Kleck-
ner. “They want to know how can they
use their degrees to get jobs and how
can they pay for their schooling.

“We at OU know the job ixelds that
Took big in five to 10 years are in the
health areas and we have many of
these programs, such as medical tech-
nology, environmental health and
medical physics.”

OU pamphlets stress that scholar-
ships aren’t awarded on financial need
but on the potential of the student.
MCC booklets emphasize the different
types of scholarships available.

The scholarships work as:incentives

«

Everythlng you want to know about Oakland University’s progrnms

OU student Joe Jansen leaf through.

are in these catalogues associate provost Keith Kleckner (left) and

Am-acﬁve posters (lem and booklets (above) are duig:ed to lmrest potenﬂal students and whet
thelr appetites for campus life.

supported institution. Randy Ladkau
of Algonac will attend OU as a music
major because of the Student Life
Scholarship he won. He will receive
$1,000 & year for four years.

‘Though both MCC and OU are trying -

to counter the question of why should
people go to college, they make their
student contacts differently.

* MCC is a private, two-year liberal
«arts school associated with the Church
of Christ.

“Most of our contacts with students
are through churches in the area. The
churches give us names of who to mail
information to,” said Ms. Allen.

“We reach students primarily hy
recruiting on a one-to-one
admission counselor calls the studenl
makes 2 home visit with the student
and parents so they can all learn about
MCC. Our counselors travel Michigan,
Ohio, Indiana, Ilinois and Illinois if
they have a chance.”

Ms. Allen said visits to area high
schools are being considered.

OU IS HEAVILY into visiting Mich-
ig@n high schools. Before the admis-
sion counselor begins her trip, the uni-
versity personnel identity market
areas in the state that need recruiting.
Then, Llewelyn prepares press
releases for local newspapers telling
when the counselor will be visiting the

area.

Only after the initial contact with
the newspapers and schools does the
admission counselor start packing.

OU also reaches its audience with
colorful posters with tear off sheets
which request information, with cas-
sette tapes for radio stations with OU
students from specific towns, with
public service announcements about

the benefits of attending universities,”

and with pxmphld.s describing various
aspects of OU.
“We also invite interested students
and parents to attend particular events
for them,™ added Llewelyn.

Itisn’t always acadernics that draws
students to a campus. Also empha-
sized are the 20 to 1 student-teacher
ratio at both schools, their availability
to large job centers, such as Detroit,
and the cultural and sports activities
to participate in.-

MCC booklets state that the college
offers a “total learning experience.”

““The Christian college is more than
just leamning how to live, it is learning
how to live right,” reads the MCC
1977-78 catalogue.

NO MATTER HOW sophisticated the
two schools recruiting campaigns
become, both agree nothing can be
better than the jobs dcne by students
and alumni.

“Qur best recruiters are our stu-
dents,” said Ms. Allen.

John Debelak can attest to that, He
came to MCC from his Upper Penin-
sula home in Marquette because of
what he heard ﬁmm past students.

Tom McGurdy chose Michigan
Christian College becanse of what
. other students told kim abbut it.

OCC widens offerings
to help attract students

By ED BAS

A former Nike missile base has
come a long way from being an
invasion sentinel to attracting 5,580
college students.

What started as a few converted
classrooms at the Oakland Community
College Aubum Hills campus has
mushroomed into a full-fledged
institute of higher education complete
with student government, a news-
paper, a cafeteria with pool tables and
disco musie, a new physical education
building and room for 10,000 students.

0OCCisn't pushing hack its walls lur
nothing. Sue Pickering is one campus
recruiter who doesn’t wait at her desk
in hopes of new enrollments. She
hawked education from behind a table
in Troy Athens High School cafeteria.

To her right, another table was siz-
ing students for prom tuxedos. Renting
a tux for “the big night” and selling
college at the same time go together
like coffee and temon pie.

OCC students take courses in fire-

. fighting technology, industrial security

and cosmetology. The students, typical
-of the ‘70's, are taking courses that
will lead dimdly to a career.

“YOU'D PROBABLY have trouble

- getting people together to work on a

float,” Ms. Pickeping said -about
Aub\lmﬂﬂlseampm life. “But then, I
think a- un!vers!ly insulates people

. from life.”.

OCC also nﬂ‘ers courses in- Afro.
Américan history, ‘creative - writing
and comparative politics—typical col-
.lege fare.. Some of the -student body
are concerned with going ‘on to a four-

phasis 13 on

learning a marketable skill. .

One of OCC's biggest hrnks mely

has been introduction of 8 Bachelor of

al;mernl‘ Studies - degree "at
: i

University. With the elose proximity of
the two, it's natural for an OCC stu-
dent to take two years of credits
before transferring to QU.

OCC averages about $16 per credit

wr -
- Ms. Pickering recruits at local high
schools, in shopping malls and even at
job sites.

Jim MecCauley, an Athens student,
said he is “definitely planning on OCC,
just to get the freshman stuff out of
the way.” He plans on transferring to

. Central Michigan- University. One
* added

benefit- he expects from OCC

ﬁm wt{luldn't expect from a commu-

ty college 1s lu 8] program, par-
ticularly baseball pors

The new phymml education building
is Auburn Hilis* anchor on student life,
a draw to keep students from getting
on and off campus in the quickest time
possible.

KAREN DARGA and Cindy Bar-
raws, 10th graders, are already mak-
ing college plans. Ms. Darga wants to
atténd out o[ state, with Notre Dame
in mind for science or business. But
she stopped at the OCC recruiting
table to cover all bases.

Ms. Barrows professed one of the
sentiments OCC I8 trying hard to com-
bet, that of the “junior. college.’’- The
preferred term is community college.
She wasn't sure she wanted to live out

_of state while at college, but “I don't

think 1 can get al the programs I w
&t a junior 891 pror i
“For two other frlmds Lillian Takata
and Peggy. Walker, tl\e clear and only
choice, 18.0CC. “I'm thHng of 0CC
for ; business'  classes,” Ms, - Takata

Northern Michigan University, but all
agreed to attend OCC together if they
don't get them. They agreed that going
away to school is still glamorous, but
also sald they were going to college.
The recruiting drive is two-pronged,
giming for opposite ends of the age
scale. Marion Rice, provost, said she
is encouraged by the number of

' women attending Auburn Hills and the

rise in the average age of students.

“MORE WOMEN with families are
coming back,” she said, “because
more jobs are opening up to them.”
She sald OCC doesn't recrult outside
the county as “respect for other (com-
munity college) territory.”

Art Batten, counselor for career
guidance and placement services, said
students miost often come to him ask-
ing, “What kind of job can I get after
oce?”

“We want to penetrate more on-site
Tecruiting; we want to bring in more
students from Pontiac and Troy.”

He said despite the widespread
demographic draw of OCC, he has
noticed an “increased spirit ‘and
mocale’” of on-campus activity.

Ms, Pickering said if a student is mt
ready for college, tutoring is available.
And if a student doesn’t want college.
there s always the chance that attl-
tude will change 10 years from now.

“Sometimes we have to start with
the very basics, like what is a credit

hour. Or we'll let them sit in on a -

class, But it's neverwlmd."
Mm personnel a! Aubum Hills
admit the college has.a slight image
poblem with;its lomﬁon. tm:bd away
near- the

said. * el.seiswu
and too far away.” -
and Klthleen Bﬂggs.

identical twins, and Denrnan all

Oakhnd. . .pplled Im- gymnuﬂc pchnlmhlpa to
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recruiters p:ot marketing strategy'



