Underneath glow of fashion
lie women with business grit

y STEVE
The rasiuon world is to some a
filled with
people and beautiful things.

"The victim of soap opera novels and
made-for-television films, the fashion
industry, while mamlalrung its decep-
tive “Hollywood" facade, is in reality
a multi-million dollar worldwide
business.

- Those .close to the business know
what it takes.to make fashions the
lucrative business that it has proven to
be.

The metropolitan Detroit area has at
least two such persons who are exam-
ples of not only women in fashion, but

Sharron Kozma of West Bloomfield is another woman m fashion who has transformed the glamor
 into a sound business investment,
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€| Saks Fitth Avenue. Troy, Somerset Mall, Big Beaver at Coolidge

‘Behind my crazy flamboyant front, I'm an .
astute, disciplined woman,” .
—Sally Birnkrant (Sabrina)

much different Sabrina evolves from
l.he press image which portrays her a

“a young, preity, flamboyant, high-
energy, witty, zany, crazy redhead.”

After taking a stab at Broadway, she
retumed to her native Birmingham
when she was 2l-years-old and went to
: work for JL, Hudson.

more importantly, women in the busi-
Tess of fashion.

“Behind my crazy flamboyant front,
I'm an astute, disciplined woman,"
says Sally Bimkrant, more popularly

wn as Sabrina, who has owned a
fashion apparel shop in Birmingham
since 1971.

Genteel on the outside
..sexy beneath—it
must be Diane Von
Furstenberg! Her
newest attitude: 3
jacket that's bolder at
the shoulder slides off
to reveal her little slip
of a dress in sensuous
‘Amanu‘,a matte jersey
of Celanese Arnef®
triacetate and nylon.
In mauve or black for
41014,130.
Sportdress Collections.
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N 3 . After being interviewed by several
Earlier this year, she opened a sim-  yjep pmndenu 'she finally was hired
ilar shop in Houston, Tex.

The flashy, costume jewelry press
releases used to promote her estab-
lishments defy the logic of business
sense, They appeal to the illusion that
is the fashion world.

t upon closer investigation, a

“He "told me that for the first six
months I should keep my ears, eyes
and mind open—and my mouth shut,’*
she recalls.

She did, and six months later she
was a buyer for Hudson's Studio bou-
tique, traveling to New York and Cali-

~ fornia to fulfill her duties.

By the:time she turned 24, in 1969,
she had moved to Atlanta for a two-
year stint with Davisons as a public
relations director.

By 1971, after stockpiling her fashion
experience, Ms. Bimkrant went out on
her own and opened a 1,500 square foot

I ‘had returned to Michigan to start

ess because my family was there

and 1 knew people at the banks and

stores,” she says. But the realities of

the business world taught her that it

takes more than friends and security
to make a successful business.

““Today, less naive, I know that ones
. friends rarely become one's custom-
ers. The public finds out about you if
you have something spedial to offer.”

But while maintaining the show busi-
ress atmosphere to her shop, she had
to suffer through the recession three
years ago when ‘“business was
, terrible.”

But it was her business sense, rather
than the show biz side of Ms. Bimk-
rant, which saved the day. In July
1974, she moved across the street to
the Bloomfield Plaza and opened a
4,500 square foot store which increased
its business by $200,000 the first year.

SHARRON KOZMA, of West
Bloomfield, is another woman in fash-
ien who has transformed the glamor
into a sound business investment. In
her case, the investment is a career
with B, Siegel as the fasion director.

Formerly*a model, she has worked
through the years with Madelyn Coe at
s+ Detroit's Renaissance Center and at
: Hudson's to learn the business side of
fashion.

Presently she is working with the
store’s employees aiding them in tech-
niques of selling the new fashions. As
her job develops, she will be coordinat-
ing fashion shows, window displays.
press. cuverage and advertising

technique

thle a:lm:umg that it is an exdting
kind of work, she admits that her
training was For persons who want to
get into this line of work, formal edu-
cation is lacking, she says.

For men, she says, it is even more
difficult to break into the fashion
directorships.

“Everyone wishing to get into this
line of work has to work hard, but for
men it is even tougher. I know of only
one man in this area who does such
work and he is one in one million,”” she

says.

Married for 16 years and with two
children, Mrs. Kozma has learned that
a woman can, indeed, mix a career
with family life and meet success at

“With the girls growing older, 12 and
. . 8years-old things seem to be working
= out very well. Although if they were
younger, I might have encountered
some problems in taking on 2 job such
as this,” she says.
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INVITES YOU TO VISIT OUR BOUTIQUE
FACILITIES AND INSPECT OUR TOP-LABEL
ARRAY OF RE-SALE APPAREL AND

OBJETS D'ART.

WE'ACCEPT ONLY THE HIGHEST
QUALITY MERCHANDISE, INCLUDING
FURS, ON CONSIGNMENT. YOUR
INSPECTION OF OUR SHOP WILL BEAR
THIS OUT. BOUTIQUE SHOP INQUIRIES
ARE ALSO WELCOME.

WE'RE CONVENIENTLY LOCATED AT
2478 ORCHARD LAKE ROAD IN
THE VILLAGE OF SYLVAN LAKE

CALL 682-3200 OR .
FRIENDS ABOUT US.
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NUMBER | IN RE-SALE
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‘Women in Business

STEPPING AHEAD?
WE HAE THE SHOES
TO GET YOU THERE

You know, where you're going in the
business world. Go with the newest of
. style. The best of performance. The
really good names. See the shoes ot
Pierce Street Shoes! So many to like.
This strappy leather shell by Caressa
in black, brown, navy, camel is one! $41

DIVMDSOIS

PIERCE STREET SHOES

249 PIERCEST., DIRMINGHAM CALL644-9646

NOTHING ¢
WORKS
BETTER
FOR THE
WORKING
WOMAN
THAN A4
SUIT!

Looking chic. Acting business
like. Meeting every hour of your
doy with stamina. The'suit! Employ’
itin all the fresh and unexpetcted
ways Davidson's offers. Like this
wool gabardine that flips its

white. 4-8. $180. The shirt to
top it: shawl-collared pure silk
in camel, bone, rust, peach,
watermelon, raisin, $58. ¥

@MPH(: Street in Birmingham. Phone 644-7200.

- Open 10 c.m. to 5:30 p.m. daily; Open Thursday fo 9 p.m.
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