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Movie Raiings: |
‘How The Public
s Reacting

By SUE SHAUGHNESSY
16 was in the fall of 1958 that the motion

- picture industry started to issue the ratings of-*

G, M, R and X for movies.
7" How's the system working? -.

H Managers, of local movie theaters say
that the system helps, but add that problems

- with enforcement come more often'from par-
ents than children. = .

There is also soime confusion as to what

the letters of the code mean.”

The group which adniinisters - the,
code, the Motion Picture Association,
admitted. to this confusion this week
when it announced that a new rating of
GP would replace the old M rating.

Both ratings mean the same. That is,

that there is no age limit set for entrance to
- the films, but that ‘parentgl guidance is sug-
gested in making a choice for children. .
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WHEN THE CODE went into effect Nov:

1, 1968, the industry proclaimed it “was de-
signed to keep in close harmony with the
mores, culture. the moral sense and change in
our society.” .

Objectives are two-fold: **(1) To encour-
age artistic expression by expanding creative
freedom and (2) to assure that the freedom
which encourages the artist remains responsi-
ble and sensitive to the standards of the
larger society.” .

The most recent information on the code
says that “‘the purpose is, to rate films for
children.. to furnish guides' to parents to de-
cide on the movie-going of their children. The
system does not rate for adults. nor does it
pass on the quality or artistry of a film."”

What does all this mean” .

It means that the film ndustry de-
cided to issue some guidelines for ‘the
parent and general audience before the
government or seme otler agency tried
to regulate what films should be released
for viewing by the general public.

And that's all the rating system is - a
guideline for the public about the general con-
tent of a movie. .

And the system in theaters where it is
enforced is working, according to local thea-
‘ter managers. . :

The managers add that the system works
when people understand it; but not all of the
people buying tickets at the box-office care
about or are aware of the ratings.
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WHAT DO THE ratings mean?

As a general rule, the G {general) rating
is given to films that are suitable for both
adults and children, while films. with the old
M or the new GP rating are designed for a
more limitgd adult and young adult audience.

Films carrying an R rating are “restrict-
ed” in that anyone under the age of 17.may

not attend unless accompanied by a parent or .

legal guardian. The final category, X. prohib-

its attendance by anyone under the age of 18.

As a rule of thumb, it’s safe to con-

sider that any outright nudity will earn

at least an R rating. The X rated films

are even more explicit, while the M ‘or’

GP rating is used to denote a more so-

histicated approach than a Walt Disney

B eature. | .

P G rated films range from the Walt Dis-
ney re-issues to productions which can be
almost documentary in style such as “The
Battle of Britain."
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Every one of the seven local owners or
managers contacted said that the biggest
problem with the ratings came from parents. .

Numerous maragers said that parents
frequently drop their youngsters off to see a
movie without checking on the rating.

The managers ‘also reporl resistance
from parents, who object to the reminder of
the R rating, when; purchasing tickets for
-themselves am'i their'children. _

| . Observer Ney

In fact, this problem caused one
‘to tell -the Observer Newspapers that ““we
have moré trouble with parents than with
children.” Another said that ‘“‘parents of 14
and 15-year-old children yell at us when we
enforce the rating sy%tem." L v

+ Part of the -confusion is due to the,

fact that the State of Michigan sets 18 as;
the age for adults, while the national;
industry has set the \age kgﬁ 17 for add-
mittance to the X|films. Previously the’
natlonal age level was 16; .o
.~ Ong revision' announced .by the’ movie
industry this week was|tha{ 17 years of age
would He used as the agq limit for entrance to
R films with a provision for local option for
the age|limit on X films. - |

11 spite of the confusian, local managers
still believe that the code is doing the job.
They say many customers call the box office
%o check on the rating for a current film.
| Leonard Hix, manager of the Quo Vadis
Penthouse in Westland, points to the fact that
the Green Sheet is ceasing publication after 50
years as proof that the ratings are iffeclive.
\ reen Sheet.was a monthly publica-
tion of| movie ratings published.by Parents
Magazine. It was| primatily concerned

=

“Whether or not films were suitable for child-

en. . [ .
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BOB HUDSON, mana‘ger of the Quo

Vadis Theater, sa sijthat the ratings “are a
step in| the right direction, ‘!Ti.lt they are not

working as well as they could because many
people erstand| the rating sys-
tem.”” !

i| " Dorothy Dernik, manager of Livonia’s. .
Mai Khi Theater, says thaf ‘‘many people
don’t .dare about the ratingg. but for thgse
who do| the system-is working.”" i
At the Terrace Theater.[Manager Grace
LuBarr, sea‘i;s thatthe ratings do *‘the job if it

_ is enforced.

We’re Getting
What type of movies arL shown in Ob-
serverland theaters?, ]

. During the past two months, a total of 160
different movies have been advertised in this
newsgaper. The ratings are:

eneral family rated - 37, or 23%.
i Mature o GP for genera) audience with
parental discretion recommentded - 43, or 27%
Restricted to anyone under’the age of 18
- 23, or A4%. B .
X or banned to anyone upder %e age of
18 — 13, or 8%, less than one oyt of 12. .
Films carrying no sating, which means,
that they were probably relehsed before he
systém! was begun — 44, or 27%.
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MOVIE RATINGS FOR PARENTS AND
i YOUNG PEOPLE

The obyecis of the ratings 15 10 wntorm parenrs abod: ine
3uitabity of movie CORMeNt Igr viewing By thew chitgien

AL AGES ADMITTED
General Auaences

= :

o .

~ AESTRICTED
Unaer 17 requres accompanying
Parem or Ault Guardan
W
E

O ONE UNDER 17 ADMITTED.
- (Age bt may vary in cerian areas)

A s necee s sea D -
‘OF THE MOTON PICTURE CODE OF SELF REGULATIOR.

Margaret Wilson. owner of Plymouth’s
Penn Theater. agrees-that the rating works
only “'in the hands of theater managers that
enforce the regulations.” P .
.| At the Livonia Mall. Cinema Manager
Ben Sugameli says that the problem!is that
hé public still “isn’t used to the rating classi-
fidations.” O !
In Garden City, James Sweene¥. man=
ager of LaParisien. says that the system is
getting **through to the people who pa)"' atten-
n. B T

. . . '

THAT DOESN'T mean that the managers
Eu all the blame on the public. Some of them
elieve that the rating system could be more
effective. [ . i

Hudson "says ‘that he finds the ratings
“arbitrary” and thinks that the standards

- used by the industry to set ghe ratings are

“hazy.” . i .
Miss Wilson said that she thought the 18-
year-old age limit on the R films was 00 re-
strictive and says she is “delighted™” with the
new age of 17. : .
“There are films that the industry
as 'rated R,” she explained, “and the
Catholic rating (the National Catholic
ffice for Motion Pictures) has rated the
amé film as A-3 or morally unobjection-
able for adults. I think that many of 16-
ear-olds of today can handle these films
etter than the 45-year-olds.”
(EDITOR'S NOTE: To illustrate this,

pojnt, we pote that the film. **Alice’s Restaur-
“ant,” carried the ratings of R from the indus-
t

and A-3 from the Catholic agency.)
Mrs. LuBarr,agrees that the rating sys-
tem could be improved upon. but adds: “Just

w)‘}ere is another question.”
MOMET ST

WHAT'S THE MARKET for, films?’
* Film industry pundits point to the tre-
mendous box office- success of “The Gradu-

ate’ as an.indication that today’s movie audi-

« ences are young adults. That's one of the fac-
tors behind the rash of films directed toward
the under-30 age group. .

There is a-great deal of public outery.
however, about the “‘dirty movies™ and the
lack of general film entertainment.

Are there any movies made for general
audiences and how marketable are they?

When it comes down to the econom-
ics of the business, most of the G rated
films ‘are not profitable. N

Hudson says that the Quo Vadis doesn’t

book many family, films because “nobody
. comes, and nobody comes because there isn't

family entertainment. Which came first the
- chicken or the egg?"" he asks rhetorically

. Mrs. LuBarr says that the basic product
is the final determination for the box office
. figures.

Of all the managers interviewed. only
Miss Wilson said that her theater’s market
increased when showing G films.

. She agrees that this is against the na-
tional trend in box office figurés. but says
that she believes jhat the Penn’s location in

. the center of whal isdstill a relatively smal
town is a factor.
* Mrs. LuBarr reports that the theater often
receives comments from parents about their
Saturday mafinees which ‘are geared for
. children. )

“This proves that there is @ market for
family entertainment. but as Subameli at the
Livonia Cinema says: *'The product is what
determines the box office. It a film doesn’t
have it.no rating will save the product.™

 FEBRUARY 5-6-7
LIVQNIA MALvL’S
'SEMI-ANNUAL
DOORWAY SALE!

' OTHER FUN AND GAMES
| DONT MISS THIS SALE-

cirdle Fcbru:ry“; . it's the
JACK ‘HARRIS WJR
“OPEN HOUSE" SHOW .

Circle Thirsday, Feb. 5 to come o Livania Mall to
meet Jack Harris of WUR who will “live” Broadcast
his morning Jock Harris Open House Show for you
right inéha Mall. He wifl have guest stars to surprise
you and the entire Jimmy Clark Orchestre from
& to 7:30 p.m. -

_ NAUGHTY - BUT NICE
! CAN-CAN GIRLS

will dance again down the Barbary Coast at the
Livoiia Mall. . . see for yourselt on Saturday. Feb. 7
at 3 p.

Meel You
At The Mol

. There's always
something going on at ...

LIVONIA
MALL =
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