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By Kathleon Moran ble, trustworthy and powerfal business  To one woman's complaint that find-  career, don't play the successtul Ppeople think you're
stati writer person, he sald. ing appropriate suits is more difficult  tive businesswoman. It's better ln phy compstent.’
“Clothing has a a soclo-economic level fur women than men, Molloy offered bousewife who works,” Molloy sals —~Jolin Motioy

The gray three-piece suit, white shirt which attaches itself to the wearer,” the reassurance that at least two lead-  with a taunting look.

and quiet unassuming tie were expect- Molloy found through his his intervielws ing manufacturers will bring out full ‘When roles are reversed, the applica-

ed. But the man who advocates “dull” and research proj lines of women’s suits within the next

dressing wasn't a bit drab himself. For proof that dressing conserva- year. But in keeplng with his philoso-  play a factor in the working woman’
,John T. Molloy, whose research on tively M give people a of phy of not career, but most businesses "da:'t

how clothing affects success in business ~ success, look at those who hold power- or retailers, he didn't Identlfy them. know what they are looking for” in & .

has angered feminists and won over ful, prestigious positions, he sal While dressing dark works equally as ~ corporate husband, hesald.

corporations, turned out to be a color- _“The men 'who run America mnll in  well for women as men, there are defi-

fol, entertaining speaker with a con- blue, gray and dull.” nite contrasts. Gray bair tends to in- OTHER MOLLOYISMS:

stant gleam in his eye and a quip on his
tongue.

- The columnist and author was in
Troy last week to address top mana-
gers and senior accountants from De-
loitte Haskins & Sells. And for 2%
hours, he had accountants from Sagi-
naw, Grand Rapids and the Detroit
area alternately laughing at his ridi-
cule of polyester and squlnmng in their
seats if they were wearing an “offen-
sive” item of clothing.

Molloy’s impact was obvious when
Zoffenders” groaned or quietly
squirmed when he proclaimed a piece
of clothing inappropriate for success in
the business world. The accountant
wearing a white striped shirt laughed
rervously when Molloy declared white-
on-white shirts inappropriate for work,
reserved for nighttime wear.

- When Molloy proclaimed expandable
walchbands as gauche, a gray-suited
young man quietly tugged on his shirt
sleeve to cover his. But another who
was in the right, wearing a Cartier

The effect of clothing on success is
an area he stumbled into as a bearded,
sloppily dhessed teacher, Molloy con-
fessed. Through a quirk in circum-
stances, he became a research
{0 a man who wanted to determine if
the way a teacher dressed had any im-
pact on effectiveness in the classroom.

“I was out to prove I was a better
English teacher than him and it didn't
make a damn bit of difference what I
wore.”

Research proved, however, that the
way a teacher dressed did influence
success in the classroom. Teachers
with authority problems could over-
come them, at least in part, by dressing
more formally.

Later, Mnllny began advising a com-
pany that was on the losing end of cut-
throat competition with IBM. When
salesmen began wearing dark suits,
white shirts and quiet ties, they were,

-treated as professionals and sales in-'

creased. Research later showed that
salesmen wearing beige raincoats were

crease a man's credibility, but dimin-
ishes a woman'’s, Molloy said, Women
can wear colored shirts, short-sleeved
blouses and string tles, whereas men
should stick to white or blue shirts, long
sleeves and plain, dark tles,

Molloy’s statements on the role a
wife plays in ber husband's career have

. often put him at odds with feminists

and leading women’s magazines, but
all his statements are backed up by re-
search, he sald.

“When a company hires a man, it
also hires kis spouse, in a sense,” Mol-
loy argues. The woman who wants to
help her husband’s career should dress
appropriately and establish a good re-
1ationship with wives of his business as-
sociates. Men do value their spouses’
opinions, so the woman who antagon-
izes the wives of her husband’s associ-
ates can hurt his career.

A career-oriented woman also has to
be careful not to alienate wives of her
husband's associates. “If you vajue his

tion isn't as clear. The hushand doen

® Never wear green because people
won't trust yon I think that's why the
Irish are

° Womeu shouldn't wear sexy
blouses or clothing. “You can't sell two
products at the same time.” .

@ Initials on shirt sleeves don't

y think.
cent oi those interviewed assoclated in-
itialed sleeves with “hooker bookers.”
© Beige suits for summer work
equally well for men and women, but
light-colored ties should be avoided.

© All polyester shirts and
shirts should be avoided. The “wildest”
a buslnessperson should get with shirts
isa pinstripe.

@ All facial hair is a negative — but
even Molloy clings to his neatly
trimmed moustache.

® A woman’s hair should be medi-
um or short in length, and not curly.
"Farrah Fawcett isn't selling her
brain.

John Molloy brought
his philosophy on®
dressing for success
to Troy last week, tell-

men who run America
run it in blue, gray and
dull.’
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from extensive research on the effect ruffles and high heels, th?
clothing has on people. “Every time I “The non-verbal message dominates, laCkSUﬂ & PEI’klII S Pntted RDSES
got a damn report, I had to throw particularly for women,” he said. Fol- .
something out,” he said. lowing the Tatest fashions won't help a n hud or hlnam
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Bryant Quietline* can cut
your cooling costs with:
® New wraparound
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WE'LL BEAT ANY PRICE BY AT.LEAST 10% inctudiog beat pumps.
Eloctronic air cleaner available with purchase of centra! a/c...only $358 installed. " I

Call before 10:00 PM.
313/973-7731

artol-iree
1/800-482-1450

Available now in
most Southeastern
Michigan
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