Panel rates generics
below name brands

Are name-brand ltems are beter than tha no-brand gesiesics?
- A'majority of the participants In (hls erlp.lpe:‘lz recent Informal brand-
hame/no-brand comparisan say the name brands are better.
In fact, the only (tem which was rated better than a comparable name brand
was a far of no-brand peanut butter, !
Thla supplied 10 vol;

PAp R with a set of unl roducts, one
belog a leading name brand and the other a no-brand generic. 'n':c vnlunt'cen
;ere {nstructed to use the products at home or in the offlce and decida which

ey iked best. The iters were simply labeled “Brand A" or *Brand B.”

Qf the 10 products selected for comparison, six were food products and four
w;r& non-food items, The [tems were bought at Farmer Jack or Mefjer Thriity
Alter onc week with the products, nlse o y
{Ixed the brand-name ltems I?emr. ! the 10 volusteers reparted they

Dorls Kelley, a secretary, recelved two Jars of applesauce., Kelley shared the
. .a‘pplmuce with her fellow employees and the unanimous selection was

Brand A” — the brand name.

Kelley and her colleagues were comparing a 58-cent, 25-ounce jar of no-
brand applesauce with a 69-cent, 25-ounce Jar of Frult Valley app!
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*"1llke Brand A {Fruit Valley), Everyone agreed it was the best — no ques-
Uon about it. It had better taste, texture and appearance, Brand B (u?e no
brand) was watery, dull and bland-looking " Kelley said,

Likewlse. Darlene Owens was given two jars of plckles, which she shared
with her colleagues, After careful consideration, they selected the name brand.

Belng compared was a 88-cent, 32-ounce jar of no-brand kosher dill pickles
and a $1.55, 32-ounce jar of Viasic kosher dills.

“Brand A (Vinsic) was best. They were more crunchy and better tasting.
Brand B (the no brand) was soggy, and It didn't taste very much like a pickle,”
Owens sald.

A home cconomies teacher, Anne Wales, was glven two cans of corn. She
selected the name brand. .

Being compared was a 38-cent, 18.5-ounce can of no-brand corn and a 49-
cent, 17-ounce can of Libby's corn,

“Iselected Brand B (Libby's) because of the taste and texture, It wasn't the
color because Brand A (the po brand) was better colored. Also the slxe of the
kernel on A was better,” Wales sald.

"“There was delinitely & difference,” sho zafd, |

Another home cconomlea feacher, Mary Reef, was glven two bottles of
ketchup, which she shared with her class. She selccted the name brand whlle
the class was aplit balf and half, .

Being cot was a 4¢-cent, 14-ounco bottle of no-brand tomato ketehup
and a 78-cent, 14-ounce bottle of Heinz tomato ketchup,

“Brand B {Helnz) was sweeler and had a nicer flavor,” Reef sald.

Accounting employee Chris Ward was given two jara of peanut butter which
she abared with her family. They preferred the no-brand over the brand name.

Belng compared was a 97-cent, 18-ounce jar of no-brand peanut butter and a
$1.88, 18-ounce jor of Velvet peanut butter,
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“We sclected Brand B (the no brand) because of
the laste as well as the cohslstency,” Ward sald.

The slxth food product was given to a deputy city
elerk; Pat Willlams. She was glven two sels. of sal-
tine erackers, which she zhared with her fellow
workers. . 5

Being compared was a {9-cent, 18-ounce box of
no-brand saltine crackers and a 99-cent, 16-ounce
box of Nablsco saltine crackers.

“L couldn’t tell you which was better because

24065 ORCHARD LAKE RD.
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both were stale,” Willlams said. one of
her colleagues selected Brand B (Nabisco), because i
they were “browner and & litts crisper.”

Ap agent, Carol B d, was given
two boitles of hair shempoo. She found the name-
brand shampoo ta be a hit better,

Belng compared was a B9-cent, 18-fluld-ounce
bottte of no-brand herbal scented shampoo and a
$1.37, 15-fluld-ounca bottle of Clairol Herbal Es- -
sence shampoo,

“The only dlfference between the two shampoos
waa that.Brand A (Clalrol) amelled better. Other
thanthat, they are pretty comparable,” Bumstead

saldy

Acdeputy township clerk, Shirley Rumberger,
was given two stacks of paper napkins which she
took home. Rumberger and her husband preferred
the brand-name napkins.

Belng compared was a $1.19, 300-pack set of no-
brand paper napkins atrd o $1.68, 300-pack set of
Scott family napkins. ..

“We liked the Brand A (Scott) napklns. They were
atronger, lasted better, and we liked them better. I
probably wouldn't buy the other brand anyway,"

d
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Rumberger sald,

A sehool nnel secretary, Jenny Wellman,
was given two bottles of mouthwash, She took the
botlles home for the comparison, and her family
agreed the brand-name waa better.

Being P ‘was a $1.38, 32-fluld bot:
tle of no-brand green mouth wash and a $2.85, 24
fluld-ounce bottle of Scope mouthwash.

“We all used it, and we declded Brand B (Scope) .
was best, One thing was Lhe taste, and the shape of
the battle is handy, B lasted longer — Lhe refresh-
ing feellng n your mouth — and A (the no brand}
was terrible tasting,” Wellman sald.

‘The last non-food item was given to a school re-
ceptlonist, Roberta Dombey. Dombey received two
rolls;of paper towel, which sho compared at kome.
Her cholee was the name brand.

Belng compared was a 49-cent, 85-square-foot
roll of no-brand paper towels and a $1.05, 77-
square-foot rool of Bounty paper towels.

Honeysuckle

Boneless Turkeys

“The absorption was aboul equal, but when you |
would go to separate it, Brand A (the no brand}
would just fall apart in your hands. Brand B (Boun-
ty) would separate more easily," Dombey 2ald.

“The roughness of Brand A was horrible. Even

Kent

mokies 120z pkg. $1

my husband (Don) sald, ‘T wouldn't buy that Brand
A for anything,’ " Dompcy sald,

(Contributing to this story were staff writers
Arlene: Funke, Dennis O'Connor, and Gary M.
Cates. The story was written by Cates.)
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