Earnings going up?
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Survey says businessmen are optimistic

People in charge of small- and medium-slzed
are about the cconomy in gen-
That's

cral angd prosp for thelr own
according Lo Touche Ross’ third annual ¢

The optimism extends to

business survey. ,
Conducted in March and Aprll by the Blg Elght
d firm in wlith

Craln's Detrolt Business, the survey was made of
bus!ness owners and managers.

The survey was malled to 4,000 businesses in
southern Michigan and northern Ohlo. Responses
were recelved from 498 Individual businesses, a
12.5-percent return rate. The results have a confl-
dence level of plus-minus 4 percent.

THE MAJORITY of respondents:

® Project higher sales and earnings.

e Anticipate higher levels of working capltal ex-
penditures in 1985,

® Plan 10 add employees but list labor costs as
their No. 1 problem,

o Favor reducing workers’ compensatlon costs
as the best way to lmprove the area's buslness eli-
mate.

- o Arc about evenly split on the Impact of the
federal Income tax simplification proposal.

More than a third {36.8 percent) believe the econ-
omy is on an upward swing, and 58 percent feel the
ccanomy wlll at least maintaln Its current strength.

THIS OPTIMISM cxtends to thelr own business-
es: 76.7 percent of the respondents said sales would
be up, and 705 percent sald real earnings would

"’i‘hcsc results, as well as respondents’ views of
hiring and capital are sig-

the r dents’ own
businesses: 78.7 percent
said sales would be up,
and 71.5 percent said real
earnings would rise.

Yarabek sald 60.4 percent reported that they
planncd to add employees durlng the year, And 55.5
percent sald capital expenditures would rise from
thelr 1984 tevel. Only 13.1 percent sald capltal ex-
penditures would decrease In 1985,

OTHER HIGHLIGHTS of the report:

® When asked to list thelr No. 1 buslness prob-
lem, 24.3 percent of the respondents identlfled la-
bor costs first, followed by government regulations,
interest rates, labor quality and competition from
big bus!ness.

® To control cmployee beneflt costs, nearly 40
percent of the respondents have Increased medical
deductibles or medical co-pays, while 8.6 percent
have swltched to HMO-type medleal coverage.

e Companies with the greatest growth potentlal
were (ranked 1-5) computer services, high technolo-
gy, service sector, health care and finance.

® Industries with the least prospect for growth
were: manufacturing (auto related), constructlon,

€3, i3
nals for aur economy,” said Joseph Yarabek,
Touche Ross partner in charge of The Enterprise
Group which serves small and medium-sized com-
panies.

real estate and manufacturing (nonauto
related). .

© 46.2 percent sald they planned to grow by in-
troducing new products or services; 37.2 percent
sald they would diverslfy their product/serviee

Growth slow — bank study

The Michigan cconomy as measured by the Mich-
Igan buslness activity index (MBAI) improved
stightly in Aprll, according to Manufacturers Bank.

‘The index rose one polnt to a level of 135 and
stands 7.1 percent ahead of its Apri! 1984 level.

Bank Staff E Patrick L.
Anderson was concerned about the recent slow
pace of economle expanslon. “The natlopal econo-
my has been in a ‘growth recession’ for the past
three quarters, and that slowdown is hurting bichl-

gan.

“The MBAI rose sharply during most of 1984 but
has decelerated to only smail Increases during
1985,” Anderson continued.

“WVith monetary policy turning from Ita restrle-

national economy will pick up in the second half of
the year, Until then, however, we can expect a peri-
od of signlticantly slower growth than we enjoyed
in 1984,” Andersen sald.

The MBAI is compiled monthly from 11 different
measures of dichigan economic actlvity by the

of Bank and
Is scasonally adjusted and corrected for inflation.

In Aprll, auto and truck production was up
strongly, financlal actlvity Improved and cmploy-
ment {ell off somewhat.

As with all ecanomic statlstlcs, short-term varla-
tions must be Interpreted cautlously, however, the
MBAI has proven to be a rellable indlcator and has
2 28-year record of accurately recording the busl-

line, Not surprisingly, 14.9 percent of the respon-
dents safd they would grow through acqulsition of
another company.

e They werc gencrally optimistic about auto
sales. Some 58.4 percent predicted modestly or ap-
prectably Em proved car sales,

Tovel 0

wel -4z
percent company presidents, 9.2 pereent chief ex-
L‘lcn&ivo offlcers and 23.7 percent chief flnanclat of-
cera,
The majority were in manufacturlng (53.6 per-
cent), followed by wholesale-distribution (12.1 per-
cent), retald (11.7 percent), service (11.5 pereent).

HYPNOSIS -

For Weight Loss and Control e

Alcoho! - Drug Sexual Problems K

Pliobias - Insomnia - Pain - Allergy
Self Conlid - Memory Impr

Elaine Kissel
cartltled hypnothoraplst
The Formula

far yuur indiniduatised hyprotherapy program isbased on Blaine's s
rretsonal niceus, The Tsa bour process includes an in-person offiue »
she will provide you wil s orh is incof e
Fisine Kissel hypnotherapy @ for persons serious abaul making prmancat changes.
appoinimients are by pre-paid rescrsation ONLY, Usc credit card over phunc for faster servize. Call
560-7121 today.

‘The Efnine Kissel ypnosis Center Ine.

The science of selling cigarettes.

It goes something like this.

You manufacture a product that a lot of peo-
ple want to buy. Unfortunately, the leading sci-
entists in the country say the product is a health

risk.

series of advertisements,

In those ads, you use the word “contro-
versy” to imply that there's still some question
about the link between dgarette smoking and

heart disease.

‘Then you tell the public it's your respon-
sibility to enlighten them so they can make their

own mformed dedision.

Finally, you present research results and sta-

tistics that support your point of view.
In short, you cover your bases.

A well-known fact.

Anda simple one: Advertisers don't say bad

things about their products.

They also don't “lie”— because the Law won't
let them. Which means that if someone else
says something bad about their product, they

look for a way to paint a prettier picture.

that means grabbing at straws, they'll take the

biggest one they can get their hands on.

S
To make matters worse, people are dying.
That doesn't do much for your corporate
image. So you decide to do something about it.
First, you begin running a very provocative

disease deaths between the two groups.

If you're a tobacco company, you couldn’t ask
for a happier ending.

You could, however, tell the rest of the story.

Namely that during the 1970s the entire US
population reduced its risks due to increased
awareness of heart disease. And the mwen in the
experiment — including the ones who didn't
receive specal medical attention — were no
exception. Many of them stopped smoking.
They changed their eating habits. And they
kept closer tabs on their overall health,

The simple truth of the MR FIT nutter is
that at the end of the study, both growps had
reduced their risk of hearl disease. So naturally,
and not surprisingly, the number of heart dis-
ease deaths between the two groups was not
significantly different.

Oh yes, one more bit of information about
MR FIT that might have been overlooked: the
men who quit smoking (in both groups) had a
coronary death rate almost 50% belne that of
those who kept smoking.

The truth prevails.

1t also hurts sometimes, It can x- especiidly
painfut when it threatens sales.

ﬁn the Amenl;zn Heart Association, we have
nothing to gain by presenting partial truths. We
have no motive other than that of improving the

And if
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tive stance of 1984 lo an casler stance, I feel the  ness cycle In Michlgan's economy. Thats what one tobacco company recently  quality of life.
did. And we have no need to grab

They zerved-in on the Multiple Risk Factor
Intervention Trial (MR FIT). Conducted from
1972 to 1982, MR FIT was a study of almost
13,000 middle-aged men considered high risks
for heart attack because of high blood pressure,
high blood cholesterol, and agarette smoking.

Over the course of the study, half the men
received special attention intended to reduce
those three risks while the other half received
only normal medical care,

Result? Only a 7% difference — not statis-
tically significant — in the number of heart

we hold in owr hands the §
Report which contisins hundre
tablishing the link between siy
disease.

What we do have at the Amwrican Fieut
Association is a problem with advertising that’s
disguised as an impartial report. With ulterior
motives that take on the appearance of grenuine
cancern. And with irresponsible ads that show
little respect for public inteligence and even
less for human life.

That’s the scence of selling cigarettes.

. WEREFIGHTING FORYOURLFE
mirrneee QP AMericanHeart Association

You'll need this chair
\ when you see the price.

A shockingly low $199 for the famous Wassily-style chalr will
leave you weak-kneed. .
Fashioned after the prototype by Marcel Breuer, this tallan import
Is finely crafted from polished chrome and genuine leather. It's
avaliable In black, white, grey, rust, brown and natural.

But at $199, this $399 value won't sit around long. So better
take a seat fast.

RN
¥ Christian Dior...because

Dad deserves the best

A Father's Day gift that shows you've [nherited
his good tasto, Evident In the fino fecl and tallor-
ing of o Christlan Dlor dross shirt. An ologant tone-
on-tone striping complote with the distingulshed
Dior loge. In white, bluo and grey. Full cut with
long slecvos, slzos 14% to 17%. A practical
polyestar ond cotton blend, In Dress Shirts, %30,
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Southfeld  Telegraph at 12 Mile » Phone: 353-9880 .

Troy * W. Big Beaver at Crooks » Phone; 649-2070

Fmane . 2&) Town %nluslbﬁvc -’An%s‘l from Zw!cne‘ Mlﬁmg. Dearbom » Phone: 336G:034¢
- Afl stores open Dally 10 to onday, Thursday 8 Friday "l 9;

Troy and ank?:ne open Sunday lZ% to 5:30. v
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