* Career is not always a vocation -
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* IN A RECENT meeting with college.

students, I asked what factors led them to select’
thelr carcers In business or the professlons or
other enterprises.

In the responses of the majority, onc heard ref-
crences {0 financlal vewaid, sttty ur oppiue
nlties for advancement In the corporate structure,
while these motivations, practical and realistie,
are not be faulted, I noted the absence of a sense
of vocation. Vocation comes from the Latin “vo-
cara” — “to call” and suggests that one’s life-
work I3 a calling, the fulflliment of a misslon,

ANYONE WITH a scnse of vocation does In
1tfe what he:feels needs to be done, He works for

“the love of the task and the satisfaction that

cames yith it. Often, the drive for economlc gain
and for secirity blunts our perception of “calling”
and thereby denles our dreams and prevents us
from achieving zest and meaning In llfe,

For centuries, religlon used the word vocation
to mean a rellglous vocation, a divine summons, o
sacred missfon. But I suggest that the term now
admits to a larger meaning.

Our vocatlon Is to be fourd in our Inner inclina-
tlon, aptitude and dedication. It is what we can do

Consumerism

THE WEEK ‘of April 29-28, 1986 Is a celebra-
tion for all the 237 milllon consumers in the U.S.
It is National Consumers Week.

‘The consiimer movement roared to the nationo)
farefront in'1965 with the publishing of the nation-
al bestseller “Unsafe At Any Speed” by Ralph
Nader. Prior to thls, looking In the dictienary for
a definltion of “consumerism™ was uscless — it
wasn't there, .

‘The word consumerlsm was cotned by the busi-

- ness communlty as a term of derlslon to encom-

pass all the activities of consumer advocates who
began questioning the Inadequacles in the market-
place and the unwillingness of buslnesses to re-
spond to consumer needs and demands.

AS CONSUMERS, we've all actively partici-

pated In the economy from th first time we put
our penny In the gumball maes tne. And, as con-
sumers we have an Important ».le to play in the
economy, . .

‘The way we perform will in turn affect the per-
{formance of the cconomy. Remember, however,
that the primary purpose of our economy Is to
provide the goods and services we want, Second-
ary purposes may Include jobs, profits to busi.
nesses, taxes to various governments.

But these are all sccondary to the primary pur-
pase of satlsfylng consumer wants and needs. The
Job of the consumer s to guide the economy so
that l;lu.- goods and services wanted will be pro-

uced.

In 1962, Presittent Kennedy in a congressional
message outlind four consumer rights that have
become the'cornerstone of the consumer move-
ment: - .

he right to safety — to be protected against
the marketling of goods that are hazardous to
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well — s craftsman, teacher, chef, englneer, sur-
geon ~ anything we have a special talent for. 1
knew a walter, a taxldriver, a receptionist, a
tallor, and a barber who tutned thelr himble jobs
into voeations, or “calllngs” by the way they ap-
proached them, .

THEY WORKED out of love of the task, a de-
sire to excel, and a dedlcatlon to serve others
well, The Integrity of thelr work was a form of
adoration, Their nobility of purpose o lifted thelr
Job that it became greater than itself,

Qur sense of self-worth and well-being depend
upon the realizatlon of a vocation not as some-

thing externally imposed or chosen for us but

rather a3 a calllng we selected In response to the
inner promptings of our heart.

Terry
Glbb

health or life.
-. ® The right to be informed — to be protected
against fraudulent, deceltful, or geossly mislead.
Ing information, advertising, labeling, or other
practices and to be glven the facts need to make
informed cholces. )

® The right to choose — to be assured, wherov.

. ¢r possible, access to 2 variety of producls and

services at competltive prices, and in those indus-
trles In which competition l{ not workable and

The tendency in a sclentific age is to see our
future only in the structured patterns of rationall- .
ty. We ignore the gap between reason and emo- -
tion, we shun the area of Intultion, where some of
our best inclinations dwell. In ignoring this inner
psychic worid, young peopie are apt o choose ca-
reers for shallow reasons, -

I have known college students to major in a
;:eru;lln area beeause that's what their friends ma.

jored In, . .

THERE ARE fads in graduate studles as much
as in rock music. Students ponder, will lawyers or
corparate executlves be in greater demand in the
Immedlate future. How sad It Is when cholces
about one's life-work ave made without secking an
awareness of our Innermost hopes and dreams,
our yearnings aid aspirations,

The ssuc Is far greater than choosing a career, -

Finding a worthy vocation sets us forth on the
way to happlness, A sensc of purpose glves a great
lift to the heart, and a lack of direction can be-
come life's heaviest burden. '

Ortega Y. Gasset once wrote: "And every living
creature s happy when he fulfills himself, when
he is belng that which in truth he Is,”

has come long way

right to choose. one product over another or to
choose not to buy at all has an impact and should
be a knowledgeable decison,

Consumers must not tolerate waste. Many re-
sources are and it s the
ity of all consumers to avold needless use of re-
sources or their poliution,

Consumers must be honest in thelr dealings.
They should pay bills promptly. They should call
altention to errors whether to themselves or to
the seller, .

Each purchasing deeislon you make is a vote —
for one product over another or buying no prod-
uct, Do not make the cholee lightly or abdicate
the decislon to others,

Consumer education Is & lifetime process in our
fast-paced, ever-changing soctety, Natlonal Con.
sumers Weck has been set aslde to focus national
attentlon on consumers — you — as the hub of our

g as assur-
snlce of satisfactory quality and service at a falr
price. .

® The right to be heard — to be assured that
consumer Interests witl recelve full and sympa-
thetic consideration in the formulation of govern-

ment policy and fafr and cxpeditious treatment In.

the government’s administratlve tribunals,

Prealdent Nixon added a fifth right:

The right to register dissatisfaction — to have
complalnts heared and welghed.

But with these consumer rights come responsls
bilities, as well:

Consumers must- be aware of thelr role and
functlon In the economy. Their purchases will af-
fect what and what Is not produced In the market-
place, .

CONSUMERS MUST perform eﬂ.cu;'cl The

Celebrate Natlonal Consumers Week all year
round by making responsible, informed choices
when deelding to purchase or not purchase an
item,

ECO.TIP: In ‘celebration of Natlonal Con-
sumers Week, the Detroit Consumer Affalrs De-
partment, the Detrolt F.D.A. and the Better Busi-
ness Burcau are co-sponsoring a conference on
Tuesday, Aprll 22 entitled “Food: Fact, Fiction,
Fraud" from 8:30 — 4 p.m. at Cobo Hall. Regls-
tratlon is $20. (Includes lunch). To reglster or get
mare Information, call Evelyn DeNtke at 226«
6260, .

The Consumer Mailbag answers questions.
Address mail to The Consumer Mailbag, Co:
cern Detroit, 1025 Shelb 4822
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Dear Jo: . .

My father, age 81, lives with us.
He has several medleal problems
that be sees his doctor about on &
pretty regular basls, Lately, ke
has been very npset by a urinary
problem.

He has not mentioned It to bls
doctor” as he says .1t will “go
away."” But 20 far the problem has
not gone awny. He Is spending
more time alooe and refuses al-
most all invitatlons to go out.
Also, 1 have notlced that he has
cut back on his fluld Intake, I am
*worried about him; be fust doesa't
Took well.

Jo, slace he reads yoar column,
could you glve bim some advice
on this subjeet — and maybe he
will get some medical belp,

Mn. J,
Northern reader.

Dear Mrs. J.:

* Your father’s problem with In-
continence I8 very common in
men his age. Unfortunately, men
of his generation find it difficult
o spenk about urinary disorders
even with their doctors. Incon-
tinence is very treatable, As with
any disorder, early di and

Dad’s case not unusual;
he should see a doctor

" varlous routes that can be taken-.

question, “does urine ever come
unexpectedly - and without con-
trol?”" Problems with Incontinenca
may vary from the loss of only a
few drops of urine occasionally to
the loss of moderale or large
amounts of urine.

It is year until it reaches unac.
ceptable proportions when hy-
glene i compromised and It Is n
longer a private matter. :

Your father's way of dealing
with his problem !z not healthy,
He shouldn’t be cutting back on
his fluld intake; 1t could lead to’
dehydration and -other - health
problems, Isolation from friends -
Is no solutlon either, bs

He should discuss his problem.
with hls doctor at once, There are’,

depending on his dlagnosls. He
may be referred to a urologlst or
to an incontinence clinic,
Incontinence clinics usually ex-
ist In_an out patient setting, Here
persons are helped through medl-
cation, pelvic floor exercises to
strengthen the bladder outlet, and
psychological suppart. There are
also surgleal procedures that can
be done to improve or cure uri-

treatment are imperative.

Often an older person thinks
that loss of control of one’s utine
is just part of aging and not a
medlcal problem. Aging by ltself
is not a cause; there can be d num-
ber of reasons such as; an infec.
tion, a weakening of the muscles
of the pelvic floor, or a neurologl-
cal disorder,

Anyone .suffering from Incon-
tinence wlll answer yes to the

nary

If there s one message that I
would Mke your father to get from
this column — It‘is that incon-
tinence is not a hopeless condition,
it 13 a treatable one. So, ke should
get help — now.

Readeis can write to Jolayne

Farrell at P.0. Boz 66 Postal

Station 6., 1075 Queen Street

‘F;‘ast, Toronto, Ontario, Cana-
a. -
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