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By Joanne Mallszoweki
stalf writer

UNGER. IT'S not limited
to the world's developlng
nations,

Hunger Is here. It's in
Detrolt, the rest of Wayne County
and Macomb County,

Believe it or not, Oakland County
— one of the natlon's weaithlest
counties — has nol remained un-
touched by hunger problems.

“Pcople forgel there Is a whole
segment of the communlty that can't
avall themsclves of what others
have,” said Alvin Kushner, Jewlsh
Community Councll in Detrolt exce-
utive direetor.

To help remind people that hunger
1s as much of a problem today as it
was centurles ago, the member na-
tions of the Unlted Natlons Food and
Agriculture Organlzation (FAQ) cre-
ated World Food Day.

That was five years ago — and ef-
forts are still golng strong.

Warld Food Day — Oct. 16 — Is
set aside as a speclal day to ac-
knowiedge world and domestic hun-
ger, But It's only the start of a year-
long process of educating and then
solving growing hunger problems.

The success of World Food Day
has, in large part, been attributed to
grassroots organlzatlons, which have
Joined forces and created programs
to raisc money and collect food for
the hungry.

ONE DETROIT arca ecffort in-
volved more than 40 restaurants in
the “Seven Percent Solution,” spon-
sored by the Detrolt Committee for
World Food Day, the Jewish Com-
munlty Councll of Metropolitan De-
troit, WIBK-TV2, the Detroit Free
Press and WILB-FM.

Bascd on a Baltimore program,
the “Seven Percent Solutlon” asked
particlpating restaurants to denate 7
percent of thelr recelpts on Werld
Food Day to local emergency food
praviders, such as the Southcast
Michigan Food Coalitlon (SEMFCO),

“This Is the flrst year we-have
come up with the Seven Percent So-
lutlon as a means of ralsing funds,”
sald Mirlam Schey of the Jewish
Community Councll stafl. “Thls pro-
gram glves people a way to feel they
can make a difference. And yes, one
person can make a dlfference.”
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Helping ease hunger pain -

Susan Tyler (left), Southeastern Michlgan Food Co

in

alltion pro-

gram associate; Alvin Kushner, Jewish Community Council ex-
ecutive director; Bob Jacobs, whose family owns Buddy's Piz-
za in Farmington Hilts; and Miriam Schey, Jewish Community
Council community affalrs assoclate at an Oct. 18, press con-

ference at Buddy's.

Participating restaurants included
Buddy's Rendezvous Plzzeria and
the Orchard Lake Famlly Restau-
rant in Farmington Hills, Ram's
Horn restaurants In Farmington,
Livenla, Redford, Southficld and
Troy pacticlpated. The Phoenicia
Restaurant in Blrmingham also got
invalved as did Buddy's Rendezvous
Pizzerla in Livonla,

It's still early to tell how much
money was generated. Yet (he spe-
cial program and World Food Day
publiclty has done much to increase
the public's awarcness of world and
domestle hunger.

“Remember the lmportance is not
In the dollars but in the conscious-
ness-level raised,” Schey sald.

PATRICIA LISS, Jewish Commu-
nlty Council public relatlons associ-
ate, agreed.

“It makes no scnse to just ralse
money. We need to ralse the public's
awareness of World Food Day and
that, for 355 days, milllons of people
around the world are hungry," she
said. “Our polnt is to keep the ball
rolling. We need to send the message
Joud and clear that there are those
who eat nothing every day.”

‘Thanks to generous resldents
thraughout metropolitan Detralt,
hungry people recelve turkeys,
canned goods and frult baskets dur-

short takes

ing holldays. But more is needed,
Kushner said.

“Hunger Is a 365-day problem.
People have to be reminded of this
need,” he said.

Much of the publle ts aware of
hunger problems in developing na-
tions. But it takes reminding the
public ‘that hunger exlsts in Ameri-
can suburbs and clties.

“People make the mistake that
Jjust because the economy Is good,
that the problem is over. That's not
the case. People either never got
thefr Johs back or they are making
minimum wages,” Schey sald.

Money that was collected on
World Food Day, as well as through-
out the year, Is given to organiza-
tiens such as SEMFCO, which then
coordinates distributlon and deter-
mines where the greatest need is.

IN OAKLAND County, for exam-
ple, 36 programs, many through
churches, are avallable for the hun-
gry. Services include hot meal sltes,
food closets, which provide the hun-
gry with ratlons of food products,
and comblnation services in which
food, clothing and sheiter are provid-
ed, sald Susan Tyler, SEMFCO pro-
gram coordinator.

“Before these programs were
avallable, these {hungry) people used
to go (o Detroit,” Tyler sald.
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The Rev. Maurice “Moe” Decker of St Chris-
tine's Cathotic Church is bagging an assort-
ment of food for distribution to tha hungry.
Every month, about 80 bags of food, worth
$20-325 each, are given to poople — from

tamilios with newborn bables tp the elderly —
who come to the Father Kern Center on Fenk-
ell, west of Lahser In Detroit, on the edge of
Redford Township. The food Is primarily ob-
tained from Gleaners Food Bank In Detrolt, .

If you recently opened a shop,
captured an award, earned a pro-
motion or are planning a new
venture or project — and there's
a Farmington-arca business an-
gle — we'd like to kear from you
50 we can share your news itent
with other Farmington Observer
readers. Send items to: Short
takes, Farmington Observer,
33203 Grand ‘River, Farmington
48024.

@ MOVING UP

John Balley was named executive
vice presldent of Anthony M. Franco
1Ine., Detrolt.

A member of the company's board
of directors, Balley has 20 years’
professional experience in major
corporate and agency publie rela-
tions. He joined Anthony M. Franco
1ne., in 1975 as an assistant account
executlve.

Balley is consld-
ered an expert in
consumer product
publicity. A major
awareness  cam-
paign, mounted
under hia direction
for Stroh
Brewery's expan-
sion into the na-
tional market, was
honared by Public
Relations News as onc of the 10 best
case studles in 19B5.

‘The Farmington Hills resldent Is a
member of the Detroit Press Club
and secrctary of Public Relations
Soclety of American Detroit Coun-
selors Academy. He completed his
journalism studles at Wayne State
Unlversity.

Bailey Is also a Farmington Hlils
Parks and Recreation Commlssion
member, director of the Farmington
Soccer Club and a past president of
the Farmington Area Jaycees.

Anthony M. Franco Inc, Is an in-

pendently owned public §
counseling firm.

® NAMED VP

Charles Costella, vice president of
Monte Costella & Co., Southfleld,
was re-elected chalrman of the
Michigah Mason Contractors Associ-
ation.

Re-clected viee chafrman at the
assoclation’s anbual meeting was
Edson Lawrence, president of Law.
rence Masonry Corp., East Lansing.
Serving as the assoclatlon’s secre-
tary-treasurer s Dlane Sinelli-

John Balley

uchla,
For information regarding assocl-
ation activities or for

27600 Farmington, Sulte 206, Farm-
ington 46018,

© NEW STAFFERS

Phoenix Group Inc., In Farming-
ton Hills, a direct marketing agency,
has made two additicns to its ac-
count stafl.

Debra Ober and JoAnne Wisch-
man were hired as account exccu-

tlves.
QOber will be assigned to the Michl-
gan Bell Teleph and

president of the company. Harvey's
Place speciallzes In {llm edlting and
off-line videotape editing of national
commerctal and corporate work.
Moon-Kochls Productions Inc., a
film and video production company
whose cllents include Gulf & West-
ern, ITT, Mobil Oil, TRW and
Upjohn, will relocate offlces in War-
ven to the Studlo Center complex. Di-
rector/producer Ben Moon and cine-
matographer Mark Kochls have won

Bell Communications accounts.
Wischman will work primarily on
new account activity.

® 2ND ANNIVERSARY

Bunrell & Co., a full-service public
relations and marketlng communi-
cations firm in Farmington Hills, re-
cently cclebrated its second anniver-

sary.

%c agency services cllents in four
areas of speclalty: health care, tech-
nology, business and finance and
cconomlc development.

@ CONSTRUCTION STARTS

Construction Is underway on two
new bulldings at Studle Center, the
Mldwest's flrst major communleca-
tlons preduction complex, it was an-
nounced by Allan Rothfeder, manag-
Ing partner of Studio Center Invest-
ment Co.

Construction of a 45,000-square-
foot building for Interrclated produc-
tion and support service companles,
and a 15,000-square-foot stage for
Studlo Center anchor company
Grace & Wid Studlos began last
week on the seven-acre site in the
Farmington Freeway Industrial

Park.

' significant amount of time and
effort has been invested to insure
that the Communicatlens Park will
meet the needs of the productlon
community.

“In planning the technical design
of Grace & Wild's stage, we consult-
ed with natlonally recoguized firms
in the Industry and Detrolt arca pro-
ducers. For Studio Center’s mult!-
tenant bullding, we are worklng with
two of the most respected flrms in
Detroit, Ford & Earl Assoclates for
space planning and interior deslgn,

and A.J, Etkin for construction of

the building,” Rothfeder sald.
Rothfeder also announced that

three more companies have jolned

the Communlcations Park and wlll

local, national and inter-
national awards for thclr produc-
tion:

“The amount of talent in Studlo
Center will create even grealer syn-
crgy for everyone involved in the
creative process,” Kochis sald. “It's
only titting fer us to be located next
to the companles we work with ona
regular basis. Productlons will be
that much ecasler and more effi-
cient.”

A llmouslne and courler service,
Studio Limo and Couricr Service,
will also be at Studio Center. The
newly formed company will offer a
streteh timousine with television, vi-
deotape recorder and olher ameni-
tkes to service the production com-
munity deliverlng clients and talent
to Studlo Center. The couricr service
will provide plckup and dellvery of
packages and productlon material.

In addltion to the newly an-
nounced resident companies, five
other firms wil move to the Studlo
Center multitenant building.

‘They are Vlctor Duncan Inc, a
f1im and video production equipment
supplier; Ron Rose Productlons, an
audio preduction and postproductlon
company; Geofirey & Jelfrey, an an-
imatlon and speclal effects design
company; and Full Clrete Communi-
catlons, producers of interactive vi-
deodiscs and computer-alded in-
structlon.

Magle Lantern Productlons, a
commercial production company, Is
already on the site, It will move Into
the multitenant bullding upon ts
completion next spring. Grace &
Wild Studios' second stage and ex-
panslon of its vldeo postproductlon
facllity [s also scheduled for comple-
tion at that time.

“The Communications Park will
provide Its resldents with greater
visibllity within our industry, and
will premote stronger, more mutual-

lease space in the build-
ing.
Harvey's Place, a film editorial
company with offices in New York
and fleld, will add a sccond De-

0]
about membershlp, wtite the Michl-
gan Mason Contractors Association,

trolt operation In Studio Center, ac-
cording to Warren Shlversteln, vice

Iy rel for us
all,” Rothfeder sald.

For. leasing Informatlon, contact
Allan Rothfeder, Managing Partner,
Studio Center Investment Co, 120
Franklln Center, 29100 Northwest-
ern Highway, Southfleld 48034.

Alrien Arpel’s complete makeover plus bonus
FACIAL

MAKEUP HAND

TREATMENT

AND GIFT,

ALL FOR $25

Hera's what you pet:

A Deep Cleansing Fogal which
wcludes loniey b Almord Brushing,
Siun Vacuumeng ang Nature

Baseg Masque

« A warm parathio hand

softenng reatment.

« & complere makeup

apphcaticn and fessen

Hern's what you 1ake home:
« Adnen Arpels “Face In & Cage™ A
woven, black travel case hat leeks
ke (eathir, ffled swith vour 1 basie
makeus products: 2 eyeshadows,
mascara, foundabian, lipsich,
1pner pencdl, hohl &€ pere:
urder eye conced'er, blush, 3 bg'
blush Srush plus 3 step by step
workbaoh, 303 unts®

Hugsan’s Cesmetcs

Call for your appointment:
Korthiand, 559 (430
AWestland, 425 6265,

Oaktand, 5850231
Falane, 2116790
Twehe Gaks, 3484484
Summil Place, 6815510
Lokeside, 2473127
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