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Santa’s watching twice this season

holiday shopping easicr this

scason. He's giving the timeli-

est and most asked-for gift of
all — n distinctive, yet individualized,
watch to personally suit each of those
folk on his Christmas list.

You might ask yourself, why a
watch? It's today’s hottest fashion ac-
cessory commodity, as reported by re-
tailess neross the country. Watches are
touted by the leading fashion media
and colleeted, in multiples, by men
aned women ulike.

Purchasing o watch or receiving one
as a gift is serious business, According
to Joseph Thompson, editor of Modern
Jeweler, o leading jewelry and watch
tade publication, un estimated 565
million watches were sold in the Unit-
vd States last year,

This year. tore holiday shoppess
are expected to join Santa in gifting
their relatives and friends with one of
the many models available ot a price
to fit everyone's budget, Jewelry and
depurtment stores are reportedly well
stocked for the holiday with a great
vatiety of wotch gift choices that are
not only good-looking. but also are

SANTA COULDN'T have made

cquipped with the latest technological
{eatures.

KNOWING WHAT to look for be-
fore making a purchase makes a lat of
sense. Here are seme shapping tips
from Citizen, the world's lorgest watch
manufucturer:

® Purchase n watch from a reliable
jewelry or depnrtmment store that is an
authorized watch dealer nand you will
be assured of the most value for your
hard-earned dallar.

® Consider the recipient’s lifestyle,
hobbies and dress. Is he or she an ac.
tive sports enthusiast? Fashion.con.
scious? Antique Jover?

Whether one’s dress code is clussis
cally sophisticated, cas success-ori.
eated or one that says “fashion lead-
er,” new and exciting watches nbound
in an assortment of designs, colors und
with “special’” functions, al} perfectly
tuilored 1o flaunt and enhance person-
al style and to fulfill every mood and
activity.

ACCORDING TO watch industry
veteran and Citizen's senior vice presie
dent of merchandising Barry Gell,

*The overall trend in design is toward
vitra-thin jewelry-look watches with a
more  ¢legant appearance. This s
achieved through full-flow, integrated
richer color, particularly steel gray and
blue, with the continuation of the pop-
ular all-gold tone and bicolor {(color ac-
cented with gold tone) and pattern
and textural treatments in dials, cases

and bracelets.”

Men's and women’s timepicces are
embellished with scores of handcrafted
details, including intricate mesh and
link bracelets inspired by fine jewelry:
supple crocodile, leather and pigskin
straps; unusuvat, sceatch-resistant
syper-hard metals and new ionplate
matte and high-sheen finishes.
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