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A UNIQUE BEVERAGE ADVENTURE!

Beverage Warehouse Is the one stop Holiday shop lor Party
Needs and Holiday Gitis. Discover our giant warehouse
selection. friendly service and everyday discount of

10% to 50%

EASY, SELF » SERV LIQUOR + WINE » CHAMPAGNE + KEG
BEER « POP « PAPER & PLASTIC PARTY SUPPLIES

A UNIQUE FOOD ADVENTURE!

Conveniently located next door, serving homemade pasta and sauces,
sandwiches, salads, party trays and gourmet coltees & foods.
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Business holiday

Here’s help with office gifts and etiquette

business gift.
tke a socinl custom and

trunspose it to o business
d all sorts of prablems can

crop up.

According to Letitia Baldrige, ma-
ven of executive manners, gift giving.
particularly in business, is an art. She
devotes an entire chapter of her book,
“Complete Guide to Executive Man-
ners.” to the ins and outs of present
protocol.

Her first piece of advice is to think
before you act. Don't send n bottle of
liquor 10 every persun on your Christ-
mas business list; not everyone drinks,

Don't give someone n new piece of
sports cquipment you think is tremen-
dous unless you know for a fact that
the recipient is as enthusiastic about
that sport, Don't try to be funny ut
another person’s expense. Such at-
tempts usually foil.

BALDRIGE POINTS out that the
manner in which a gift is made also is
extremely important, She suggests
that it should be presented in person,
if possible, to show that the donor has
high regard for the recipient and for
the gt

In the absence of n set company poli-

ey toward gifts, it's wise to keep some
guidelines in mind. When giving o re.
i gifts from business nssociates,
cure must be taken to avoid the ap.
pearance of impropricty.
s means that executives must be
willing to firmly, but diplomatically,
refuse u gift if they feel compromised.
At many companies there is an infor.
mal conflict of interest rule thut puts a
525 value on presents to nvoid just this
possibility.

Baldrige recommends food as 4 busi-
ness gift because cven when it is ex.

pensive, it doesn't smick of bribery. It
is n gift that can be shared with others
ill be

in the office, s0 your influence
even more widespread.

Among her supgestions for edible
gifes are: baked goods, j 3
{resh fruit, candy, nuts, Beluga caviar,
smoked salmon from Scotland, import-
«d pates and gourmet food packaiies in
reusable containers,

BALDRIGE STRESSES that re
search also is a requirement of stylish
Kiftgiving.

When liquor is the gift of choice.
this is particularly important. A vodka

rinker isn’t going to be impressed
with o gift of 25-yearold Scotch. no
matter how expensive or beautifully
wrapped.

Present-giving _among  employecs
and between employee and boss are
other arens fraught with pitfulls. In
general, etiquette does not demand
that an employee give o boss o present,
even if a boss gives an employee one.

Baldrige says that a newly arrived
employee should never give a boss a
present, because it looks like apple-pol:
ishing, In practical terms, however. if
an office has an informal atmosphere
and it is general practice to exchange
Fifts, an employee may feel uncomfort-
able not participating in the exchange.

One publishing employee solved the
problem by baking several kinds of
holiday breads, bringing them to work
sliced on o platter and writing a card
that wished her co-workers a “Merry
Christmas.”

Another brought Chistmas tree or-
naments and attached them to Christ-
mas cards, solving the who-getswhat
dilemma in an inexpensive manner.

IT SOUNDS old-fashioned, but o
Christmas cookie exchange at lunch is

MONG emplogees of o
Southern ndvertising
agency. the event becume

known as “Black
Christmas”— 0 afternoon
Chyistmis party that stretched into
the wee hours and resulted in the
dismissals of three people and one
pr

ancy.
Most office parties never get that
out of hond, but even for the most
onied celebrants, they are
anxicty-provoking occusions,

How to survive

“Practice discretion, moderation
and good manners at these past
1o avoid jeopardizing your carees
advises Andrew Sherwood,
chairman of Goodrich & Sherwood-

Sherwood also offers these tif
After the first or second drink,
switch to a non-nlcoholic beverage
fike club soda with a twist. Be
discreet. Do not divulge contidences
and uvoid talk about work of €0
workers, particularly the boss. Be

festive { inexpensively shuring
the holiday with office workers, Com-
pany Christmas gifts are another

realm altogether. Myron Manufactur-
ing Corp. of America suggests calen.

tunners can be embossed with compa-
ny logos or executive names, and make
handsome thank-you presents.

The Economist Desk Diary, used by
both Joho F. Kennedy and Winston
Churchill, mokes an ideal gift for the
professional. These leather-bound cal-
endars, described by Time ns “the
cpitome of high-toned datebooks™ do a
Tot more than record lunchcon oppoint-
ments.

‘They come in a varicty of sizes and
systems and can include everything

i dtom maps of the world to wine vin-
! tages. The diaries range in price from

E

$2310 $75, and mny be bought directly
from The Economist by calling 1
1800} 628-0677.

ONE YEAR People magazine sent
solid chocolate replicas of their logo o5
a Christmas greeting. Other companics
send golf bulls embossed with compu-
Y name. paperweights, desk clocks
and pen and pencil sets.

Pen and pencil sets make good gifts
for most occasions, and having them
personalized is o way to add special
sgnificance to the gift,

spelled out. On leather goods. initials
afe more appropriate.
® The relutionship between the gift

%EXCELLENCE

You demand it of yourself,
expect it from your upholsterer.
Al A.E. Hoskinson's,

we give you excellence

in upholstering.

EXCELLENCE IN CUSTOM UPHOLSTERY

A7 AUBURN HOAD. AURURN HILLS_MICHIGAN 313705357113

giver and the recipient
whether formal or nick-names are
used. For a close friend. “Bill” is ac.
ceptable: for o business client, “Wil-
tiam" is fecommended.

® When presenting ifts at formal
occasions, the recipient's full name
should be used. Cross suggests script
engraving for women and block en-
graving for men. Special dutes, slogans
and places in block lettering are appro-
printe for more informal occasions.

Remember, kaowing how to say
thank you is as important as knowing
how to give o gift. While there ore
times when o gift must be refused be-
cause it is too lavish, has obvious sexu-
al overtones, is inappropriate, manners
dictate that gracious acceptance is in
order when accepting gifts that are

meant  well. it's the
thought that counts. So do some
thinking beforehand to make certain
your gift will be nccepted in the spirit
it was offered.

YULEFACTS

w Mothers wno prele,
cuddly toys 1o action toys
for kids at Cheistmas:

is an
¢asy way to increase the perceived val-
ue of a gift and make it more meaning-
fdl to the recipient,” said Maureen
Sheridan, market research manager
for AT, Cross Co,, marketer of Cross
Writing instruments and Mark Cross
Ieather goods. She offers these guide-
lines for personalizing produets:

. When engraving a metal product
like a pen, the person's name should be

an office party

friendly but not amorous.

DON'T TRY TO BE the lifeof
the party. Offer to help the party
Sommittee if you can, and
sirBliment those who arranged the
3ir. Don't be the last to leave,

:o:" Women employces, the dress

theecan sometimes be confusing. If

Bty is taking place during

roular work hours, the rule is to
1633 for the business, not the

party. A slightly softer Jook is
appropriate, but erring on the side
of conservative is better t!
dressing cither too casually or too
formally. If the party is an evening
affoir, dressing up is permitted.
mon sense dictates that
cleavage and thigh-high skirt shits
be left to private socializing.
Follow thiese suggestions, and
you're likely to be around for next
year's Christmas party. And smile,
it's supposed to be fun,

Christmas
Sale

Ppular Lamps which will b e usedd
and apprecuited

3 Light Track Sex s
Madern Spot Hoor Lamp 32 30
Brass Walt Swing Arm ss0
Minature sntique Hrase

Termple Jar Sissu
Pasted ok Goene Lamp— €15.05

These are but 3 few of the gt
Dighting ileas we-have o sale
TS We hune epenive gifis 2wl

Merry Christmas From

Lampcraft Inc.
4312 N, Woodward e,

Oak, Michigan 48072

Tel. (313) 5:9-1399

between B3 and 14 mile




