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Parents have found a way to fulfill their chlldren’s psychological need to master authority. It's horseback riding lessona.

Teitel’s Top 10

By Alan Taitel
speclal wrltor

shampoos needed. For that added Lft, hair
raisers are here and now., Resembling the ba-

‘What's hot on the retall scene?

nana cllp of last year, but in two separale
pieces, these plastic, over-sized combs are

Here's 10 items that are sizzling this sea-

sond

(1) Horscback riding — Parents are flnding
that horseback riding lessons for their chil-
dren are an excellent means of filling that
psychological need to master autharity. So,
he funlor Wall Street captains are up . . .
and getting their ficst taste of holding the
reins of pawer and contro). Whoa!

{2) Arriving on time — Grand entrances by
way of arriving late are passe . . . a time
consclous agenda driven soclety has made ar-
riving punctually THE thing to do, Maybe all
thos«i prestige watches really are for telling

me!
{3) Halr raisers ~ No scientifically tested

used to give halr that desired 1lft for fullness
and drama. In all colors, they can be mixed
and matched for an Interesting 'do!

(4) Natural shell and wood jewelry from
the Phillipines — This really IS about all that
Imelda left behind! Natural wood jewelry
from the Phillipines s making a hit from
shore to shore. In all matural tones, these
necklaces, bracelets and earrings are a real
chip off the old bark!

(5) Cosmetlc surgery — Faces are lifting
up and costs are comling down. With the price
and time on a decrease, cosmetic surgery s
more popular than ever. Faces, eyes, tum-
mies . . . everything Is “fair” game. Conven-
lence can be just short of a drive-through nip-
and-tuck!

(6} French manlcure — When in America,
do llke , , . Parisians! It's the French mani-
cure that's the latest thing to scratch the sur-
face, With a flesh tone nall and iridescent tip,
It helghtens the natural colors of the nail.
And, {or those spalled by the “press-ons,” the
French manleure Is available aux faux.

(7) Michae! Felnsteln — His name wilt soon
become a houschald world. The nation's hol-
test nightclub entertalner since Bobby Short,
Michael Feinsteln plays regularly at the
famed Algonquin Hotel in midtown Manhat.

get the flair of a sports car engineered and
deslgned in Italy, with the quality and depen-
dibility Chrysler has become known for, Lido
seems to have an even “better idea."

{9) Thai food — This Orlental/French gour-
met culsine will make giant galns in 88, . .
but not in pounds. Although Mexican contin-
ues to be the number one selling ethnic food,
Thai food is replacing Cajun dishes as THE
trend menu du jour. Healthy and dellcious,
these dls):es are defini .y a HOT item (no
pun

tan, A Gershwin protege, plays as
the master Intended, does private parties for
cafe soclety, including Liza (yes, Minelli), and
emits an elegance reminiscent of the '30s and
'40s. He's definitely the new toast of the town
and 1988s hottest national

(10) Gift certificates — Always a hit for
the helidays and birthdays, gift certificates
are becoming the ticket for any and all occa-
slons. From restavrants to malls to utility

{8) Chrysler-Maserati Convertible — Make
room on the highboards! Into the upper tier of
automobiles comes the new Chrysler-Masera-
ti convertible, For a mere $40,000, you can

glit allow the giver to
spend a determined amount (no more cursing
yourself for overspending) and allow the re-
ceiver to pursue the freedom of cholce.
There. Now everyone Is happy.

The Chryster-Maserati convertible is coming and for a mere $40,000 you can
park it in your garage.

Women turn tables onmen
by giving flowers not ‘eats’

Men give flowers, Women give cookics.

1f you still think that, you're living in the dark ages,
out of sync with what's been going on In the florist
business ever since women grabbed thelr bricfcases
.and got out of the kitchen.

Use to be, men would show up, flowers in hand, at
their beloved's doorstep.

Nowadays, the man Is Just as apt to be on the recely-
ing end of the flowers.

But he won't be standing on his doorstep. No, when
the flowers arrive, he'll be sitting at his paper-covered
desk, eyebrows furrowed as he pores over his sales
accounts, He'll hear the buzz of volces and look up.
He'll see someo::d coming ta:l;lrd him holding a big
somelhing wra| In green e paper,

I-‘lnwerg for sm: secretary, he'll grump to himself as
he looks back down at his papers,

But no, the carrier of the giant green gift passes
both Mary and %.inda and stops at his desk.

“For me?* he exclalms and his face reddens as his

fellow workers gather around o peek at the flowers *

and see who they came from.

It embarrasses them, yet men love it,” said Bruce
Weber, owner of Weber's Floral Gifts In Livonia, “It
creates a sensatlon. They're the center of attention.
Mcn know who the flowers are from, but the offlce
doesn’t.”

Robyn Menard, a designer al Moss-Lipinsk! in Blr-
mingham, agreed.

“THEY'RE embarrassed because they don't expect
It,” Menard sald. “But it's a fun kind of embarrass-
ment”

In ever Increasing numbers, women are reversing
the age-old custom and sendlng Nowers to men. In the
beginnlng, women generally stuck to giving flowers on
such special days as Valentine's Day or Sweetest Day.

Now, they send flowers on any day, for any reason.

“Today, it's a way of greeting someone, getting to
know someone, making a new friend,” sald Michael
0'Connor, manager of Harry Miller Flowers Inc. of
Farmington Hills, “Women will send flowers for no
reason than to say hello. It makes an impact, like noth-
ing else can.”

Added Simone Pinter, of Plater Flowerland in Can.
ton: “IU's & way for women to say they're {nterested In
someone.”

Tim Galea, owner of Floral Accents in Garden City,
believes the trend runs parallel to today’s trend of
women having more say In their relationships with
men.

“Women have more control In relationships, and
glving flowers mects that need,” Galea sald.

Galea has even recelved flowers himself.

“] didn't think someone would do that for me,” be
said. “I thought it was great that someonce went to all
that trouble.” .

Jeanne Lesp manager of F Center
Florist In Farmington, sald women have been liberat.
ed to the point where they feel comfortable giving flo-
wers, .

“And they soon discover that men love It," she sald.
“Men are thrilled to death. I sent my boyfriend a bou-
quet, and he was totally surprised. Ho told me it was
better than having a new Mercedes in the driveway.”

ENARD SAID that a softening In traditional male

M
attitudes also helped pave the way for women to send

flowers to men.

“Men are not afrald to recelye flowers anymore,”
she sald. “They don't think that it's unmascutine. But
you don't send pink roses, either.”

So what do women send?

Women generaily go two routes, according to the
florists. Elther they'll stick to such tradltional flowers
as roses or lilies, or they'll buy arrangements more
masculine in style.

“Women are more apt to send a planter or a con-
temporary arrangement,” sald Galea. “It's more ap-
propriate than daisies.”

Lest the marrled mén of the world feel left out,
Gary Barber of the Flower Basket in Plymouth
the story of the women who seads a flower every
month to her husband,

“The flower s dliferent each month," Barber sald.
“The ficst {ew times, he was surprised. Now, It's a
pleasant ence.”

Tho wife, howaver, bas one advantage over single
women who send flowers.

“She charges it, and ke pays the bill," Barber said.

Visa* & Master Card* welcome
Prices Good thru Saturday, March 26, 1988

TANK TOPS stripe & solid
golv/cotton Kknit tops.

28 S-M-L. After Ad 4 9
6.99 5

SWEATER VESTS Novelty

* ramie/cotton with patch.
Sizes S-M-L. After
Ad 22.99. .
SWEATERS Ramie/cotton
sleeveless hutton front or,
goto placket style.

1zes S-M-L. Arter

Ad 22.99. -

ORTS Pleated

LKSH
classic style with side tabs. Ina

host of colors. Sizes
3-13.Reg. 14.99.

UNION BAY® JEANS
Save on our entire stock for

]émlors. Sizes 3-13. 25‘y g
eg. 34.9?-45.99. Opeee
DENIM SKIRTS 100% cotton
with fold-over waistband details, yoke

details & more. Reg. 18,99-28.99.

12.99-19.99

NEXT TQO MELJER ON
« WESTLAND MALL +FORD ROAD AT CANTON CENTER
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