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Cuban caper

Paul Marti In his Clrcumnavigatlon travels suddenly finds him-
self fn some real hot water, belng chased by a Cuban patro] boat.
Mart! attempts to make an escape. To find out how he makes out,
turn to Page 6D,
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High tech is
hair today

8y Charlena Mitcholl
and Lorrolne McClish .
statf writers

Gone are the days when those of
us who were bored with our looks
kad to search endlessly through piles
of magazines for the perfect hairdo,

It may seem too good to believe,
but there's help for these pointless

‘This system takes the
guess work out of
coloring and styling.’
— Vickey Weston
owner of Beaulyworks

can' with our h:
that never seem to produce the de-
sired end result.

Trying to tell a stylist how you
want to look ends up with the styitst
interpreting  something  altogether
different. It's called Jack of commu-
nleation,

So much for the hairdo that didn't *

work. Hlgh tech is here to save the
day and the “do.”

New computer imaging sysiems
have made their way to Michlgan —
New Image Salon Systern, manufac.
tured In California, and Glebal Im-
age Maker. They're dolng wonders
for the salon business,

Vickey Weston, owner of the Beau-
tyworks in Southfleld, called New
Image the blggest revotutlon to hit
ihe beauty Industry since the blow
dryer.

“'This system takes the guess work
out of coloring and styling,” Weston
sald, "It bridges the communication
gap betweun cllent and stylist.”

“Seelng yourself on the computer
gives you a third-person objectlve
look,” said Carol Gill, owner of the
Mane Cennectlon in Farmington
Hills, "It also is somewhat of a se-
curity to the person who has had a
bad expericnce with a home perm or
home coloring. What you see in the
picture s what yeu're golng to get.”

GILL'S SALON is the only one in
the state to feature Global image, a
style of computer first used by plas-
tic surgeons to show their patients
what they would look llke after sur-

gery.

What the computers do is allow
cllents to sce themselves with a varj-
ety of hair colors and hairstyles.
Men can even see what they look like
with a beard and mustache.

For Instance, a short-haired, curly
blonde can select a long, straight
style In an auburn color. It may look
aw{ul on her, but at least she knows
that before she puts dye on her halr
or straightens her natural eurls,

“It's sort of like having a crystal
ball,” said Gall Perlmutter, a man!-
curist at Beautyworks, who is sport.
Ing a soft new look herself. “It lets
you knaw ahead of tUme Jf you're
golng to llke what the stylist s sug-
gesting.”

With New Image, the client seleets
the hairstyles he or she likes from a
photo album. The numbers for the

R.U. Syrius

p are entered into the
computer electronically and, wlith
the use of a Hitachl color video
printer and camera, the cllent sces
him- or herself on the television
screen.

“It's sort of llke trying on a lot of
different wigs,” Weston said. “You
keep golng until you find what's
right for you.”

The blggest help s not only find-
ing out what you like, but what
styles don’t look good. The cost Is
$40 for the enc-hour consultation and
four color photographs.

THE NEW IMAGE Salon System
was Introduced to Michigan hair-
dressers at a salon show, held in
Novl several months ago. While
many salon owners feel it is too ex-
pensive — $22,000 for the multipart
systemm — others feel it's nothing
more than a fash-in-the-pan gim-
mick.

Daniel Soller, owner of Danlel J
Salon [n Farmington Hills and who Is
looking at the possibliity of installing
the system, sees where a stylist
could really have fun with the com-
puter, “but in reality, most of the
;‘tyllu aren't going to work with most

alr,"”

“For sure, the compuler images
aren't workable on all halr, but how
else I3 a person to know without first
sclecting the style,” sald Weston, “It
is up to a trained halrdresser to say
to the cllent ‘No, your halr is too thin
or too coarse for that one. "

Stephanie Cuddy operates the
Global Image Maker at the Mane
Connectlon, She is a halrstylist —
part artist and part computer tech-
nician. She has 80 models to flash.on
the computer screen, each with dif-
ferent shaped faces wearlog styles
that flatter their particular facia}
contours and include the nuances of
highlights, streaking and shading.

The client has her picture taken on
a split sereen, It remains as is on the
left side of the screen, while Cuddy
works with the pleture on the right,
erasing the clients hair and the

and then super
{four different halrstyles. -

The four plctures are printed and
belong to the cllent. The charge Is
$25, but If the client chooses to get
her halr cut, styled or permed in one
of the styles, she gets $10 off the
price.

“How did | pick the winning fotto number? Easy, |
took the number of days | spent on death row and
divided by the number of volts in thia chalr”*

RANDY BORST/ais!f phatographer

at Mane C

« Cindy
a new look.

“THE PICTURES are put to good
use,” Gill sald. “They are shown to
husbands, fricnds and relatives to
get opinlons before the client makes
up his or her mind.

“For every picture that has left
the shap, we've gotlen at least two or
three calls from whomever those
pletures were shown to. They've
becn our best advertisement.”

Computers are popping up all over
in the beauty Industry. LeLook Salon
in Bloomtleld Hllis iavested In a co-
lorizing computer system so that eli-
ents never have to worry about their
hair color solutlon belng altered

tries out

each time they come in for a touch-

up.
“It has assisted us in finding the
perfect halr color matches or
changes for our clients,” safd
LeLook owner Tony Colorite,

In this age of computers, It seems
almost anything can be done with
the touch of a button. Just declde
what you want to look like and pres.
to. .. It may not always be adapt-
able, but at least you can get a
glimpse of what you might look like
il you were to go ahead with the
changes.

RANDY BORST/s1al pholographer

up a client’s features on the screen with those of modets,

JOHN STORMZAND/staff photographer *

Vickey Weston of Beautyworks in Southficld belleves New Im-
age is the biggest thing to come along in hair care since the
blow dryer.

Stroot scone writer Janice Brunson reccl a

Camouflaged color
sends gray away

By Janice Brunson
ataff writer

thelr mid and late 30s who arc.
d by th rate at.

Amerfcans are growing older.
The U.S. Census Bureau says 50,

The first of the baby boomers,
those folks who make up the popu-
lation bulge that followed World
War I1, are In thelr 40s.

Many may be facing a dilemma
sooner than they realize,
upon the observation of Troy beau-

yed by the
which thelr halr Is graying.  : -
“We've (halr dressers) become,
the stress reducers of-the 1980s,’_
Palazzolo-Shaw quipped, “But for-
most of us, gray hair tends to be.
very aging.” .
‘While graying halr is of relative-
1y minor concern when compared.
10 such Issues as good healthl or.

ty operator Felicla P
Shaw. Last year, she was named
one of {lve outstanding U.S. halr
dressers by McCall's Magazine.

Amerlcans are graying at an
carlier age, said Palarzolo-Shaw,
who owns Nino Salon in Somerset
Mall, Troy.

“[ think what's bappening today
Is peopla are under 30 much stress,
juggling family, career and (in the
Instance of women) even husbands,
they're p'eyi&x younger,” ahe said.

flaged color” troatment from Felicia Pslazzolo-Shaw.

F seelng o~
creasing numbers of people In

happlness, it nonetheless demands
an to remain

gray or not. .
Barbara “Babe" Pauley did, A
social sclon In New York City until
her premature death, Pauley
made gray hair fashichable when
she refused to dye hers in:the
19603, e .:
ROSE KENNEDY, matriarch of *
the political clan, opted for color.
Keanedy, who iz naw well into her,
90s, dyed her halr throughout her-
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