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Housing starts
hinge on basics

They've also become more de-
mandlng. Consumers respond to such
amenitics as golf courses, tennls
caurts, jogging trails and bike paths.

ON THE way toward bullding this
<condo community, local, state and
federal regulations can change the
shape of the developers’ orlginal
plans. Wetlands regulations can
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church picnle held on the property.

BUT THE area and its zoning reg-
ulations and sewage facilities were
still focused on a rural lfestyle.

“Troy wanted you to have two
acres 10 a lot. When we {flnished we
had one unlt to an acre. We had 89

Building business grew suddenly

Conlinued from Page 1

boom continued, they bullt four-bed-
room colonials In Troy and Bloom-
ficld Hills,

But the elder Robertson, who jok-
Ingly agreed with his sons that they
buflt for his generatfon, recognized
the baby boom was going bust, The
market was ehung!nx from families
to couples whose grown children had
struck out on thelr own.

In 1972, under the urging of the
elder Robertson, the flrm wcnt into
the then-new condo business by
ginnlng a 359-unit project, Adams
Woods In Bloomfleld. That project,
completed In 1980, helped make the

change the face of a
“We have some grave legal con-
cerns about developers and Jand-

acres and 89 lots.
Sewers WCNHI Installed until

1957,

“A lot of bonds issucd to bulld
sewers had gone belly up, It was a
very difficult job to get sewers fi-
nanced,” he said.

Four bullders and a nearby

holders rights. Wetlands can be con-
sidered confiscation without com-
pensation,” Robertson Jr, sald.

The flrm's newest 433-unlt con-
dominlum project, The Heathers in

firm's

Not only did condos appeal to the
over-54 crowd anxlous to be freed of
home chores, but it also attracted
younger, dual-career familics who
lacked the enthusiasm te putter
around the yard. *

1t also threw the bn;lnu: Into the

th

Roman Catholic convent contributed
money toward the of
the first leg of the Evergreen inter-
ceptor, Under the arrangement, they
didn't pay any tapping fees for sev-
eral years untll the city had repaid
the debt.

“We were just paying our tapping
{ees in advaace,” Robertson Sr, said.

CONSUMER TRENDS gradually
changed. The “Leave It to Beaver”
style families for whom the firm
originally had bullt were evolving,
Empty nesters were rattling around
in those big family houses. In the

Bloomileld Hills, Involved
to wet-

lands, Robertson Jr, gives high
marks to local government for al-
lowlng hlm to arrange the condos to
fit in 433 units as he planned.

SINCB THE f{irm bullt on an old
gravet pit on Square Lake Road be-
tween Squirrel and Opdyke, it hadn't
expected to become involved in wet-
lands regulations. But a waterway
running through the property was
seen by the Department of Natural
Resources as a protected wetlands.

corporate eq
age. As business grew the staff in.
creased to about 15 people and
moved to an office on Square Lake
Road, Troy. Eventually they expand-
ed agaln, moving to thelr office on
Telegraph in Bloomfield Hills,

There it started a decade of corpo-
rate adjustment.

“We were still but -
we needed pollclu and procedures,"
said Robertson

They dldn’t Imvc the time, means
ar personnel to develop those poll-
cles. Instead problems were tackled
on an emergency basis, “That would
depend on which fire we had to put
out,” Robertson said.

About slx years ago, the real es-
tate business experienced a down-
turn. In 1981, the firm had racked up
about $11 million. The following
year, that figure fctl to $7 milllon.

He used that downtime to reorgan-
Jze the fiem. “I can’t do It anymore,”
he sald. He began working toward
making the concern a professionally
managed one, hiring an analyst to

reorganize the company and define ,

responsibilities.

Robertson made an effort 5o oth-
ers in the company could tackle
tasks he once did.

“I stood back and Jet them do it. It
wasn't casy for me,” he sald,

When business rose again, Robert-
son said he found “a real sense of
satisfaction. Before it was too hectic
for me to get that sense.”

Now, he hires outside expertise to
help solve problems, Faced with
working around a wetlands In his
new condo project, the Heathers in
Bloomfleld Hﬂls. Robertson hired an

datebook

“'A lot of crazy things get designat
ed as wetlands. You could have a
completely dry area, and it could be
a forested wetlands,” Robertson Jr.
sald,

late '60s/early °70s, the company,
under the urging of the elder Robert-
son, began to consider condominl-
ums as the wave of its future,
Marketing appeals began to talk

ahout lfestyles Instead of room for
the chlldren to grow,

“There’s more to selling real es-
tate than just just putting a house on
it,” the younger Robertson said.
“We're buylng a2 Ufestyle. They
didn't want to rake another leaf,
We're selling lifestyle, We stlll feel
that way today.”

WHILE THE sales pltch remains
the same, the listeners are younger,

“They used to be §4. Maybe five
years yaunger or five years older,”
Robertson sald.

Now, thc market includes younger
two-career couples and one-chitd
families. They've found they have

His company ¢nded up hiring a
consultant to bulld anather swamp
on the property to replace a small
part of the wetland that was filled
up for the project’s galf course. The
course, which will become & private
club open to non-resldents, evolved
Into a more difficult exerclse for
duffers.

Alter working with the swampy
area, the marketing strategy now
designates it an enhanced wetlands.
Buyers are charged a premium for
lots overlooking it.

Local ordlnances protecting natu-
ral areas, according to the younger
Robertson, can be a prod-

neither the time nor the
to tend to a big home and a large
yard.

uct of an attltude that has been
around for as long as hls company.

YOU ALONE CAN DO IT,
BUT YOU CAN'T DO IT ALONE...
» DO YOU “LIVE” TO EAT ?

+ DO YOU HAVE TROUBLE SAYING NO?
+» TOO MUCH TO DO, TOO LITTLE TIME?

cALL 647=-5540
DEA FARRAN MEALTILY OPTIONS, INC.
MSW, ACSW, CSW BIRMINGHAM
MANAGEMENT ASSERTIVENESS TRAINING
wl':lG"T CONTROL - INDIVIDUAL COUNSELING

@ BUY A FRANCHISE

Satarday, July 9 — “How to Buy &
Franchlse” offered 7-9 p.m. in Troy:
Fee: $50. Information: Start A Busi-
ness Store, 649-8546.

® LOTUS 1-2-3

Mondays, July 11 through Aug. 1
- “Lotus 1-2-3 Beginner on the IBM
PC ... Spreadsheets for Use In
Home or Buslness” offered 7-9 p.m.
in Bloomileld Hills, Fee: $75. Infor-
matlon: 645-1635. Sponsor; Cran-
brook P.M.

® START A BUSINESS

Tuuduy. July 12 — “Whole Brain-
ing" seminar offered 7-9 pum. in
Troy. Fee: $25. Information: Marga.
ret Hiltz, 649-8646. Sponsor: Start a
Business Store,

® COMPUTER ARBITRATION
® START A BUSINESS
Thundny, July 14 — “Wiole
Braining” seminar offered 7-9 p.m,
In Detroit. Fee: $25. Information:
Margaret Hiltz, 649-8646. Sponsor:
Start 2 Business Store.

Tilton of Johnson, Johnson & Roy.

Anoumr firm, Total Golf, will man- d

Donald age the projfect’s golf course and |
club, which will be open to non-resl-

ents,

Software helps
detect ailments

Cantinued from Page 1

appeal lles in Lundin's pricing strat-
egy. When it was originally released
in tert markets, the software sold for
$180. That price was cut to $99 when
the program dldn't sell as anticipat.
cd, It became apparent that it was

tries) with medical knowledge and
those who are affluent do speak Eng.

H:h > Woll sald.

lonary groups have purchased
it bul Lundln admits there are some
drawbacks to using the program
overseas. In cases of minor com-
plaints, the software recommends
over-the-counter medicines. In moat

more profitable to sell the soltware
at the lower price.

The software Is available for Ma-
cIntosh and IBM personal comput-

cases these products are unavallable
outside the United States and Cana-

da.
Translating the software Into

ers,

“Software's like books, Some take
10 years to write, some take flve
months, but they both sell at the
same price,” Lundln sald.

Lundin advertised the software in
about six magazines geared toward
parents or computer owners, includ-
ing Working Parents and Rodale's
Children magazines.

Although the software is avallable
through mall order, Lundin’s work-
ing to make it avallable to software
dealerships, “People have to look at
it first,” he sald. “They feel more
comfortable when they purchase it
ina store,

“We're working with several dls-
tributors but It's a long process to
&:.:bllsh good relatlonships,” he
said,

Family Care is avallable in Eng-

other languages brings other prob-
lems inte play. “Translation is diffl-
cult use the translator needs to
have medical knowledge and be fa-
millar with English language medt-
cal terms,” Wolf sald,

Mall and phone orders carry a 30-
day money back guarantee. Phone
orders can be taken at 1-300-426-
8428,

“We've had a few returns from
people who didn't have children and
from doctors — people who wanted
to take a look at the software,"” Lun-
din said,

In addition buyers who register
are ellgible for free updated pro-
grams [ncorporating new medical
findings, according to Lundln.

“We're working on a second ver-
sion which Includes improvements

28 Buick Reattas

Available for immediate delivery

Only one of the nation's largest
dealer-affillated leasing companies can
exclusively offer this many 1988 Reattas.

George Ballas LeaSing

JT Cavty
A luxurious two-room suire comﬁh::e with living

beautiful atrium.

designed to spoil you.

GARTIELD Chatacters 1978, 1940 Unted Feature Syndicate, 1€

Here’s a
romantic
weekend
for two
that’s a
one-of-a-kind

$7 8 oty

room, private bedroom and wet bar wit
Free breakfast cooked.to.order every morning in our

Plus an indoor pool, whirlpool and exercise
facilities. So step up to The Suite Life®. At a price that's

EMBASSY
é SUIES

: 1-800-EMBASSY
You don't have to be a fat cat o enjoy The Suite Life.”

refrigerator.

IMOND, VA 'oLEDO

28105 Orchard Lake Rd, Suite 1n9 - Fnrmlnglon Hllls *471-6875
REQIONAL OFFICES DETROIT, Ml GRAND RA) KANSAS CI
RICH! OH (colpo!lln mmm:m W»\SNINOTON oc

ITV, K3 MAUMEE, OH

and suggestions from customers,” he

Aish in 58 countries, “Frequently peo-
sald,

ple (In non-English speaking coun-

darafe

2t . FESTIVAL OF SAVINGS
NOW IN PROGRESS
IN SOUTHFIELD

. 31255 Southfleld Rd,
L Just North of 13 Mile

N GomeIn for your favorite Sara Leo
/. dossart plus 6 wide varioty of frozen
V' entrees and a whola lot more,
I+. JOIN ALL THREE STORES
IN THEIR 7 DAY A WEEK
CELEBRATION!

'
Our Sara Lea mdncumlrregnhr— 5 Senlor Citlzen
ALL are ma%p ¢ every Thursday.

&
LET US WELCOME YOU WITHA |
10% DISCOUNT

off your total purchase

Ona couy| r customer per day
Not valld with other offers or discounts.
VALID AT ALL THREE SARA LEE OUTLET STORES

oupon expires July 30, 1988

SIerllng Helght: s

lle Rd 31255 Southfleld Rd, 32500 Warren Rd,
at 13 Mile In Hunter Park Plaza
047-3280 422-7799
OUTLET STORES ONLY!

3¢ COPIES

ite 84x11 202 Bond)
PAPSre also &1 sale prices

SUMMER SALE

Cimie o e

DETROIT — SOUTHFIELD
. 28100 Feanklin Rd. Together,
(313) 350-2000 there's so much
mhp—4,n; p ple Friday snd 7 only. Ea odukis good we can QO-
e # e

BRUNCH
11am - 3pm

¢ Dine with us at
Southfield’s only
Atrium Garden
Restaurant.” Fea-
turing an array of
delicious break-
fast, lunch & din-
ner items plus a
surprisingly sweet
dessert table. .

Reservations Recommended

350-2000

Adults *11.95
12 & under 5.95
10% AARP Discount

EMBASSY

UiTE

HOTEI.
28100 Frankiin Ra,
Bouthield, Michigan
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