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Trend of Califofniawatching is dying trend

By Dan McCosh
spoclal wntor

The average specd on the free-
ways In Los Angclu 15 17 mph and
dropplng. Rush “hour” traffic is a
subject for nostalgia, slnce these
days there are only flve hours left In
"a 24-hour perlod during which traffle
moves at all, and two of these are
between three and five a. m.

Smog lays in (he valley In a thick
brown cloud, and it's 50 degrees al-
ter a week of raln, which is the kind
of weather I usually get whenever [
get a chance Lo go to some tepld spot
in the middle of a Michigan winter,
Which wouldn't secm 8o bad except
that the radio keeps remlinding me
that it's warmer back home,

Adding to the aggravation is a spe-
clal section in the Los-Angeles Times
on what “outsiders” think about Los

Angeles, Los Angeles people worry a
Int about what other people think of
them, which wakes them jnore or
less like Detroit people.
'rhh is mainly because nearly ev-
ly In Los Angeles Is from my
nld hlgh school in Royal Oak. This
westward migration started whea a
kid [n my sister’s class moved to Los
Angeles and marrled Jane Fonda,
without even having a regular job,
which established the place firmly in
the future fantasles of a generatlon,

NOW THEY are all stuck in traf-
flc, since they all got a job on the
other slde of town from their house
~ now worth about a haif million —
with a vlew of an auto parts store.

Angles people feel all the im-
portant trends start here, which s
why there are speclal trend-watch-
ing posts sponsored by all the auto
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companies in California. Trend-
watching Is not a new trend, howev-
er. GM Stylist Harley Earl, for ex-
ample, was recrulted from -Califor-
nla where he had a hot business
customizing cars for Hollywood
types, whlch Included pulllng a gad-
dle on the roof of Tom Mlx's car.
Actually, the most noticable frend
today In California is an overal? glut
of old trends. Unltke Detroiters, who
will build a trampeline center or
two, then bulldoze it when it goes out
of fashlon, Callfernians hang on to

thelr trends. It's not unusual to sec a
slightly pot-bellied, middle-aged
stil his

Upper stop sign at the end
of deer seasen after a Michigan win-

«ter or two, which still gleam unti}

you ook inslde and discover all that
sunlight has turned the Ioterior into
Dracula dust.

I keep lIooking for new trends on
the road, but there’s nothing much
haven't seen before on Telegraph:
malely short pickups and tall four-
wheel drives, with the Koreans noti-
cably rep the Japanese.

sport, for instance, although the flip
turns are getting a little weak.

ALONG WITH a glut of old trends,
there is a glut of old cars, since they
haven't discovered the economic
benefifs of putting salt alt over the
roads to keep the new-car business
golng.

This Includes the kind of wimpy
imports that end up looking lke an

Porsches and Mercedes are jess in
evidence, slnce I stick matnly to the
cast side of town, but maybe those
house payments are flnally taking
their toll.

1 BEGAN to reallze it's possible
we've made too much of this Callfor-
nia thing, after years of worrying
about what kind of cars Callfornians
are going to be driving next. With a

quarter of tha cars mld in tha United
Slates v the Tt caast, and Ball of
thoze imports, the lnnd watching ta
done in earnest.

But now the Japanese ‘are an-

elr new
will be on Mldwest markets.  *

Then comes the announcements
that Jim Perkins, who spent 20 years
or 50 at Chevrolet and then moved to
Callfornla and Toyota, was lured
back to GM to become helr apparent
to the gepneral manager’s slot at
Chevrolet Division.

Was it money? DId he finally tire
of struggling to speak the language?
Or was he a mole in the heart of Cal-
anese car culture, bringing inside in.
formatlon back to revitalize Chevro-
let?

It may be the start of another
trend, which I wlll look nto as soon
as my suntan wears of{.

Even the pros can’t understand IRS gobbledygook

We are often told that the IRS
trles very hard to simplify tax mat-
ters for us. While we would like to
belleve that the IRS docs make an
attempt to simplify matters, our ex-
perience suggests that [t rarcly
succeeds in meeting its goal.

Incldentally, In my dealings with

. professional CPAs, 1 constantly hear

complaints that the tax laws are be-
come nearly uninteltigible, Recently,
I recelved the copy of a letter writ-
ten to the IRS by the senlor partner
of a big flrm. I am reproducing this
letter (flrm's name withheld) for
your reading plcasure.
Happy reading.

- Lawrence B. Gibbs

commissloner
Internal Revenue Service

1111 Constitution Ave,
Washlngten DC 20024

Dear Mr, Glbbs,

Congratulations oa the Hrst round
of passlve actlvlty regulations! I do
think you need a few more definl-
tions to make the regulations unequl-
vocally clear.

We really don't have enough cate-
geries of degrees of participatlon. I
suggest:

1. Inactive and hyperactive below
and above active.

2. Lesssubstantial and extrasub-
stantlal below and above substantlal.
Lesssubsdtantlal (yes, three s's) s
more than hyperactive but less than
substantlal.

3. Immaterial (oot to be confused
with not materlal) and ultramaterial
below and above material.

Sid |
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4. Nirvana — tax heaven.

In addition, I'm confused about
certain rental activities. Was the girl
with the TV preacher engaged in a
rental actlvity? Were those signifl-
cant personal services, extraordl-
nary personal services, or excluded
services? I'm sure the answer de-
pends upon the length of the rental
period. On the other hand, depending
vpon which newspaper account you
read, it could be a passlve actlvity,

Successful plan to get money
will follow these MIT guidelines

‘The MIT Enterprise Forum was
organlzed under the direction of the
Massachusetts Institute of Technolo-
gy Alumni Assoctation to provide as-
sistance to emerglng growth compa-
nles, Its primary actlvity consists of

* monthly evening sessions in which

conipany business plans accepted for
presentation are evaluated during
“'no-holds-barred” sessions.

Led by a panel of alumni experts
and experienced business executives,
the sesslons allow cntrepreneurs to
obtain fecdback ard advice regard-
Ing their plan and their enlerprise
while belng offered suggestions for
tmprovement.

Through their expericnce, forum
members have develaped a list of re-
quirements for winning business
plans. As the most Important tool
used to obtaln money from outside
Investors, the plan must be the best
that can be written and packaged.
The MIT Forum considers the fol-

: lowing as cssential clements of any
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appearance -~ nelther too long, too
short, too plaln or too fancy.

# It must give a sense of what the
founders and the company expect to
accompllsh three to scven years (nto
the future.

© It must explain in qu.'mulatlve
and qualltative terms the beneflt to
the user of the company's products
or services.

with complementary business skills.

® It must suggest as high an over-
all rating as possible of the veature's
product development and team so-
pm.u‘.au;m

® It must contain bellevable fi-

mnclnl projections with the key data
explained and documented.

® It must show how [nvestors can
cash out in three to seven years, with

® It must present hard evid
of the marketabllity of the products
or services.

® It must fustify financlally the
means chosen to sell the preducts or
services,

® It must explain and justify the

@ Jt must be the right length and

successful plan: level of product development that
@ It must be armngcd appropﬂ- has been achleved and describe in
. ately with an ummary, 2 appap. detail the
table of contents and its cl\nplnn in  process and associated costs,
" order. ® It must portray the partocrs as

a lcam of expericnced managers

ppropriate capital app
& It must be presented to the
most potcnllnlly receptive flnanclers
possible.
Next week, we'll review the pro-
cess of “shopplng for funds.”

Mary DiPaolo {s the owner of )

MarkeTrends, a Farmington
Hillsbased business consulting
Jirm. She is also producer and
host of the cable television series,
“Chamber Perspectives.”

datebook

KJ MARKETING PRlMER
day, Jap. Marketin,
Primerfor Non-MnrkuUng Profes-

- slonals” seminar 9 a.m. to 4 p.m. in

Fee: §75.
396-3472. Sponsor: Touche Ross,

E. STARTING A BUSINESS

Saturday, Jan. 28 -~ “The Nuts
and Bolts of Beginning Your Own In-

versity of Detrolt Center for En-
Mpnneuﬂnl Enterprise.

‘® MOVINGUPINPR

BUILDING
COMPANY

"  ADDITIONS » KITCHENS » BATHS .

1 Bloomhield » 555-3863

‘Tuesday, Jan. 31 — Seminar on
moving from public relations to
management begins at 6 pm. In
‘Troy. Fee: $35. Information: 545-

.#SING STATISTICS

Boss Asks” oueud 8:! So—ll'ma . in

8489, Sponsor; Public Soci-
ety of America, .
® INVESTING

Wednesdays, Feb. 1 through

h 8 — “Help Your Money Make
Money — Invest Wisely” 7:30-9:30
p-m. in Blrmingham. Fec: $12. Infor-
mation: 844-5832. Spousor: The Com-
munlty House.

ber fee: §55, In-

formation: Jnnet Roberts, 362-2100.

Sponsot: International Associntion of
ess Communicators.

® BUSINESS ECONOMISTS

Thursday, Feb. 2 — Detroft Asso-
clation of Business Economists hear
state treasurer Robert Bowman. In-
formation: 643-5053.

Did you know that a 35-year okl
couple making $48,000 per yearcan
expect o make $4.5 milton before

hard work. That's where our new
vikieotape comes in.

It shows you how 1o establish
3 customized finandlal plan that
s

A FREE VIEWING...
of the video that tells you what
to do with your S4.500.000l

! fetumn the coupon or call today.

moxe,
Andmevudeotapelsmrsruvwv
free, in your own home, whert you

< 352-9700

| 0 ex. please send your video, Finandlat Placning

‘We're not sure the property was eve-
ry really used by the customer.

Finally, we need some pbjective
standards. I suggest we quantify
“regular,” “continuous” and “sub-
stantial.”

1. Each of these terms will be as-
signed a mathematical exponent
from-1t05.

2. Then the cube root of the radius

times the square of infinity must
equal or exceed the natlonal deficit.
‘Then, and only then, can a taxpayer
deduct a passive loss,

Very truly yours

Sid Mittra is a profecsor of
Jinance, school of business at
Qakland University and owner of
Coordinated Financial Planning.
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Twenty offices throaghont
the metropolitan Detrolt area.

DETROIT: 20060 Van Dyke,
893-7180 19830 West

Northwestern Highway,

8276593 1 20400 West

12 Mile, 358-2017 1 25177

Grtcxu’-dd. 5577840 ¢ Tk
Twelve Mal)

BIRMINGHAM; 4140 West
32800

14 Mile,

‘WOODS:
Avenwe, 834-0161, LIVONIA:
33897 Five Mile R

YOU PICK
THE TERM

900
302

Now you make the terms on a special
Empire of America Certificate of Deposit.
This CD matures anytime between six -
months and five years. It's your decision. ‘
Plus you'll receive a guaranteed 9.00%
yield and 8.62% rate.
. Deposit as little as $500 in this special
CD. It’s FSLIC insured up to $100,000
per, account relationship for total security.
And if you open a 5% % checking account
. ‘when you open your CD, you'll receive
.- your first order of personalized checks free.
Take advantage of our great rates.
And make your own terms. Just visit your
nearest Empire of America branch or call
SMARTLINE®at 1-800-843-2443
from 9 a.m. to 9 p.m., 7 days a week.

- Y0u open your account.
Offer cxplrcs 213189,

-

* Interest and principal must remain on deposit 3 full year 3t the stated rate to cam the
aqmumnnmummmdm
wil . N

EARN EXTRA INTEREST

Open a 5%% N.O.W. Checking Account for $1,000
or more when you open your CD and eam 4% on
your CD rate! Plus receive your first order of

personalized checks free. Present this coupon when

& S Empire
Amef?ca

‘Substantiat penaty for exsty




