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New-—madei hoopla is not blg deal anymore

Iremember whea the annual mod-
el change was an event ranking with
the first day of bascball, and we
looked forward to getting a first look
at the new cars Uke plgeons waiting
for the unvelling of a new statue,

Searchlights waved up and down
new-car row, and something like the
Introduction of four headlights had
people talking as if Barbara Bush
had gone punk.

Now It scems that new cars kind
of dribble into the showrooms, gen-
erating all the excltement of a new
shipment of milk at the 7-Eleven.

THERE ARE lota of reasons for
the change. Ooe belng that there Lsn't
really a “model year” anymore. The
Environmentat Protection Agency,
which decides these things, says a
car can be deslgnated a 1990 model

roughly In April of the previous year.
Which means among other things
that the car stays one year old for 18
months, and we get “pew model”
launches all year long — sort of like
summer football.

Also the Germans and the Japa-
nese traditionally launch new mod-
cls later in-the year than the U.S.
manufacturers. There are two popu-
_lar explanations for this phenome- *
non.

ONE IS that U.S. cars used to be
assembled malnly by farmers work-
Ing part time on the bly line,
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Another reason Lht} {all hoopla has
been diminished In irnportance is be-
cause auto publicists like to get®a
pleture of mclr Bew car on the cover
and they

and productlon had to walt unti) the
crops came fn. The other fs that it
was in the interest of car companies
o show thelr new cars at the New
York Auto Show In January to assure
thelr backers they were still in busi-
ness — the earlier the better.

of e
quickly noticed that magazines are
fpublished more than once a year.

THIS LINE of

carly, but nat so early that people
buying the old model car will hesi-

tale and walt for the newer model.
Which has led to a series of pre-
mature storics In car magazines
about cars that pever existed or
were put into production 30 late
some months lapsed between its ap-
on the and its

g bas led to

Inthe

a serles of carefully
press cvenls timed to get the an-
nouncement of a new car out a blt

Car and Driver, for example, is
now up to two cover stories on the

ZR1 Carv:u: although the actual
car hos been delayed until the 1990
mode! program. They are reportedly
lunnlng yet ‘another ‘sequel called
;gdl,ann Jones drives the Corvette
1,7

THE FOUR-WHEEL-DRIVE Pon-
tlac was another vietlm of prema-
ture’ publicity, with one magazine
actually doing 2 “lgng-term test” b&
{ore the car was put on sale. /

The Pontiac Flero achieved a hlgh
level of magazine surrealism when it
was dropped from production ahort-
ly before several enumnuﬂc maga-
zine reviews were due o hit the pew-
stands, too late to stop distribution.

New car launches also have
spawned some potable diversiopary
tactics. en problems
with both the car and production
process delayed production at the

new GM-Hamtramck assembly plant
a few years ago, Cadlllac public re-
lations hired sirolllng violin players
and catered a black-tie affair in the
dle focility.

THE HIGH point was when one of
the few avallable flnished cars was
rofled out on the floor, and Arctha
Franklin jum out and started
singing “Pink Cadillac.” Actually, it
was a while Cadillac, &lnce GM had
hardly made any C.nd.ulxu, let alone
aoy plnk ones. To solve this technical
problem, they trled shining plok
floodlights on the white car, Unfor-
tunately, this turned Miss Franklln
sort of purple, with plnk eyes.

Maybe we were bellct v“ with the
scarchitghts on Livernols, after all,

Dan McCosh is the automotive
editor of Popular Science.

You should demand these from a financial planner

In recent weeks I have published
several columns on how to select a
financlal planner. Today I wish to
share with you the Financtal BII of
Rights developed by Peg Downey, a
ceriified financial planner with Mon-
cy Plans Inc.

Please note that the Bill of Rights
also puts important responsibilities
on YOU.

A financial planner works with
you to shape your flnancial future.
You share your dreams with the
planner and work together to make
them a reality. The result is peace of
mind and financlal sccurity.

With that demanding agenda be-
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fore you, you have the right to ex-
pect the following from your {inan-
clal planner:

I You have a right to feel com-
fortable with your planner. Planners
set up criteria for the kind of cllents
with whom they will work. Similar-
ly, you have a right to work withe
someone whose approach and per-
sonallty allow you to particlpate ful-
ly and comfortably.

II You have a right to have your
goals and concerns treated with re-
spect, with no value judgments made
by the planner.

I You have a right to confiden-
tlallty eoncerning every plece of In-
formatton provided to your planner.

+“This is vital since you will be sharing

personal, private information that
y]c;; may never have told anyone
clse,
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Brighten your
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another Sherwood in West Bloomfield.
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with names you can trust ...

Henredon, Flair,
Century, Thayer Coggin,
Ello, Nicolerti & more.
Sherwood can
help you put

together

the look
you love!
New looks,
new lines,
new colors

3 from the
finest makers.
Free in-store
design service,
Visit Sherwood...
It’s worth it!

0-9 @ Sunday 12-5 » 354-9060
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4 of 10,000 REFRESHINGLY DIFFERENT ITEMS
A
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‘We are proud to be the
exclusive Michigan
distributor of this beautl-
ful line of decorative
plumbing and door hard-
ware for the home...
from kitchen to bar to
bath and on every

door and cabinet in
your home, even tile for
your floor and walls.
Visit our showroom
where you can view our
large selection and

recelve savings of 20%

and more.

70830 COOLIDGE NIWY, JuST NOKRIH OF 8 MILE RD. 398-4560

HOURS: 9-5130 MON/TR, 9-3 SAT, OR CALL FORA SPICIAL APPOINTMENTANYTIME,
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IV You are entitled to written  obj you have

recommendations that are speclfl-
cally related to your goals. That Is,
you have a right to a customired
plan that takes into account the un-
iqueness of your indlvidual situation.
Keep In mind that the planner is
working for you, and you have a
right to require certain behavior.

¥V You have a right to full disclo~
sure by the planner of fees and com-
misslons charged, and for what ser-
vices, =o that you are fully aware of
where there Is any potential loss of
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Lake Orion
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Miltord

community is not fisted, cal

OAKLAND COUNTY CONNECTOR PHONE NUP@%%ER@

Birmin, hum Dial-a-Ride
Bloomfield Township

Furmini;t_on Hifls*

Huntington Woods
Independence Township

.ance In the Implementation of your

plan. Without help in obtalning the
roducts or

ing particular strategles, your plan

might never be more another

plle of papers on yaur desk.
VIH You have right to a
planner who is uvailnble to you. You
are Important
you have a right to be treated ac-

a rlg)n to knuw exactly what ser-
vices you will be receiving and the
full cost of the services you are buy-
Ing.

Vi You have a right to clear ex-

for all

and to thorough answers to all your
questions. The planner, who also has
the responsibility to be an educator,
should assure that

I you need
— or just reassurance and support
— while implementing your plan,
your planner should be there for you.
IX You have 2 right — and, in
fact, you should demand — a written
contract that spells out the terms of
your working relationship. Most im-
portantly, the contruet should coo-
taln a clause for either you or the

you
any actlons you are taking before
you take therm.

VIl You have a right to assist-

can assist customers on and off the bus; however, if further 'p
is needed, you may fravel with a friend. Thu“:erson rides tree, if helping you.
For information about how fo use the COI
number for your community and wait for the first available operator. If your
(the number for the listed community nearest you.

362-0909
548-6810
362-0107
332-3696
332-3696
548-6810
332-3696
332-3696
421-5600
421-5600
548-6810
548-6810
548-6810
332-3696
332-3696
332-3696
332-3696
548-6810
332-3696
332-3696
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planner to the relation-
ship if you find it inappropriate or
unsallsfactory.

X You bave a right to obtain ref-

The SMART CONNECTOR {small bus) system delivers specidlized and curb-
Jo-curb desiination service for older adulis and the mobility-impaired. Drivers

Oak Park
Oakland Township
Orion Township
Ortonville

Oxford

Pleasant Ridge
Pontiac

Royal Oak

Royal Oak Township

Southfield

Troy Dial-a-Ride
Walled Lake -
Waterford

West Bloomfield
White Lake

Redﬁted fares for senlors and the disabled ore in effect ‘

atalltimes. -
*Subsidized Yaxi Service.

CONNECTOR SYSTERR SERVING SENIORS AND THeE mmm@;

SUBURDAN MOBILITY AUTHORITY for REGIONAL TRANSPORTATION

hysical assistance

NECTOR service, dial the phone

erences from any planper you are
considering. You should also request
an initlal exploratory meeting with
the planner at little or no cost to you.

In exchange for having your bill of
rights honored, you have the respon-
sibllity to work conscientiously with
your planner, providing promptly all
information request

You must be prepared to discuss
your personal ¢ s and concerns
without withbolding any information
and to be as clear as possible about
your financlal objectives. You must
implement the agreed upon actions
n a timely fashton.

And you must also be open to
being educated by your planner and
to learning what are reasonable ex-
pectations, particularly for invest-
‘ment performance.

Sid Mittra is a professor of
finance, school of business at
Ockland University and ouner of
Coordinated Financial Planning.
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